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How To Spend i Jewsllery (+ Addromyr ) https://www.ft.com/content/41fc0a09-
An exclusive look at Faberg¢’s first high fd84-4183-8305-18d6aaf5d154
jewellery collaboration

London-based James Ganh is the first featured designer to collaborate with Fabergé on a
high jewellery collection — one that’s full of surprises

James Ganh sketching in his London studio

Vivienne Becker AUGUST 24 2020 E


https://www.ft.com/content/41fc0a09-fd84-4183-8a05-18d6aaf5d154

Stories

. ft_howtospendit 21m

ft_howtospendit 8m

Post: https://www.instagram.com/p/CERejkBHnRM/

to read more
by

0 ft_howtospendit € "The concept of

¥ partnering with a featured designer
links to the great Peter Carl Fabergé
— goldsmith to the Russian Imperial
court and creator of the house's eggs
—who had his own pioneering
system of collaborating with named
“workmasters”, each with his or her
own craft speciality and artistic style.

For the first time ever,

@officialfaberge have
collaborated with a

Different warks of art would be featured designer on a
assigned to different workmasters high jewellery
according to the specifications, collection
technigues and style, while Fabergé

himself directed, supervised and 40, TS owbampuuckth oo ft howtospendit 17m
oversaw the process of creating and
crafting each jewel or object. ". But

this is a first for @officialfaberge: the

brand is teaming up with a featured
G SRR, e

@jamesganh working

—p . = 5)

" Liked by emilymargaretjacobs and
131 others

The result is a vision
of long, languorous
Chekhovian summers,

featuring brilliantly

hued summer flowers and
joyful butterflies

We got an exclusive first look...



https://www.instagram.com/p/CERejkBHnRM/
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Fabergé Launches Hilal Crescent Collection

Source: www.dyhjw.com
August 11%, 2020
Impression: 67,000

AD Value: 1,290 USD
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Exquisite Jewellery by Faberge
* Source: Ying De Xiong Zhi Zhuo Shou Wang (WeChat) ERGQIWETELTIEES
August 12 2020 S RS 436660680 B#sr

» Impression: 53
AD Value: 1,613 USD
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Fabergé Launches Hilal Crescent Collection

Source: www. wtol68.net

August 12, 2020
Impression: 1,000
AD Value: 1,290 USD
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Fabergé Launches Hilal Crescent Collection

Source: HIZYMBS (WeChat) AFEETIERL
August 14%, 2020 FUES @ HUZvMBs
= Impression: 138

= AD Value: 1,613 USD
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Gift List for the Chinese Valentine's Day

* Source: iWeekly

» August 23,2020

* Impression: 5,120,000
= AD Value: 1,613 USD
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Gaft List for the Chinese Valentine’s Day
* Source: www.modernweekly.com

August 234, 2020

* Impression: 5,120,000
AD Value: 1,290 USD
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Gaft List for the Chinese Valentine's Day
*» Source: www.sina.com.cn
+ August 24%, 2020

* Impression: 334,707,000
= AD Value: 4,839 USD
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Fabergé Debuts ‘Featured Designer’ James Ganh

Source: GemGuide (WeChat)
August 31, 2020
Impression: 271

AD Value: 1,613 USD
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Fabergé Debuts ‘Featured Designer’ James Ganh

* Source: www.dyhjw.com @ H_!E“
» August 31%, 2020 HinAERaASE R
* Impression: 67,000

« AD Value: 1,290 USD
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Fabergé Debuts ‘Featured Designer’ James Ganh
= Source: www.qg.com

= August 31%, 2020

* Impression: 785,817,000

= AD Value: 4839 USD
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BlackBook Online

Date: August 25%, 2020

Story: Dazzling Up Tradition: Fabergé Launches New Capsule Collection w/
Designer James Ganh

UMV: 31,650
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PaperCity Magazine Online
Date: August 26 2020

'OLE
Stm}': Fabexgé Taps its First Featured Designer — a Momentous Move For a v ’
Storied ]ewe[ry House =

UMV: 18,660
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V Magazine Online
Date: August 26, 2020

Story: Faberge Taps James Ganh As First “Featured Designer’

UMV: 230,100

£ %
¢
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WWD
Date: August 26%, 2020

