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MEDIA VALUE - SEPTEMBER

Advpertising value £26,725.06
PR value £80,175.18

PR value is calenlated at 3 times the ad value (industry standard measure)
These values do not include values for coverage on Facebook, Instagram or Twitter



Reach: 30,000
Valne: [9,591.14

INTERNATIONAL PROPERTY & TRAVEL - 1 SEPTEMBER, 2019
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Reach: 30,000
Valne: [14,583.92

INTERNATIONAL PROPERTY & TRAVEL - 1 SEPTEMBER, 2019
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RAPAPORT MAGAZINE - 1 SEPTEMBER, 2019

JEWELRY CONNOISSEUR

JEWELS THAT

Playfully colorful or tastefully neutral,
enamel adds a touch of shine.
BY RACHAELTAYLOR
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The house’s founder was
an innavator in enamel,
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and diamond pendant.
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WALLPAPER" — 9 SEPTEMBER 2019

Gold standard: creating
Fabergé’s modern treasures

f all the decorative crafts, enamelling is, and always has been, one of the
toughest to master. Which is exactly why Carl Fabergé was so attracted to it.
The outmoded enamelled guilloché techniques of 18th century French

Tour of the 1860s inspired the master goldsmith to revive them.

He also saw the potential for producing a spectrum of rich, glossy colours and tasked
his workshops with developing a Fabergé palette. One hundred and forty-five shades
were created, including the sugared-almond-like lilacs, pinks and yellows that
denote the Fabergé style. The house further amazed its peers in its mastery of ‘in the
round’ or - en ronde bosse - enamelling, which was crucial to its egg designs. The
curves made it torturously difficult to achieve consistency in the liquified glass

during firing in impossibly hot kilns.

iberge enamellist polishes an egg design after the colouwred glass has been lired in the kiln



WALLPAPER" — 9 SEPTEMBER, 2019 CONTINUED

Wallpaper*

Today, withourt the patronage of the kings and tsars thar Carl Fabergé served, and
with many traditional techniques now obsolete, it is not possible for a craftsman ro
spend a year embellishing one object, such as a Fabergé egg, to the impossibly
exquisite level achieved by his 19th century 5t Petersburg workshops, and which
continues to make original Faberge pieces so awe-inspiring. But guilloche
enamelling is still a mainstay of Faberge, with elements appearing in the house’s

contemporary jewellery, egg and wartch designs.

MNow, Faberge employs British-based jewellers and enamel artists to create
rradirional guilloche patterns in gold. Egg pendants are hand-engraved, so thar the
enamel - powdered glass in tones reminiscent of the original Faberge palette - can
be applied. When a design is placed in a high-temperature kiln, the enamel fuses
with the metal beneath. These layers of opaque colour highlight the swirled patterns

of the gold, creating the illusion of shimmering, opalescent waves of light. %
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WALLPAPER" — 9 SEPTEMBER, 2019 CONTINUED

Wallpaper*

Three egg parts in various stages of polish. The piece to the right is complete. After a lengthy firing and polishing

Cuilloché metal patterns were bypical ly created using a lathe. Fabergé craftsmen engrave them in gold by hand
¥ - E & E ¥
prooess, its desired rich _‘_ill.‘!:\? calour has been achieved
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WALLPAPER" — 9 SEPTEMBER, 2019 CONTINUED

Wallpaper*
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WALLPAPER* NEWSLETTER - 11 SEPTEMBER, 2019

Wallpaper®

Gold standard: creating Fabergé’s modern treasures

READ MORE
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Reach: 183,904
Value: £2,550.00

THEFINANCIAL TIMES—- HOW TO SPEND IT - 21 SEPTEMBER 2019

eclectibles

Midnight blues with a hint of sparkle,
chosen by Clara Baldock and
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KNIGHT FRANK LUXURY INVESTMENT INDEX
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Reach: 1,200,000

ROYAL BANK OF SCOTLAND ONLINE CONSUMER MAGAZINE - 23 SEPTEMBER, 2019
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The fairest jewels of them all

Rough rubies from Mozambique by Gemfields.
Coloured gemstones are growing in popularity and price, while investors demand more,

insisting on responsible sourcing and transparent supply chains

When buying precious stones, white diamonds maoy be the first gems to spring to mind, but
coloured gems are not only outperforming their more established sisters in terms of value, they
are increasingly desirable for their aesthetic appeal, particularly where the supply chain is clear.

