
 

Buccellati Holding Italia Spa - via Lodovico Mancini 1, 20129 Milano Tel. 02.89040511, telefax 02.55187496 
Capitale sociale € 22.940.883,69 int. vers., R.E.A. 720682, Registro Imprese/Cod. Fiscale/Partita IVA 00739600153 

 

 
 
 
 
 

PRESS CUTTINGS 
 

CHINA 

























 

Buccellati Holding Italia Spa - via Lodovico Mancini 1, 20129 Milano Tel. 02.89040511, telefax 02.55187496 
Capitale sociale € 22.940.883,69 int. vers., R.E.A. 720682, Registro Imprese/Cod. Fiscale/Partita IVA 00739600153 

 

 
 
 
 
 

PRESS CUTTINGS 
 

FRANCE 





Date : 30 avril 2020

Pays : FR
Périodicité : Hebdomadaire
OJD : 333141

Page de l'article : p.54-63
Journaliste : ELISABETH
AKESSOUL

Page 2/10

 

OLELYNGGAARD 8740478500504Tous droits réservés à l'éditeur

BIJOUX PRESSE

Tamara Vatelot


Tamara Vatelot


Tamara Vatelot




www.luxsure.fr 
 

May 1st 2020 
 

 

 

 

 

 





Date : 02 mai 2020

Pays : FR
Périodicité : Hebdomadaire
OJD : 401493

Page de l'article : p.56-63
Journaliste : WOMEN MANA-
GEMENT ET LÉA BONNEAU

Page 2/8

 

DAVIDMORRIS-MD 5285478500503Tous droits réservés à l'éditeur

VOLUPTUEUX
BETSY : BOUCLES

D'OREILLES,

COLLECTION ÉTOILÉE,
EN OR BLANC

ET OR JAUNE GRAVÉS,

ET DIAMANTS,

BUCCELLATI, COLLIER

À CHEVAL, EN PLATINE

ET DIAMANTS, VAN

CLEEF& ARPELS. ROBE
DOLCE&GABBANA

Tamara Vatelot


Tamara Vatelot




Buccellati Holding Italia Spa - via Lodovico Mancini 1, 20129 Milano Tel. 02.89040511, telefax 02.55187496 
Capitale sociale € 22.940.883,69 int. vers., R.E.A. 720682, Registro Imprese/Cod. Fiscale/Partita IVA 00739600153 

PRESS CUTTINGS 

GREECE











Buccellati Holding Italia Spa - via Lodovico Mancini 1, 20129 Milano Tel. 02.89040511, telefax 02.55187496 
Capitale sociale € 22.940.883,69 int. vers., R.E.A. 720682, Registro Imprese/Cod. Fiscale/Partita IVA 00739600153 

PRESS CUTTINGS 

JAPAN 









 

Buccellati Holding Italia Spa - via Lodovico Mancini 1, 20129 Milano Tel. 02.89040511, telefax 02.55187496 
Capitale sociale € 22.940.883,69 int. vers., R.E.A. 720682, Registro Imprese/Cod. Fiscale/Partita IVA 00739600153 

 

 
 
 
 
 

PRESS CUTTINGS 
 

RUSSIA 







Buccellati Holding Italia Spa - via Lodovico Mancini 1, 20129 Milano Tel. 02.89040511, telefax 02.55187496 
Capitale sociale € 22.940.883,69 int. vers., R.E.A. 720682, Registro Imprese/Cod. Fiscale/Partita IVA 00739600153 

PRESS CUTTINGS 

SAUDI ARABIA







 

Buccellati Holding Italia Spa - via Lodovico Mancini 1, 20129 Milano Tel. 02.89040511, telefax 02.55187496 
Capitale sociale € 22.940.883,69 int. vers., R.E.A. 720682, Registro Imprese/Cod. Fiscale/Partita IVA 00739600153 

 

 
 
 
 
 

PRESS CUTTINGS 
 

TURKEY 







 

