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Horlogerie et Joaillerie

La Maison Buccellati enrichit sa collection Rombi

by Pascal lakovou | 1mai 2020 | 0 comment

La malson Buccellati enrichit sa collection Rombi avec sa ligne Mini Rombi

Les losanges de la ligne Rombi, datant des années 20, se redéfinissent dans une version minimalliste tout en conservant l'envie de jouer avec les lignes géométriques et en

harmonisant les formes.
Buccellati a recréé & partir de ces petits losanges un design minimaliste rendant les bljoux d'une extréme finesse et délicatesse.

Cette ligne Mini Rombi est composée, de bagues, de boutons d'orellles, de pendentifs en or blanc gravé, or jaune gravé et dlamants prix & partir de 6 500 euros.

www.buccellat.com
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a ypageia e Kylie Cosmetics fpiokoviar otov tehevtaio dpogo evig
high tech knpiov and aradh ka yovali kovid atov avtokivntdSpopo v
KaAapndoag, Ayo £§w and w Aog Aviledes. H 22xpovn Kylie Jenner
~vnodoyiopo péyebog ma ato xwpo g opopgids, pntépa tng Sixpovng
Stormi Webster (tnv anéktnoe pe tov nponv odduyd e, tov pdnep
Travis Scott) ka vedrepo pédog tng puing Kardashian-Jenner- Ppioke-
Tal KAnow pfoa oto Kripio fton va petapoppnbel o Mapia Avrovavé-
ta yia 1o Harper's Bazaar. O1 fans tou reality show «Keeping Up With
the Kardashians» Oa Bupotvrar tv Kylie oav éva jukpo Sexdxpovo ko-
pitol étav npwtogekivnoe o o6ov, to 2007, And vipic ekeivi Kai n pe-
vaiotepn abehgn g Kendall ntav ta xapriwpéva Siafoddxia tne vno-
Oeong. 'Eva anapaimto avnotalpopa oto évrovo Hpapa nov exktvdio-
obdtav otn {whn wwv peyattepwy adedpav Kardashian, twv Kourtney, Kim, Khloé ka1 Rob. Ta wedevtaia
névie xpovia o abedpés Jenner éxouv xapder to Hikd toug povondn: H Kendall wg top model kan n Kylie
ws 0 180vwy voug evig brand xadAvvtikdv nov §ekivnoe pe éva oet npoidvrwy ya ta xeidn, ta Lip Kits, kat

wwpa nemrapfaver pla ohokAnpopévn oeipd pakiyiad kar nepinoinong te emdeppidag. H Kylie kan n Kris,
nou HievBivouy v emxeipnon, npdopata nodAnoay fva nAsioPnpikd nakéto petoxav 600 exar. Sokapi-
wv otov oo Coty, yeyovog nov avefaler tnv afia tng Kylie Cosmetics oe navw and 1 Sio. Sohdpa.

[Tiow ota ypageia me Kylie Cosmetics: H npomn évBaifn on fpokdpacte kovrd oe pia and tig Siaonpd-
TEPES OIKOYEVEIES TNG Apepikng eival o owpatmdng ppoupds £8w and tn yudhivn ndpra otny gicodo kabog
Ka1 01 TPEIG akopn, o onoiol, pohig Byaivoupe and to acavoép otov dpogo tng Kylie Cosmetics, nepipévouv
£towpon pe avtokdAAnta oo xép1 yia va kaAbouy ty kdpepa tou Kivntot pou. Ze 0Aong toug xipoug Twv
ypageinwv vrndpxovy pod Pedovdiveg kopdédeg novw epnodifouvy ta ouvvepyeia pe 1g KApepeg —n napovoia
twv onoiwv poiader va eivar kaBnpepivin- va nAnmadouy toug epyadopévous. Iepinov 20 dropa oe pivipak
yudAwva cubicles, pe ouppantikd kai oedotéin oty ifa pod andxpwon, epyadoviar mopetwdag kal «Tpé-
xowvs tnv emxeipnon. [avron yopw vndpxovy patoypapies tng Kylie, ong onoieg Sev priopeic va pnv na-
patnpnoeig ta Sidonpa oapkmdn xeidn tng, xdpn ota onoia éxouv novAnbei xihiadeg Lip Kits.