Knight Frank's latest Luxury Investment Index survey revealed that coloured jewels, such as
emeralds, rubies and sapphires, topped the wider jewellery market. Meanwhile, at a sale at
Bonhams in London in April 2019, a 17.43-carat Kashmir sapphire ring went for £723,063 - almost
double the £300,000 - £400,000 guide price.

And, while the prices paid are impressive, the origin of the stones is becoming equally important,

with buyers prioritising responsible sourcing.

Jack Cunningham, group sustainability, policy and risk director at Gemfields, which specialises in
rubies and emeralds, says: “A decade ago, diamonds were widely perceived by consumers to be
the most prestigious of gems. Today, the swing toward precious coloured gemstones is
overwhelming.

“When combined with significant improvements in the supply chain, particularly in respect of
reliable and responsible sources, it's no surprise that we've seen such growth in the sectar.
Consumers are making more values-driven choices about their lives [and are] prepared to forgo
products that don't meet their own personal stondards.”

Cunningham stresses that brands must justify their messaging with action and not merely by
‘greenwashing’. Corporate responsibility should encompass environmental management, health
and safety, community engagement and human rights - as well as how transparently the rough
gemstones are exported and sold.

“We typically invest more than $1m into our local communities each year in education, agriculture,
health and conservation projects,” says Cunningham. “The jewellery industry is ancient and
therefore traditionally opaque, without a consistent way of valuing gemstones; we're trying to
change this by being open about our revenues and taxes and selling our gemstones via an auction
platform to provide authorised auction partners and government officials with a transparent,
repeatable and consistent point of sale.”

14
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ROYAL BANK OF SCOTLAND ONLINE CONSUMER MAGAZINE — 23 SEPTEMBER, 2019 CONTINUED
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Clued-up clients

Josina von dem Bussche-Kessell, business development director at Fabergé, echoes Cunningham's

stance. She says clients now ask more questions about where stones are from and how they are
mined.

“The mining and supply side of the jewellery market has historically never been disclosed or talked
about much, but Gemfields is helping us and other jewellery brands to access information and
show all the great work it's doing at the source,” she says.

“Clients are often happy to pay a
premium for an ethically sourced stone”

Sameer Lilani, EMEA director, Amrapali

“We see our role as a brand in today's world to help clients make the best decision and not dictate
to them what we believe they should buy, but more arm them with impartial infermation so
they're in the driving seat.”

She adds that the focus on responsible sourcing is one of the biggest changes in the industry.
Clients, she says, would not have asked a major jewellery brand for details of where a component
part is from, or how it was sourced, even as recently as five years ago. A certificate would be
issued, but that would be the sum total of the information provided.

She says: “Coupled with this change [in focus] is also the importance of knowledge and
information, which is a change happening in so many industries, where the customer is gaining
power by having access to more information — and that, in turn, forces companies to open up

much more about their back of house. | think it is fabulous and makes the process much more
colloborative.”

Ruby and emerald rings by Fabergé.

Coloured gems in demand

Sameer Lilani, EMEA director of Indian jewellery house Amrapali, has also found that there is
greater awareness and understanding of coloured stones in contrast with the previous focus on
diamonds, in tandem with a greater focus on sourcing.

He says, “We've seen a 120% increase in loose gemstone sales and a 300% increase in value over
the past year. What this tells us is that noet only do we have a healthy increase in volume, but

overwhelmingly, the values of coloured stones are greatly increasing.”

The ethical side is becoming increasingly important for clients, adds Lilani, because of the wider
societal trend among consumers to make more informed buying decisions.

“Clients are often happy to pay a premium for an ethically sourced stone,” notes Lilani.

