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MEDIA VALUE - JUNE

Adbvertising value f,38,229.52
PR value [[114,688.56
Clippings 9

PR value is calenlated at 3 times the ad value (industry standard measure)
These values do not include values for coverage on Facebook, Instagram or Twitter
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Reach: 134,909

OLOUR Value: £6,109.95
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FABERGE
WHEREIT'S AT (WEB) - 3 JUNE, 2019

WHERE IT'S AT —  The latest Style & Jewellery news by Mary Sanderson

THE EMERALD EDIT

The emerald is a mysterious beast, many believe it is unlucky, while others are
infatuated by its rather delicious green-hue. Since their discovery over 5,000
years ago, emeralds have acquired a glittering line-up of collectors that
includes; Cleopatra, Catherine the Great, Indian Maharajahs and jewellery's
most famous screen goddess Elizabeth Taylor; whose Bvigari Emerald Pendant
brooch sold for a record-breaking $6.5 million at Christie’s in 2011. But, did
you know that emeralds are twenty times rarer than their white diamond
friends? A fact worth remembering when your fiancé is bedazzled by white
diamonds when a juicy emerald stone might look just as spectacular on your
left hand? ( * Email the consultancy team and we will direct them if you're still
hankering afier the white diamond).

This season’s collections have seen emeralds dazzle in every form; perfectly
crafted into statement earrings, bejewelled watches, knock-out rings and as
dainty studs at the house of Dior. At Gemfields (the world’s leading supplier of
responsibly sourced gemstones) the group recently discovered a vast 5,655-
carat emerald crystal at its Kagem mine in the copper-belt region of Northern
Zambia. This magnificent stone was aptly named the ‘Lion Emerald’ (the
honour of a stone being named is only given to the rarest and most
remarkable of stones), so yes, this is an exceptional beast.

With emeralds stealing the limelight, here’s our pick of the best; starting with
the ethical jewellery brand AYA4's twinkling ear climbers, which are sure to

make every girl an emerald devotee.

Feberge Lady Libertine Watch, emerald; & diemonds. POA. wuww. faberge.com



Reach: 13,316
Value: £357

WATCHPRO - 7 JUNE, 2019

Watch-o

Faberge To Celebrate Father's Day
With

Special Watch Offering

{E INTERNATIONA NEW ALEX

Faberge Is celebrating Father's Day this year with a speclal timeplece and cufflink offering.

Paying homage to the history of the brand and the clocks founder Peter Carl Faberge designed

the offering presents contempaorary versions of 1he orlginal pleces
They include the Visionnaire DTZ Gold, with its award winning movement and brushed gold and

titanium case: the Visionnaire Chroncgraph Ceramic, with its ceramic and titanium case topped

by & domed sapphire crystal. and the Altruist 18 Karat Rose Gold which comes with & guilloche
diatand
As part of the Father's Day affering, the brand has also released three sets if cufilinks to

accompany the watches
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A LIFE IN COLOUR

COUNTRY AND TOWNHOUSE - JULY, 2019

Reach: 60,000

Value: £3,062.91

- Fabergé
Faberge's muny-
store Secret Garden
chandeler carrings
are walerdoscopally
ooloured n the best
way. EPOA. faberpe com




FABERGE
Reach: 25,133

A LIFE IN COLOUR Value: £675
PROFESSIONAL JEWELLER - 17 JUNE, 2019

PROFESSIONAL

J ]L \ \ h L L h l 3 Earller this year, | had the pleasure of attending a breakfast hosted by Gemfields, the world-

leading supplier of responsibly sourced coloured gemstones.

R EVEA LE D: Why are co lo ured The event proved memorable, thanks not only to insightful presentations from CEO Sean

Gilbertson and independant fine jewellery specialist Joanna Hardy, but to a remarkable array of

-
gemStones on the rlse and What a re uncut emeralds and rubies on display. Sparkling in the Lght. the gems gave a tantalising gimpse
into the beautiful pleces of jewellery they're destined to become. | left the event fantasising

consumers looking for? il g A
about ornate ruby rings and emerald pendant necklaces.