Meta and 10 dpeg paxiy1ad, nepitexvwy XTEVIOHATWY Kal ¢uToypdgnong to poAdt Seixvel entd to and-
yeupa, nAnoiddel n pa nov kowpdral n kopn g kal n Kylie OéAer va naer oto onit, ondte éxoupe pon wpa
otn Hidbeon pag. Tn pwtdw av eixe noté pavraorei ty emroxia tg Kylie Cosmetics. «lloté 8 oképrnka
6t avtd Ba yworav to endyyedpd pou, napdt and ukpn pov dpeoe 1o pakiyidd kal nava f0eda va kdvw
pabnpara péikans Aéer tohypévn péoa oe a agpdon pod pépna, kabwe me agaipotv v nepodka Kal 10
pakyiad. «H Kylie aoxoheitar anokAgiotikd pe to Snpiovpyikd koppdn tng etaipeiag kai efvain CEO, CMO,
CCO», bmweg pov avagépel Aiyo apyotepa n Kris Jenner. «Eivan exnAnktikn oto nag éxe1 e€edier tnv emixei-
pnon. Eya eipa kdn oav COO. Opovtidw dAa va SovAetouv poddt oto mapaokivio. Exeivn 6pwe eixe av-
16 1o Opapa and ta 15 e kat eivar afiobadpactog o pdnog mov to FKave npaypatkoTnTas,

H Kylie 6e Bupdrar mig fitav n on g owoyéveiag npv 1o « KUWTKs. «Axdpn kol ipwv and to adow o
natépag pou ntav didonpog, ondte navra pag nepiéParrav ta gpara g Snpociorniag. To du dha ovvéPn-
oav 1hoo vopig vopidw nwe ntav evhoyia. Aev Epw nwe Ba fitav n dwn pov av Bev Apovy Sidonpn. ‘Otav
Apaotav ukpés, to adou yia pag fitav n kabnpepvérntd pags Adet n Kylie. Kan n Kendall npoo0éter: «l1po-
ogara avéPaca pa gortoypagia pe ty Khloé va kdver priavio tmvy Kylie oto vepoxtn g xoudivag drav
npaotav pikpic. Meyaddvape pe noddong yoveic tavtdxpova kar pabaivape kér and tov kaléva toogs.

Dressed for success. @opepya Giambattista Valli Haute Couture, giambatistavalli.com.
Zwourapikia Buccellati, buccellaticom.
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Mopeua Carclina Herrera,
carolinaherrera.com. Headpia
Piers Atkinson, piersatkinst
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L’OFFICIEL MUCEVHER

Zimriit, safir, pirlanta stislemeli, beyaz
ve sart alun kiipe, Riders of the Knights
koleksiyvonu, LOUIS VUITTON.

Pirlanta siislemeli, beyaz altindan
yapilmis ‘8 © 0" kiipe, FRED.

Pirlanta stislemeli, pembe altindan
vapilmis ‘Golden Oasis Piager’
kiipe, PIAGET.

KLASIK
DOKUNUS

Zamansiz asaletin ve durulugun
simgesi damla kiipeler tiim
ihtisamiyla moda diinyasinda
yeniden giines gibi dogdu.

Hazirlayan EMILY MINCHELLA

Damla kesim pirlanta siislemeli, bevaz
altindan yapilmig “Wild At Heart'
kiipe, ADLER.

Pirlanta siislemeli, beyaz ve sar1 altin oymali
‘Cnosso’ kiipe, BUCCELLATI.

Ziimrit ve pirlanta siislemeli, bevaz altin
Joséphine Aigrette Impériale” kiipe,
CHAUMET.

132

Deniz yesili ziimriit ve pirlanta siislemeli,
platin kiipe, Tiffany Blue Book 2019
koleksiyonu, TIFFANY & CO.