Stoljr: Fabexgé Teams Up With ]a.mes Ganh Label for ]ewelry Collection

UMV: 1,140,990

Fﬁbergé Teams Up With James Ganh
Label for Jewelry Collection

The high jewelry pleces will be available in September.
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Forbes Online

Date: August 27%, 2020

Story: Fabergé Unveils Its Debut ‘Featured Designer’ Collection By James Ganh
UMV: 85,598,070

:
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JenniferHeebner.com
Date: August 27%, 2020

Stmy: The Fabetgé < _]ames Ganh ]ewe]x_v Collection Is Available for Purchase in

September 2020
UMV: 21,768

3H

JENHIFER HEEBMER
P . b o o

The Fabergé = James Ganh Jewelry
Collection Is Available for Purchase in
September 2020
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WWD Digital Daily
Issue: August 27%, 2020

Story: Fabergé, James Ganh Team Up For Jewelry Collection

Circulation: 57,000

Live at Faire Summer Harkei
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FABERGE: PRODUCT PLLACEMENT

(@sheamarie

Date: August 25, 2020
1.3M Followers
Direct link to post

sheamarie @ - Follow

)

Los Angeles, California

sheamare @ lost in a sea of eamorald

w

@officialfaberge

sheamane

b chiristacapati Sturning... and

lowing the mani!
m giannaavisconti Gorgeous! @ -
. r:'l'ﬂﬂ.':”::hrrgr & Beautiful We
love this!

»

j :rm ialfaberge QY [

Q Lixed by ellesacerdote and 3,622 others
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FABERGE: PRODUCT PLLACEMENT

(@sheamarie
Date: August 27, 2020
1.3M Followers

1ese earrings though wow

officialfaberge
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FABERGE: PRODUCT PLLACEMENT

(@angelicaross

Date: August 27, 2020
357k Followers

Direct link to post 1
Direct link to post 2

.
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FABERGE: PRODUCT PLLACEMENT

YouTube Channel: Movement For Black Lives
Date: August 28, 2020
Direct link to video

prasonted by the Movemant

for Black Lives. Wheal|




FABERGE: PRODUCT PLACEMENT

Julia Michaels Wears Fabergé at the
2020 MTV Music Awards in her
performance of “If the World Was
Ending” with JP Saxe.

YouTube Channel: MTV
Date: August 30, 2020
Direct link to video
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FABERGE

THE MAN — AUGUST
2020

INDIA'S ONLY UBER LUXURY MONTHLY FOR MEN

TH AN

WORKCATION

HE
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“I1ook at my phone
thinking he's gois
textme: The Delh
girl on Dil Bechara,
Sushant Singh Rajput
and navigating
Bollywood

it

RETURN OF THE
FOREVER CLASSICS

When autumn arrives, fashion mavericks shift their game to casual and classic
styles. Anything dressier, they say, isn't season appropriate. Here's a full-tilt
vision quest to upgrade your wardrobe for the coming season

3 Chandi Kumar

HieH
impAcT

o TIE KEEPER casuar

AcuRE

L RAIN CHECK

@®

TOP GEAR —

sumcio ”
Noy — i
TRAINERS S
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LUXEBOOK INDIA

UXEBOOK

AUGUST 2020 LE] seweLLERY
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LUXEBOOK
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Historic brand Fa berée to'<oon launch
their jewellery in India, says CEQ, Antony
Lindsay

aleya Lagmabhay

[
Rginng Fabargi's past yiar 5
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https://www.luxebook.in/historic-brand-faberge-to-soon-launch-their-jewellery-in-india-says-ceo-antony-lindsay/



https://www.luxebook.in/historic-brand-faberge-to-soon-launch-their-jewellery-in-india-says-ceo-antony-lindsay/

MONEY CONTROL

Interview: Fabergé, known for jewelled eggs it crafted for Russia’s ReLares s

tsars, has big plans for India

‘The brand — ghat had rith savaral of India's ilie is already
i i and, ial 513, I

jowallary collaction is complataly handcraftad by highiy-skillod artizins.