15
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ROYAL BANK OF SCOTLAND ONLINE CONSUMER MAGAZINE — 23 SEPTEMBER, 2019 CONTINUED
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and diamond ¢

rings (left) and ¢

yellow diamond ring, both by Amrapali.

Transparency is key

Albert Boghossian, CEO of jewellery firm Boghossian, says there has been a huge shift in
perception towards the coloured stone market with investors starting to realise that there is a
great potential return on investment on these jewels.

He says: “Naturally, when purchasing a coloured stone, it's comforting to know about the mining
source, such as its traceability. We started neticing customers were becoming more and more
interested in ethical and environmental issues a few years ago and this has only increased.

“This trend hasn't had a significant affect on prices as of yet, but it may very well do in the future.
Traceable gems will gain significant value, while unknown sources will decrease in value.”

Boghossian ensures that each of its gems is certificated and authenticated to make sure it's not
linked to any broader environmental or social issues.

“Transparency is the most important part of any business and not only in the gem industry,”
summarises Boghossian. “It helps provide a more ethical business, and we've naturally adopted

this stance and implemented this as a critical part of our brand DNA."

By Joy Persaud
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Helen Mirren wore the Charmeuse Créoles Earrings and the Emotion Blanc Pur Ring on the
Graham Norton Show which aired 27th September 2019.
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Kehlani wears the ‘Emotion’ multi-coloured ring,

‘Rococo’ Lace & Pavé diamond rings, and the “Katharina’
ring while attending the LaQuan Smith SS20 Runway
Show:




JCK Magazine

Issue: September/ October
Story: Planet of Color
Circulation: 25,000

ADV: 7,235 USD

PR Value: 62,670 USD
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FABERGE

Fabergé lady compliquée Winter Watch On Only Watch Auction
* September 01, 2019
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Fabergé crescent collection, the infinite love
* September 01, 2019
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Fabergé’s sweet vibrant gemstones, an irresistible treasure
*  Source: www.yoka.com
*  September 18, 2019
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Fabergé’s sweet vibrant gemstones, an irresistible treasure
*  Source: WWww.gg.Ccom
*  September 19, 2012
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Fabergeé’s sweet vibrant gemstones, an irresistible treasure
* Source: xq.qg.com

* September 13, 2012
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* AD Value: 1,613 USD
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Air — Magazine with Altitude

Circulation: 6,000
AVE: $ 56,160.00
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Air Magazine — DC Aviation
Circulation: 6,000
AVE: $ 55,840.00
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Air Magazine — Empire
Circulation: 6,000
AVE: $ 56,480.00
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Air Magazine — Empire
Circulation: 6,000
AVE: $ 56,480.00
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Gama Aviation™ A MAGAZINE WITH ALTITUDE
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Air Magazine — Gama Aviation
Circulation: 6,000
AVE: $ 62,240.00
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Concierge Dubai
Circulation: 34,283
AVE: $ 670.30
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Conde Nast Traveller Middle East
Circulation: 25,168
AVE: $ 2,500
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Durrah
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AVE: $ 15,800
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Financial Times - Supplement
Circulation: 140,073
AVE: $ 702.06
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Circulation: 2,200,000
AVE: $3,250
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Circulation: 2,200,000
AVE: $3,250
Date: 14/09/2019
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https://news.akhbarten.com/women/3683442.html
Circulation: 46,700
AVE: $3,250
Date: 14/09/2019
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Circulation: 2,200,000
AVE: $3,250
Date: 18/09/2019

om ilogl ilegio Guliel &l joSps atho dua Cilimgas Jlea Lidge pnlie

pugall Iig) diglall jlaalll go cams bljal Joal / Cilpmgas / Cilpmgas / dsuigll

awmgall ligl diglall jlasill 2o vam3 hljal Jaai

e

/i

Faberge aspla oo baljal

y
£
)

'Y

onlalily o Ganills ssygll camill sjsao ksl cll lijial Faberge ajapla dolle o
pealll gllojgilly pasill ullojgill jlasi go gaull