Yuvarlak kesime sahip pirlanta siislemeli,
18k sar1 altin "Cactus de Cartier’
kiipe, CARTIER.
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INTERVIEW

TRANSCENDING &
GENERATIONS 4

IN'A RARE AND EXCLUSIVE INTERVIEW, THE -'
BUCCELLATI FAMILY COME TOGETHER TO

DISCUSS ITALIAN VALUES AND THE

IMPORTANCE OF ITALY

BY LARA MANSOUR SAWAYA

oldsmith Mario Buccellati founded Buccellati in 1919,

where he opened his first store in Italy and by 1954 he was

expanding globally to New York. The world was fascinated

by his intricate handmade designs so much that he was

commissioned to create pieces for Royals from all around
the world. In 1965 when Mario passed away, the company was taken
over by four of his five sons who carried on the Buccellati legacy.

The creative direction of the house has been under the family members
since and today the business is overseen by the third generation of
the family. Andrea Buccellati, holds the role of Honorary President
and Creative Director, Luca Buccellati is the Special Sales/ VIP client
Director, Lucrezia Buccellati is the Co-creative designer and Maria
Cristina Buccellati is the Global Communications and Marketing
Director. Together the four oversee all aspects of the jewellery house
and its future development. Today the members of the family come
together to share their passion for Italy and what this family business
means to them.




INTERVIEW

What does Italy mean to you personally?

Andrea Buccellati: Italy to me, simply means my wonderful home.
Luca Buccellati: Art, culture and food.

Lucrezia Buccellati: Italy is the reflection of all the arts that make
the Italian culture unique, and for me the essentials from the
cuisine, the craftsmanship, the poetry, the music and so on, that
is felt throughout each city in its own way. That’s what makes this
country such a special treasure.

Maria Cristina Buccellati: Italy for me is sunshine and a great
lifestyle.

Tell us more about the importance of “Made in Italy” and
why do you think there is such a fascination with this concept
globally?

All: “Made in Italy” is a matter of prestige, artisanal skills, and the
use of top-quality materials and creativity. All the Italian excellences
of Made in Italy are based on traditions and they are mainly family
companies, which maintain their heritage and skills and pass them
over from generation to generation.

How important is it to you to preserve traditional methods and
savoir-faire and when it comes to these techniques — what do
you think Italy offers that is unique?

All: The House’s DNA is has been the same since it was founded
in1919. Based on inspirations from Italian Renaissance, nature
and classic architecture, expressed through ancient goldsmithing
techniques. Since then, the creative direction has always been in the
hands of a family member, and of course, it has evolved with time
and taste. Every family member has brought his/her influence, but
the core DNA has remained unchanged. It is important to be faithful
to the style and the highest quality, and the family‘s aim is still to
protect and guard these values.

Vintage collection

ale  issue 100

9

Vintage collection

Vintage collection

How do you think the values and culture of Italy are reflected
through Buccellati?

All: Buccellati is anchored to the beauties of Italy, both from an
architectural point of view and from a technical point of view. We
are deeply rooted in what Italy has to offer culturally and in terms
of beauty in general.

What is the motto you are living by during this difficult time?

Andrea Buccellati: These are very difficult times in Italy, and my
motto would be “Never give up”.

Luca Buccellati: Everything will be OK.

Lucrezia Buccellati: Keep busy setting weekly goals and stay
positive.

Maria Cristina Buccellati: Be patient and think that all you do is
for the greater good.

Looking forward, what does the second half of 2020 hold for
the brand?

All: Our goal will always be to preserve our traditions, our artisanal
style, and at the same time keep our creativity open for future
creative inspirations.

We want to talk about the latest collections — what can you tell
us?

All: As you know Buccellati celebrated its 100th-anniversary
last year. The Maison chose to celebrate this special occasion by
launching the new Buccellati-cut diamond, a special cut stone with
an innovative design inspired by the house’s logo. The diamond is

certified by GIA as the Buccellati-cut. With this new diamond, we
have designed a very special high jewellery collection of one-of-
a-kind jewels. For the occasion of our anniversary, we have also
worked on a Vintage collection, made up of historical items that are
still presented in many of our stores worldwide and that can partly
be purchased. Every objectis completed with the original packaging,
when available, and a certificate of authenticity. To celebrate the
centenary of the House, we have also launched a limited-edition
collection of Opera pendants set with coloured stones, and it still is
a great success.