Buccellati Holding Italia Spa - via Lodovico Mancini 1, 20129 Milano Tel. 02.89040511, telefax 02.55187496 
Capitale sociale € 22.940.883,69 int. vers., R.E.A. 720682, Registro Imprese/Cod. Fiscale/Partita IVA 00739600153 

 

 
 
 
 
 

PRESS CUTTINGS 
 

UNITED ARAB EMIRATES 



TRANSCENDING 
GENERATIONS 
IN A RARE AND EXCLUSIVE INTERVIEW, THE 
BUCCELLATI FAMILY COME TOGETHER TO 
DISCUSS ITALIAN VALUES AND THE
IMPORTANCE OF ITALY

G
oldsmith Mario Buccellati founded Buccellati in 1919, 
where he opened his first store in Italy and by 1954 he was 
expanding globally to New York. The world was fascinated 
by his intricate handmade designs so much that he was 
commissioned to create pieces for Royals from all around 

the world. In 1965 when Mario passed away, the company was taken 
over by four of his five sons who carried on the Buccellati legacy. 

The creative direction of the house has been under the family members 
since and today the business is overseen by the third generation of 
the family. Andrea Buccellati, holds the role of Honorary President 
and Creative Director, Luca Buccellati is the Special Sales/ VIP client 
Director, Lucrezia Buccellati is the Co-creative designer and Maria 
Cristina Buccellati is the Global Communications and Marketing 
Director. Together the four oversee all aspects of the jewellery house 
and its future development. Today the members of the family come 
together to share their passion for Italy and what this family business 
means to them. 

BY LARA MANSOUR SAWAYA

INTERVIEW
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What does Italy mean to you personally? 

Andrea Buccellati: Italy to me, simply means my wonderful home.
Luca Buccellati: Art, culture and food. 
Lucrezia Buccellati: Italy is the reflection of all the arts that make 
the Italian culture unique, and for me the essentials from the 
cuisine, the craftsmanship, the poetry, the music and so on, that 
is felt throughout each city in its own way. That’s what makes this 
country such a special treasure.
Maria Cristina Buccellati: Italy for me is sunshine and a great 
lifestyle.

Tell us more about the importance of “Made in Italy” and 
why do you think there is such a fascination with this concept 
globally? 

All: “Made in Italy” is a matter of prestige, artisanal skills, and the 
use of top-quality materials and creativity. All the Italian excellences 
of Made in Italy are based on traditions and they are mainly family 
companies, which maintain their heritage and skills and pass them 
over from generation to generation. 

How important is it to you to preserve traditional methods and 
savoir-faire and when it comes to these techniques – what do 
you think Italy offers that is unique? 

All: The House’s DNA is has been the same since it was founded 
in1919. Based on inspirations from Italian Renaissance, nature 
and classic architecture, expressed through ancient goldsmithing 
techniques. Since then, the creative direction has always been in the 
hands of a family member, and of course, it has evolved with time 
and taste. Every family member has brought his/her influence, but 
the core DNA has remained unchanged. It is important to be faithful 
to the style and the highest quality, and the family‘s aim is still to 
protect and guard these values. 

Vintage collection

Vintage collection

INTERVIEW

Vintage collection

How do you think the values and culture of Italy are reflected 
through Buccellati?

All: Buccellati is anchored to the beauties of Italy, both from an 
architectural point of view and from a technical point of view. We 
are deeply rooted in what Italy has to offer culturally and in terms 
of beauty in general. 

What is the motto you are living by during this difficult time? 

Andrea Buccellati: These are very difficult times in Italy, and my 
motto would be “Never give up”.
Luca Buccellati: Everything will be OK.
Lucrezia Buccellati: Keep busy setting weekly goals and stay 
positive.
Maria Cristina Buccellati: Be patient and think that all you do is 
for the greater good.

Looking forward, what does the second half of 2020 hold for 
the brand?
 