[©] ¢ [»[n] 4] greek art &

souvenirs

greek art & souvenirs

BUSTUSTER

STav uPDaTED

https://www.moneycontrol.com/news/trends/features-2/interview-faberge-known-for-jewelled-eggs-it-crafted-for-russias-tsars-has-big:
plans-for-india-5767681.html



https://www.moneycontrol.com/news/trends/features-2/interview-faberge-known-for-jewelled-eggs-it-crafted-for-russias-tsars-has-big-plans-for-india-5767681.html

LUXEBOOK INDIA

LUXEBOOK

Gemfields and Net-A-Porter launch
capsule jewellery collections to conserve

African elephants

SUBSC

https://www.luxebook.in/gemfields-and-net-a-porter-launch-capsule-jewellery-collections-to-conserve-african-elephants/
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VOGUE INDIA

VOGLE

How 12 jewellery houses
came together with
Gemfields to launch a
campaign for wildlife
conservation

Y CaRIMA CUPTA
18 AuGUST 2070

Tha widifc-themod copsule collection of W places, featusing Zomblan

W speak 10 Jack Cunrangham, and rik dvector, about

f w B
s Gty b Welk e Gl o
Witha customer awareness nd fashion
enthusiasts are cogaisant of the impact of their purchases, whether " U I
socizl. feati fon systemare WEWSLETTER
widsly known, i i :hion fsalt
Jewellary, an inevitable accompaniment to high-end fashion, & not tao
mllecy \panim g mgh, , A round-up of the best in Vogue,
behind. But companiss ke Gemfields i the business who are commitied to saralght to your Inbox
creating 2 positive i eyt snep i 3 ==
‘The leding supplier of coloured gemstonss to imternational jewellers has
announced the launch 2 ction:
i ith Space for Giants, 2 charity for 3
and their nators] habinat.

https://www.vogue.in/fashion/content/how-12-jewellery-houses-came-together-with-gemfields-to-launch-a-campaign-for-wildlife-

conservation
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https://www.vogue.in/fashion/content/how-12-jewellery-houses-came-together-with-gemfields-to-launch-a-campaign-for-wildlife-conservation

FABERGE

LIFESTYLE ASIA

@ LIFESTYLE ASIA

Gemfields brings elephant lovers and jewellery
aficionados together

https://www.lifestyleasia.com/ind/style/jewellery/gemfields-latest-collaboration-is-meant-for-those-who-love-elephants/
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THE HINDU

THE @@ HINDU|

FASHION

Jewels for the jumbos: on Space for Giants’latest collab
with Gemfields and Net-a-Porter

Nidhi Adlakha AUGL
WIPDATES: LG

SHAREARTICLE | f | o L] = =0

[ d
»
-

Zoe andl Morgan's Elephart Pencant | Photo Credit: Special Amangement

african conservation charity Space for Giants' latest campaign features
15 capsules on Net-a-Porter and a jewellery line at Gemfields with
Zambian emeralds and Mozambican rubies

https://www.lifestyleasia.com/ind/style/jewellery/gemfields-latest-collaboration-is-meant-for-those-who-love-elephants/
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GJEPC

Gemfields Unveils Jewellery Capsule ’ *
Colleetion To Raise Funds For oy

Elephant Conservation

International conservation charity, Space for Giants, in partnership with Gemfields, announced Walk for Giants, a fundraising and awareness-building
campaign for African wildlife conservation. The campaign will kick-off with the release of tweo exclusive capsule collections: a 44-piece collection
from Gemfields, and a series of 15 sustainable collections from Met-a-Porter, a leading online luxury fashion retailer.

Proceeds from these capsule collections will bring critical support to protect Africa’s elephants and their natural habitat.

“What Walk for Giants so brilliantly amplifies is that conserving existing natural landscapes is not just critical for the future of humanity but is alsc the
best economic deal arcund. Nature-based businesses bring jobs, buy from local suppliers, pay taxes, and build national economies. But the natural
assets these enterprises rely on - including Africa's last populations of mega-fauna - are under grave risk. We must protect them now, so they can
continue to deliver their value, forever. We are excited that Gemfislds and Net-a-Porter have chosen to use their influence to bring much-nesdsd
attention and funds to this cause,” said Dr. Max Graham, Founder and CEO of Space for Giants.