DIAMONDS & GEMSTONES /IN DEPTH / NEWS STACEY HAILE
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it's not just me in awe of these precious gemstones. The appreciation of coloured gemstones
dates back centuries, if not millennia, when they were worn for their talismanic properties and
believed to be gifis from the gods Roman emperors and empresses would wear them to
cement their status, power and wealth. But the discovery of diamond mines In South Africa In the
1870s. followed by powerful marketing campaligns., saw the likes of emeralds and rubies usurped
by diamonds as the supposed ultimate symbtol of beauty. love and wealth.

A GROWING APPRECIATION

The past decade, however has seen aresurgence in the popularity of coloured gemstones. Take

a look at the jewellery of British rayalty. the Duchess of Cambricige’s deep blue sapphire

engagement ring. Meghan Markle's aquamarine ring. Princess Eugenie’s coral Padparadscha

sapphire ring and Boucheron emerald Kekoshnlk tiara. Each has sparked countless Imitations

and inspired thousands to lock beyond the traditional diamond

Gilbertson canfirms a markedly growing demand in the sector “The swing toward precicus
coloured gemstones is averwhelming, with rebust demand prompting double-digit growth in
many countries. The past decade has seen the world record prices for an emerald and a ruby
surpass that of a colourless diamond on a per carat basis. It surely can't be long before sapphires

overiake diamonds, o.

Josina von dem Bussche-Kessell, global sales director at Faberge, names two segments
performing particularly well in the coloured gemstone market: ‘Bespoke. custom-designed
coloured gemstone jewellery pleces and everyday coleured gemstane designs’

Words by Sophia King as reported in the Knight Frank Luxury Investment Index 2019.
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PROFESSIONAL JEWELLER - 17 JUNE, 2019

PROFESSIONAL

JEWELLER

Much of the rising popularity of coloured gemstones is due to grovwing evareness (primarily via
the imternet and marketingl and developments that have boostad consumer confidence. suchas
widespread certfication, more Industry ransparency. and gemmologlcal analysis.

The disCouvan of new gemslone deposils in the lkes of MoZambique and Zambia has seen a
reliable supply of fing gemstones enter the market. spurring an increase in marketing, The povwer
af this should not be underestimated. In 1048, De Beers coined its ‘a diamond is forever’ slogan
1o Invent the madarn day engagement ring; in 2000, Le Vian saw sales rocket aflter rebranding
previously dismissed brown diamords as ‘chocolate diamonds.

Stephan Reif. director of the Intemational Colored Gemstone Association, attributes this increase
in marketing coloursd gemstones as a result of the “many opportunities [they offer to create
unique product Lines at atlractive marginse”. Hardy, however, altributes it 1o a mone sentimental
reason. "Calour speaks to people,” she says. "Gemsiones are unigue and allows pecple to have
treir own preference and identity.

A comprehensive understanding is imperative o finding the right gem, too. Unlike diamonds, for
exarmple, where clarity is a crucial criterion. Inclusions in coloured gemsiones are accepted as
these five each stane thair unique charactar

The latter is crucial, says Jean Ghika, glabal head of jpwellery at Bonhams. "The rarity factor is an
undeniable pull” she says. "Patential buyers are looking to expand their collections beyond
colourless diamonds They're keen to seek out the very best examples of highly desirable and

rare specimens. whether that be Kashmir sapphires, Burma rubies or no-oil emearalds. the [ikes of
which they may never ind again.”

The consideration of geography is important not only in terms of where the gemstones are being
mined. but also in where the demand is coming from. "Faberge is s2eing increased demand from
Aslain particular for rubies,” says von dem Bussche-Kessell "There, the colour red represents
good luck, foruna and mystery!

PRICE JUMPS

As global demand increases, so too does price. Over the past decade, coloured gemstones have
experienced some of the biggest price jumps in history. In 2018, the world's most expensive nuby
=old at auction: a 26 g9-carat gem. known as the Sunrise Ruby, for S30m.

Since zoog, Gemfields has held 41 auctions - 3o af Zambian emeralds and 11 af Mazambican
rubies = and has now surpassed USSibn in combined auction revenue, an achiewement
described by Gilbertsen as "a remarkatxle benchmark thal would have been unthinkable a
decade ago’.

et while the extraordinary quallty ‘big three' = emeralds, rubies and sapphires = are affordable
only for a very few, high quality examples of each from newer deposits are currently far more
accessible than thase from more established origins,

INTO THE FUTURE

50, what's naxt for the world of coloured gemstones? Caould their growing populanty see tham
eventually replace diamonds as the ultimate gem for declaring one's love?