\

48



https://www.hiamag.com//& VB« TR M4, TBG-EXIE“m 0 S—%6)~1028586/m a &/ HIWE%

FABERGE

ALIFEIN COLOUR

Circulation: 2,200,000

AVE: $3,250

Date: 19/09/2019
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https://www.albidda.net/women/354136.html
Circulation: N/A
AVE: $3,250
Date: 20/09/2019
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https://news-araby.com/women/post-2341716
Circulation: 82,400
AVE: $3,250
Date: 22/09/2019
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Circulation: 2,200,000
AVE: $3,250
Date: 23/09/2019

2019 yaulll umill dgha Jis

Faberge auspla jls ;o paul wins digha Jis

o yanlll Ceill pisy Cus s cagin gaulll cwall dghall s Gl gugpall aii
poall Al sy ol gugpell o)lind Gill g wuall ye Speall dllall Lilmgaall

6 g0 gulailll Calnat Gauill Lmall dugha Jis o Cilegone dxallall jgall pduad (llsl
o] Ui lgil 380l o ill 9 paul w3 digha Jis o dlios dcgono Ul Lyaiil

e oy 1ea0s

9 9 Chopard sjlguii g «Piaget ayaly g Bulgari (sjlaly jls giégi o @luSuuill 15us g
aulle 53921 pilga Van Cleef & Arpels g Faberge g Tiffany & Co g Boucheron g Kwiat
Joal Jiaay jlatll g lealll @ils JS Lle 2b g cpaplll mill o dalise ciljlic o

20 yanll Gulalll pclis Cua pilgall iy il plaall diglaiall Gaull yuleldl yagias
“aolaall g Jloally pauii Gill @ilgall Joal pyadi ye Cijdul g peall ol camill ugl

Lo pugpall Gijje LAt (juoall g dypasll erobaill g oyl g doclill ghall Jis ou
g doaall Gaull Lol o dighall Jis g calajll pilgd (o degonall odm (po cluwliy
Lo iy ligS)lis

52



FABERGE

A LIFEIN COLOUR
https://www.hiamag.com/2020-y#IHe Mio%-&a (~EP ) TW%I VE-1031076/m LI/ LIV
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wapls go blyal

glil duelg ulollll jlash denpe aul ims bl ll lijsl Faberge anpls dolle og
88U jlast o




https://uaenews247.com/2019/09/29/faberge-launch-rose-gold-egg-pendants-for-the-festive-season/
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Circulation: 10,205
AVE: $3,250
Date: 29/09/2019

UAE News 24/7

FABERGE LAUNCH ROSE GOLD
EGG PENDANTS FOR THE
FESTIVE SEASON
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https://www.azyaamode.com/en/the-colors-of-fall-reveal-their-beauty-in-these-gems
Circulation: 44,875
AVE: $3,250
Date: 29/09/2019

- a AZVAAMODE )
JEWELRY & wWATtHES
GUIDE TO EMERALDS
&
© 0
-
P
¥
[——
P oty
g oy
S
—




FABERGE

A LIFEIN COLOUR
https://www.elbayan-news.com/1874973
Circulation: 30,800
AVE: $3,250
Date: 29/09/2019
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https://www.azyaamode.com/en/the-colors-of-fall-reveal-their-beauty-in-these-gems
Circulation: 44,875

AVE: $3,250
Date: 30/09/2019
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Circulation: N/A
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http://aI-press.com/index.php/en/lifestyle/fél'%gﬁ%rom%eauty/25002-faberge-|aunch-rose-gold-egg-

pendants-for-the-festive-season
Circulation: N/A
AVE: $3,250
Date: 30/09/2019

AL Press @ novorzon

Fabergé Launch Rose Gold Egg Pendants For The
Festive Season
o

fants have arrived in time for the holidays and make the

xquisite 18-karat-gold fine jewellery pieces are
either diamonds, emeralds or rich rubies. Each

handmade by Fabergé's skilled
pendant opens to reveal a surprise, in the form of a miniature treasure.
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Circulation: 929,679
AVE: $3,250
Date: 30/09/2019
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Circulation: 46,039
AVE: $3,250
Date: 30/09/2019
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