Gemfields” Walk for Giants capsule collection features the brand's Zambian emeralds and Mozambican rubies set in 44 pieces by 12 brand partners
including: AYA, Backes & Strauss, Bina Goenka, Faberge, Fehmida Lakhany, Francis de Lara, GFG Jewelry by Nilufer, Margery Hirschey, Sandy Leong,
WAK Fine Jewels, Valani Atelier and Zoes & Morgan. Profits will benefit Space for Giants. The collection will be available via gemfields.com.

“Africa’s natural resources, whether in the form of her minerals or her biodiversity, must play a greater role in supporting local communities and
champicning vast conservation spaces. We need everyone to walk the talk for these giant causes and we are honored to support the ensrgetic team
at Space for Giants in their intrepid cause,” said Sean Gilbertson, CEC of Gemfields.

Captions:

https://gjepc.org/news_detail.php?id=6363
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DIAMOND WORLD

Space For Giants Announces Walk For
Giants Campaign

The Fundraising and Conservation Campaign Features Sustainable
Capsule Collections from Gemfields and NET-A-PORTER

By Diamond ¥

5._.,,_, -\

International conservation charity, Space for Giants, in partnership with Gemfields, announces
Walk for Giants, a fundraising and awareness-building campaign for African wildlife
conservation. The campaign will kick-off with the release of two exclusive capsule collections: a
44-piece collection from Gemfields, 2 world-leading supplier of respansibly sourced colored
gemstones; and a series of 15 sustainable collections from NET-A-PORTER, the world's leading
online luxury fashion retailer. Proceeds from these capsule collections will bring critical support
to protect Africa’s elephants and their natural habitat. Space for Giants is committed to securing
the ecological and economic value that nature conservation offers. Especially in this time of

STAM | Referance: 25063

ews Service | Aug 18 2

https://www.diamondworld.net/Content/Space-For-Giants-Announces-Walk-For-Giants-Campaign/25099
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INSTAGRAM

w luxebookindia * Follow eee

w luxebookindia Great news: Historical
brand fabergé (@officialfaberge) will
soon launch its jewellery in India.

CEQ Antony Lindsay
(@antonylindsayfaberge) talks about
the growing demand for gemstone
jewellery, online sales and innovative
Jjewellery collections that are in the
pipeline.

f Full interview on Luxebook.in (Link
in bio)

2] For more news and updates on
luxury, subscribe to our monthly
magazine LuxeBook on
luxebook.in .
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Liked by ridz_makeup and others
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Add a comment...
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GEMFIELDS CHINA REPORT
REVEALS COLOURED GEM
INTEREST AND...

DALGUSTRINED & LAENEWSZAT W LESVE A COMMENT

Gamfialds” China Reaport Revesls Coloured Gam Intarest and
Consumers' Willingness to Pay & Fremium for Responsibhy
Sourced Gemstones

Gamfialcs frst-avar regort on caloured zemstanes in Ching revesls
that now i the ime to seize the oapartunity af meeting Chinese
consumars expectations of carparate responsisi
sustainability.

Titled Sustoinability: The Futune of Coloured Gemstones in Ching, the
repart slso presants that un ta 355 of Chiness jewsllery owners
plan to purchase rubies, and 25% wish to acguire emeralds in the
mezr fubure, painting t= an conortunity for the colaured gemistane
ndustry ¥ pieces are correcthy mareted.

Eased on extensive gualitative and guantitstie resesrch among
Zemstone gwners across China's different regions. citv tiers
lervels of zFfluence, the finding: arov
ta the prefenences and behaviours of gemstone ovwners in China
‘=cross diverse demogzraphics snd zeozraphies.

e 3 set of clasr conchusions 35

Sezn Gilbartsan, CEO of Gemfieids, commented, “Ching iz 2very
imparismt market to Gemfelds, snd intezral to our company's
zrowth. hizhiy positive that 9736 of jeveelleny gumers srewilling
tapay 3 premium for respansibly mined zemstones. We expect
responsible sourcing will cantinue to receive ever-increasing
ttention, 3nd bacome prograssivels more imparisnt to Chiness

feweellery buyers”

Additionally, all jewellery consumers surveyed consider it ‘shight!
impartzat o wery impartant” that 3 brand st in emviron ments

@nd sacially responsible ways. Specifically, younzer cansumers (aged
21-32} in Ther 1 cities state that environmentzlly and socizlly
responsible mining is very impartant!