Who is the woman that wears Buccellati?

All: Buccellati doesn’t have a fixed cliché client in terms of look, but
mostofthem have a special affinity for artand are culturally sensitive,
always ready and keen to discover the history behind the Buccellati
style. Women who buy Buccellati understand and appreciate the
hard work and great skills of the artisans behind each of our jewels,
which have a history to be told and this fascinates our clients a lot.

Growing up, what is your first memory of Italy?

Andrea Buccellati: A beautiful summer spent in Santa Margherita
and Portofino.

Luca Buccellati: I remember the long mountain walks in Cortina
d’Ampezzo

Lucrezia Buccellati: The sound of the bells of the church next to
my house, the fresh cooking aromas, and my grandmother singing
Italian songs.

Maria Cristina Buccellati: Playing on the beach in Santa Margherita
listening to a very famous song “sapore di sale” by Gino Paoli.



INTERVIEW

Buccellati-cut diamonds collection

Elettra Necklace

ale  issue 100

Ventaglio Earrings

Ventaglio Ring

Where in Italy do you like to travel to?

Andrea Buccellati: “Everywhere! All places in Italy are very peculiar
and different from one another. I love the sea, so the places I love
the most are Sardinia, Sicily and the Amalfi coast.”

Luca Buccellati: “Tuscany a place deep in my heart”
Lucrezia Buccellati: “everywhere but depends on the season”

Maria Cristina Buccellati: “mostly Pugliaitis aregion with beautiful
landscape, great culture, art, architecture and fantastic food”

Can you share with us any Italian traditions that you to this
day continue with your family and friends?

Andrea Buccellati: “There are a lot of traditions in Italy, but in the
end, a nice dinner with family and friends is one of my favourite
times ever.

Luca Buccellati: Cooking for my friends.

Lucrezia Buccellati: Eating Panettone for Christmas.

Maria Cristina Buccellati: The double kiss when you see each
other, and I am afraid we will have to stop these due to the current
situation.

Cnosso Earrings

Arcade Ring

What’s your favourite Italian dish to eat?

Andrea Buccellati: I like fish, cooked in any way.
Luca Buccellati: Lasagne.

Lucrezia Buccellati: Pasta al pesto.

Maria Cristina Buccellati: Mozzarella.

What’s your favourite Italian phrase?

Andrea Buccellati: “vivi e lascia vivere” meaning “live and let live.”
Luca Buccellati: “Made in ltaly.”

Lucrezia Buccellati: “Chi dorme non piglia pesci” meaning “who
sleeps won’t take any fish.”

Maria Cristina Buccellati: “Chi c’¢, ¢’¢” meaning “who is not here,
is not here.”

How would you describe Italy in one word?

Andrea Buccellati: The cradle of culture, architecture, music, and
all the beauty in the world.

Luca Buccellati: Home.
Lucrezia Buccellati: Heritage.
Maria Cristina Buccellati: Home. ®

May 2020



-

Y
o0 Y oo
; UjioJld 1610 obiiJu)a

a6 iodld 15l ebudl Jislvro

Py s o calgloddl o Juy b daag e il
Dy 10 pjlac gUsa Lo pupaadl gl la




30 ALsl Pl @ el o Wild F’tapu':uu.'
10 Plg i ol an pall 5 0w el

cAladaie peal, guladlllg Cag Sl

Bulgari

Rose de Noél Juga

jenlloizall o 0 Rose g )