Won detn Bussche-kessell's outlook is positive. "Overall. colour is mare of a staple than ever
before,” she says “We'ne seeing clients be much more adventurous in their choices and a desire

ta look beyond diamonds.”

Gilertson agrees, and beleves there will e a growing emphasis on where gemstones come
from. “We expect vibrant consurmer interest and sector growth to continue” he says.
“Responsible sourcing will recene ever-increasing attention and become progressively more
important to consumers, making gemstone provenance perhaps e key driving factor

Each of the experts | speak with has their own fascinating insight into the world of coloured
gemstones, but there's one thing on which they all irmly agree: synthetic stones won't ever
replace their natural counterparts. As Reif so succincily puts it "o technology could replace the
magic and fascination of natural coloured gemstones”
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Investments in coloured gemstones
has been “overwhelming” this year,

hew report finds
DIAMONDS & GEMSTOMES f NEWS

STACEY HAILES 17TH JUNME 201%

Findings from the Knight Frank Luxury Investment Index (KFLII) have been unveiled,

highlighting the growing significance of coloured gemstones.

While jewellery as a whole has had a tough 12 months, decreasing in value by 5%, specific areas
of the market have experienced a growth in value.

Unusually, after a decade of very strong growth, pearl jewellery experienced a 13% fall over the

past year, while other areas of the market performed stronger than ever. For example, Belle
Epogue and Art Deco jewellery saw g% growth, while post-war jewellery was up 7%.

Moreovet, the report states coloured gemstones have outperformed the wider jewellery market
- 50 much so a special issue of the Luxury Investment Index has been dedicated to the
performance of these stones

Andrew Shirley, head of luxury research at Knight Frank, shares: "“While diamonds may be a girl's
best friend, itis emeralds, rubies and sapphires that somehow seem more exotic, redolent of the
tropical parts of the world where they are extracted from the earth's clutches.

‘The interesting story here is that coloured gemstones are outperforming the wider jewellery
market with some significant sales taking place already in 2019"

At Bonhams' London sale at the end of April 2019, several coloured gemstene Lots blew away
their estimates. The top performer was a 17.43-carat Kashmir sapphire ring, formerly owned by a
European noble family that fetched £723.063, far exceeding its £300,000 to £400,000 guide

price.

The second highest performing lot was a diamond and sapphire transformable necklace by
Spanish jeweller, Grassy. Dated to around 1935 and featuring a 34.6g-carat Sri Lankan (no heat)
sapphire, the necklace sold for £287 662 against its pre-sale estimate of £120,000 to £180,000.

Gemfields chief executive officer, Sean Gilbertson, remarks in the report: The swing towards
precious coloured gemstones is overwhelming. The past decade has seen the world record
prices for an emerald and ruby surpass that of a colourless diamond on a per carat basis. It
surely can't be long before sapphires overtake diamonds, too.

“We expect vibrant consumer interest and sector growth to continue. Responsible sourcing will
receive ever-increasing attention and become progressively more important to consumers,
making gemstone provenance perhaps the key driving factor”

Rare whisky continues to lead the Knight Frank Luxury Investment Index by some margin at the
end of Q1 2019. Mo other asset class comes close to the 12-month (35%) or ten-year (563%)
growth of the Knight Frank Rare Whisky Index despite the value of whisky falling slightly in the
first three months of the year due to oversupply in the market.
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LOUR Valuwe: £16,257.80

INTERNATIONAL PROPERTY & TRAVEL
JULY/AUGUST ISSUE
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FABERGE
Reach: 30,000
alue: £11,091.86
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Social Media Coverage




Sasha Wilson: https://www.instagram.com/sashamermaidlagoon/?hl=en 77.7k followers
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Sharmane Wilson: https://www.instagram.com/sharmanewilson/?hl=en 38k followers

- ih . y
: jharmanewilson 41m
sharmanewilson 57m eoe

QI N e e
{ :

'These precious stones

officialfaberge

@officialfaberge



https://www.instagram.com/sharmanewilson/?hl=en

-y .\,

'l‘ .
< sharmanewilson 1h

-

. ¥ N
jExceptiona plece Iro
€orfficia aberge




FABERGE

KateTik https://www.instagram.com/katetik/?hl=en 187k followers:

@Gofficialfaberge
Ggemfields
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FABERGE