All: Our goal will always be to preserve our traditions, our artisanal 
style, and at the same time keep our creativity open for future 
creative inspirations.

We want to talk about the latest collections – what can you tell 
us? 

All: As you know Buccellati celebrated its 100th-anniversary 
last year. The Maison chose to celebrate this special occasion by 
launching the new Buccellati-cut diamond, a special cut stone with 
an innovative design inspired by the house’s logo. The diamond is 

certified by GIA as the Buccellati-cut. With this new diamond, we 
have designed a very special high jewellery collection of one-of-
a-kind jewels. For the occasion of our anniversary, we have also 
worked on a Vintage collection, made up of historical items that are 
still presented in many of our stores worldwide and that can partly 
be purchased. Every object is completed with the original packaging, 
when available, and a certificate of authenticity. To celebrate the 
centenary of the House, we have also launched a limited-edition 
collection of Opera pendants set with coloured stones, and it still is 
a great success.

Who is the woman that wears Buccellati? 

All: Buccellati doesn’t have a fixed cliché client in terms of look, but 
most of them have a special affinity for art and are culturally sensitive, 
always ready and keen to discover the history behind the Buccellati 
style. Women who buy Buccellati understand and appreciate the 
hard work and great skills of the artisans behind each of our jewels, 
which have a history to be told and this fascinates our clients a lot. 
 
Growing up, what is your first memory of Italy? 

Andrea Buccellati: A beautiful summer spent in Santa Margherita 
and Portofino. 
Luca Buccellati: I remember the long mountain walks in Cortina 
d’Ampezzo
Lucrezia Buccellati: The sound of the bells of the church next to 
my house, the fresh cooking aromas, and my grandmother singing 
Italian songs.
Maria Cristina Buccellati: Playing on the beach in Santa Margherita 
listening to a very famous song “sapore di sale” by Gino Paoli.
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Buccellati-cut diamonds collection

Elettra Necklace

INTERVIEW

Where in Italy do you like to travel to?  

Andrea Buccellati: “Everywhere! All places in Italy are very peculiar 
and different from one another. I love the sea, so the places I love 
the most are Sardinia, Sicily and the Amalfi coast.” 
Luca Buccellati: “Tuscany a place deep in my heart”
Lucrezia Buccellati: “everywhere but depends on the season”
Maria Cristina Buccellati: “mostly Puglia it is a region with beautiful 
landscape, great culture, art, architecture and fantastic food”

Can you share with us any Italian traditions that you to this 
day continue with your family and friends? 

Andrea Buccellati: “There are a lot of traditions in Italy, but in the 
end, a nice dinner with family and friends is one of my favourite 
times ever. 
Luca Buccellati: Cooking for my friends.
Lucrezia Buccellati: Eating Panettone for Christmas. 
Maria Cristina Buccellati: The double kiss when you see each 
other, and I am afraid we will have to stop these due to the current 
situation.

What’s your favourite Italian dish to eat?  

Andrea Buccellati: I like fish, cooked in any way. 
Luca Buccellati: Lasagne.
Lucrezia Buccellati: Pasta al pesto.
Maria Cristina Buccellati: Mozzarella.

What’s your favourite Italian phrase? 

Andrea Buccellati: “vivi e lascia vivere” meaning “live and let live.”
Luca Buccellati: “Made in Italy.”
Lucrezia Buccellati: “Chi dorme non piglia pesci” meaning “who 
sleeps won’t take any fish.”
Maria Cristina Buccellati: “Chi c’è, c’è” meaning “who is not here, 
is not here.”

How would you describe Italy in one word? 

Andrea Buccellati: The cradle of culture, architecture, music, and 
all the beauty in the world.
Luca Buccellati: Home.
Lucrezia Buccellati: Heritage.
Maria Cristina Buccellati: Home. 

Cnosso Earrings

Arcade Ring

Ventaglio Earrings

Ventaglio Ring
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