Jaludly aa pall jl,-JLl._lJﬁ!j_Jl
Lol Jrll ulg g
Tall A Piaet gl aic

Van Cleet & Arpels

diijo Dragonfly jugp g#%
aic jutlh, oy A

o8 Juli 9594 e
Roger duwacy Jocl
bl oo © Schall

U o ol l_p:.J_uu
4995 Laiuuingol Jul dupall
jop (gl glad)l Al ugplig ol
HAalb an i euls Loy .d5)ladl gl gﬁjlm“ﬁ“ﬁ'i‘fﬂ'u
g Upiadl (o egpal i dlpadl (Ul IR

faa) _aJI\,m_IL_AJI o

oA al laia latal Haalg delnd el ok el

7 P 9 g
b L A1 i1 A1 .i,;l“.ll ic ool

JD 10 oo Nlg . dudl gl unaj o

elgdad Gua gl duen culal ggall
§jjL LAl do3160.gaga G2l
Jguie) JAd gle annldung
il ) 1n dida pujid «dic gl dlad
I olell g dabu syl

Oirchid Svite Lg
iy, JLgll dem e
Lot lig g alaaiilg
adllale el
Chopard

AlAiollv ...61a oo

dlagiuioll il ymgaol) &y pac duiol gaedno iloll oo (agll yr glesnell Ciny 4islg Lisl aliial dan iy
ol daalul ags i maolaill oo sl Jgbro pew go LA U paonil Joo (6 has gu laag el il oo

ellearabia.com Y&



BUCCELLATI

MILANO DAL 1919

PRESS CUTTINGS

UNITED KINGDOM

Buccellati Holding Italia Spa - via Lodovico Mancini 1, 20129 Milano Tel. 02.89040511, telefax 02.55187496
Capitale sociale € 22.940.883,69 int. vers., R.E.A. 720682, Registro Imprese/Cod. Fiscale/Partita IVA 00739600153






Jewellery / Annabel Davidson / shine brigh

FULL OF CHARM

There may be zero scientific evidence that
crystals have an effect on health, but for many
of us, a talisman can be emotionally soothing
- a way of bringing us back into the here and
now, much like mindfulr Annoushka's
Touch Wood collection, »d on Russian
onion domes, includes this calmly hued preh-
nite charm with a tiny piece of ebony at the
back, so the wearer is always ‘touching wood".

Crystal sages say prehnite has immune-
boosting properties and helps alleviate anxi
ety. I say, it’s very pretty - and that never hurt
anybody. For a more dramatic statement, con-
sider the triple-domed diamond ring vers
ellow-gold, diamond and ebony ring
£10,500, and i8ct-yellow-gold, diamond,
prehnite and ebony charm, £2,500, both
annoushka.com

on.

MAGICAL
GOLD

0+ APRIL.2020

‘While most of us haven’t a clue how the simplest gold
ring is made, there are designers and goldsmiths out
there who see no end to what can be done with the pre-

cious metal, considering it as malleable as raw dough.
The KISS (Keep It Super Simple) collection from
Carolina Bucci is inspired by the spring components
inside a timepiece by Audemars Piguet - with whom
the designer has previously collaborated on limited-
edition Royal Oak watches. The range of unfath-
omably flexible bracelets and necklaces are created
from single coils of 18ct gold - the bracelet here is a
coil within a coil, as sinuous and springy as an old-

CLOCKWISE FROM
TOP 18ct-yellow-

com). 18ct-yellow-gold
and diamond Frivole
7 Flowers bracelet,
£12,800, and Frivole
between-the-finger
ring £ 0, both
Van Cleef & Arpels
(vancleefarpels.com),
18ct-yellow-gold,
18ct-white-gold and
diamond Hawaii
earrings, £17,000,
Buccellati (buccellati
com). 18ct-yellow-
gold Rebellion hoop
earring, £2,960,
Hannah Martin
(hannahmartin
london.com)

fashioned Slinky toy, yet without a single visible join.

This beautifully bold earring from Hannah Martin’s
upcoming New Act of Rebellion collection is designed
to hang at a perfect, logic-defying angle from the lobe,
while Buccellati’s Hawaii earrings of interlinking gold
hoops are like the old magician’s metal-rings trick: you
know there’s a simple explanation for it, but you'd rather
enjoy the magic than learn the ruse.

Lastly, a new addition to Van Cleef & Arpels’ Frivole
collection, the 7 Flowers bracelet, has all the lightness
of paper blooms, polished to a mirrored-gold gleam.
Jewellers' tricks; our treats.
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