WatchPro USA Online

Title: Fabergé to celebrate Father’s Day with special watch offering
UMV: 29,850

https:/ /usa.watchpro.com/faberge-to-celebrate-fathers-day-with-special-watch-offering/

Fabergé to celebrate Father's Day
with special watch offering
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FABERGE; VIP PLACEMENT
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MEDIA VALUE - JUNE

Adyertising value {57,900
Clippings 7
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A LIFE IN COLOUR

Fabergé Fathers® Day Gift Guide
* Source: www.vogue.com.cn

*  June 14, 2019

¢ Circulation: N/A

* AD Value: 2,419 USD
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A LIFE IN COLOUR

Best Gift for Fathers KA
* Source: www.yoka.com YO

+ May 29,2019

* Circulation: N/A

* AD Value: 2,419 USD
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A LIFE IN COLOUR

Winnie Harlow Attends amfAR Gala with Fabergé

Source: www.cngold.org

June 03, 2019
Circulation: N/A

AD Value: 1,290 USD

EARBIEENR - 1S EMMM The Secret Garden BBKFEHEEN
BDD owe (4 90w

~WERRGMapp . NIRESE |

F5 . NSRRI RTR (Winnie Hadlow) IREFETHe Secret Garden BENERF|
HYTEAFERES2SENE,

WIERMESThe Secret GardenE@RTEN SSETSEZ 0006, AEMNBTS
EIRS SERchard Quinn)icZARBNENITE, SRCRIASHPEIRRTRS . ¥
My IesSEs,

2T M The Secretl GadenE 58

2T The Seovt Garden EPET T =8 5 2 4 $8-55 2 TRPrter Carl
Faberpe S ZIHEYL RATE £ P £ 5N EAMac Chagal TR ETHETS
ERAEE TSRO TSRy ATAR WHIET COERERITES
TNRE SCANTANECRARSTTONS  WRL

B ) DI0E. SETEaEmstnnas e R - sn=

2T MThe Secret Garden R 7738

TS The Secret GardentINi] S &2

ZGFRESSaMNECENIEI RNy S8 r JUTEmERERT -

RN

cngold.org




Artistic Jewelry with Enamels
* Source: Bazaar Jewellery

*  June 01, 2019

* (Circulation: 590,000

* AD Value: 31,935 USD
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High cost performance, royal families and stars’ new favorable jewelries

Source: www.xbiao.com
June 06, 2019
Circulation: N/A

AD Value: 2,419 USD
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A LIFE IN COLOUR

High cost performance, royal families and stars’ new favorable jewelries

Source: www.sohu.com
June 06, 2019
Circulation: N/A

AD Value: 4,839 USD

EEESAEIE LSS ? T EMBR PN 7 X HFAISAE
HE

2090600 1334

BEZE NS BLE— oA IRCRNIEST | SR SETRT-IN
LETWS, T2, ASNERFUTRSAFSLIRT | RUOTIRLES
RA-FLITESETS . MBSO SSCEANAE ECHEIENFES
§ BEERERT]  USSBREQ | CRESLETRSEIDEE ) T ISR

Faverpé OB =REIRETRN




FABERGE

A LIFE IN COLOUR

Jewelry wristwatch is necessary on red carpet

Source: www.modernweekly.com
June 27, 2019

Circulation: N/A

AD Value: 1,290 USD
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MIDDLE EAST




MEDIA VALUE - JUNE

PR value §92,947
Clippings 20

PR value is calenlated at 3 times the ad value (industry standard measure)
These values do not include values for coverage on Facebook, Instagram or Twitter
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Al Yagza
Circulation: 111,350
AVE:$ 16,800
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A LIFE IN COLOUR

Conderge Abu Dhabi
Circulation: 19,722
AVE $ 561.99
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https://uaenews247.com/2019/06/10/faberge-celebrates-fathers-day/

Circulation: 6,105
AVE: $3,250

FABERGE CELEBRATES
FATHER'S DAY

@ JUNE 10,2047 & UAENEWS247 W LEAVE A COMMENT

Father's Day is an impartant celebration for Fabergé. Peter Carl
Faberge inherited his father's jewellery shop from where he built his
legendary artist jeweller empire and so, this Father's Day, Faberge
honour not only that special gift, but pay tribute to their reputation
for elegance and inngvation with a collection of the finest cufflinks
and timepieces any father could hope to own.

Timepieces have always been at the heart of Fabergs's story. In
many families, they are handed down from father to son, a lifelong

heirloom which becomes a legacy.

Peter Carl designed exguisite chocks and found ingenious ways of
incorporating movements into his rich repertoire of objects dart.
Today, Fabergé presents contemporary versions of these original
pieces, induding the Visionnaire DTZ Gold - with its award winning
maovement and brushed gold and titanium case; the Visionnaire
Chrenograph Ceramic — with its ceramic and titanium case topped
by a domed sapphire crystal, and the Altruist 18 Karat Rose Gold -
with a guilloche dial and blue steel hands fitting as perfectty on the
wrist a3 they do in Fabergd's histary:

The relationship between the Tsar's Imperial Court and the House of
Fabergé first started when Fabergé exhibited in the 1882 Moscow
Pan-Russian Exhibition and the Empress Maria Fedorowna pur-
chased a pair of cufflinks - the first ever Fabergé purchase by the
Imperial Family.
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http://mygazzine.com/winnie-harlow-wears-f

Circulation: N/A
AVE: $3.250
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http://www.dotwnews.com/jewellery-watches/14-luxurious-jewellery-essentials-for-june
Circulation: 9,886
AVE:$3,250

14 LUXURIOUS JEWELLERY
ESSENTIALS FOR JUNE
Fobergs briogs s prstion fo coufhammhip and faveskioe design 0 e & f ' e ;?'?'
realm of cuffnks and acccxsois. Umpeccably crfied from the nest : ‘
ials and the collection drams mspiraticn from the mam - .’."‘Q
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FABERGE CELEBRATES FATHER'S DAY
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http://aeworld.com/watches-jewellery/jewellery/the-only-birthday-present-you-should-buy-your-loved-
ones-this-july/
Circulation: 35438
AVE: $3,250

July Birthstone: The Best Ruby Jewellery To Gift Your Loved Ones
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http://aeworld.com/ar// XVl £ VI-EAVE X% M-m VEXEEL%/m 2IWLe/m £V M 7 3
Circulation: 35438
AVE: $3,250
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MEDIA VALUE - JUNE

PR value $30,000
Clippings 4

PR value is calenlated at 3 times the ad value (industry standard measure)
These values do not include values for coverage on Facebook, Instagram or Twitter
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EGG-STATIC ELEGANCE

Cufflinks maketh a man. Check out Faberge’s Treillage collection, inspired by the Diamond
Trellis Egg created by Faberge in 1892. The Treillage Diamond Rose Gold Matt cufflinks have
soft, tactile, and gem-set quilting, and feature round white diamonds, set in 18K matt rose gold.

Rs 3,99,754; Faberge Treillage cufflinks
Rs 3,99,754: Faberge Treillage cufflinks

https://www.theman.in/fashion/men-wardrobe-must-haves-luxury-brands-price-essentials-louis-vuitton-gucci-
spring-summer-collection-2019-milan.html
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Those looking for 2 single diamond-encrusted wedding band that is neither too
minimal por too maximal may bookumark our pick from Forevermark in white
gold with one spariiing diamond and Chopasd's 18k rose goid and damond
pumber.

Want to make 2 statement with your wedding band? Check out our favourites
from Fabergé, CaratLane, Cartier, Bulgari, Tanichq and Lasthy, Tiffaov & Co., that
come i varying designs, embedded with daxiing diamonds.

Lust list: 9 most
promising wedding bands
for every bride-to-be

Ahsad, Vogue rounds up 2 Bst of weddings bands that are sure to cement vour
one-of-3-kind love.
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https://www.vogue.in/fashion/content/lust-list-9-most-promising-wedding-bands-rings-for-every-bride-to-be
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The popular alternatives to diamond
engagement rings

1f you're 2 bride who'd rather discuss the ethical sourcing of her emeralds instead
of the mezits of emerald-cut damonds over cashion-cut versions, then
gemstones ar= vour match made in heaven

@ == =

10 engagement ring
designs for women who
are not best friends with
diamonds
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https://www.vogue.in/weddings/content/best-wedding-engagement-ruby-sapphire-rings-that-are-not-diamond
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Faberge Celebrates Father’s Day

Related Articles

» Gold Imports Grew Over

https://retailjewellerindia.com/ri-market-watch/faberge-celebrates-fathers-day/