Szeme af the further Sizcouveriss made inthe ressrtumers that for
s2sear . clarity of inthe i 3

Gemamones - Dizmonds the most preferres remstores of
preferences 255 respanderes
- Aumies e

iz, 1052

[— - Clariey, 2 ey factor far £33 respordents
Purchase Drivers | Cornc fneized, 855

- Colmunaan

- Cus (Gesigrs

- e i=portant
responsible
miinemractess | | zomimgortant

B

- aEmsizny imocrtar:

- ESnotimportant
2o may for aFaisiorover B
esmensibly mined
Zmmotones -

Erds-

ABOUT GEMFIELDS

Gemfielcs = 2 vearld-lesding supalier of resacnsiahy sourced
coloures gemstones. The snerstar and 753 cwner of bath the
Hagem amerzid mine in Tambiz (belisved t be the world's single
iz gest produsing emersld mine) snd the Manteoues rusy mime in
Mozambigue [one of the most significant recenthy discovered ruby
depasits in the world], Gamfelds belimes that thoze wha mins
ematznes should da zowith trarsparency: e

Gemfielcs ntrodused the mast technalogisslly advanced colaured
hause st sanin

itk rt squinment, I i

=dciian, 2 oronrietsry orading swstem. 3 pionesring suction

mlatFanm and an active marketing rezence have sl contributed to

Gemfmics alaying 3 siznifcant rale in the rice of African gemstares
inz ks zehi Safmfrha

e impact for the caumtny

=aloured gemstanes shauld creste

v from which they originate

Resmansisie Gemfeids m ncustoy-
i= zding policies = 2 inies
=uct zetive roimin ing prouns to madernize
the sectos, arojects b2 improve hesith, education and lveihoads for
the communities sround its mines 202 canssreston sFacs

{Soanzenstiongemstanes] to pratect Afric's grast wildlife and
Giodiversity:

swareness of nespansibly sourced colaured gemstanes.

Ag veell a5 supalying the majscity of the warl's rough rubes and
armarsids, Germfelds initiztes sctivatians to build desire far saloureds
= i ith i Sional jevesliary

Srands and ather
s —

rezzethe spoeslof coisures pemstaes, ralsnn

their prafie. ard, in turn, providing zrester banedit o their place oF
ariginin Africa.

Gemfielcs: Gembelds.com | lovestons | Instzzram | Eacebook

| Mimibo | WaChat @GambeldsOfhcisl

Kagem Mining: Linkedin

Mantepues Ruby Mining Linksdin
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Gemfields' China Report Reveals
Coloured Gem Interest
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Summary of key findings
Dizmands the mast prefarred semstones of 255
Germstones Rubies, 1955

Eransios 10

Clarity. a ey Factor for 3256 respansents
Carst fiche], 5%

Coloured Coloun 835
Cust (design), 4255

Price. 78%

205 resoananis corsider very impartint
2mEimpartant

Importarce of 205 maderstary imparznt

rining practiss
L8saiga mmsant

0% rat impaartant

1838 respandents willing 20 pay 2 premium af 415 or over
4285 315 - 405 pramium
2455 21305 premivem

Fesponsibly 2455 11205 pramiven

mined gmstones
4738, 1105 pramium

356, 0% pramium

Fieids comychis -research-

Full ragort availzl
reports

Ends-

ABOUT GEMFIELDS

sugglier of rasp =
The aperstor and 755 owner of both the Kagem emerald mine in Zamibia
%o be the world's single Langest producing emerald min) and the Mentepuez ruby
minein the recentiy discovered posi

transparancy, legitimacy and intagrity.

ced the most stonesant
houszinthe word itz aserztion in Mazambigue with suxte-of-the-ant
equipment, like opticsl sor . In addition, 3 proprietary grading system,

2 pionzaring suction pletform 2nd 3n sctive marketing prasence have all
contributed to Gemfieids playing = Sgnificant role in the rise of African gemstones
Undertying this achisvement has bean the strong belisf that coloured gemstones
should creste positive impact for the country and comemunity from which they
originate.

saurdingfar i fngindustry
and practices scro fors, transparencyinits auction ssles process, an sctive
rolzinworking groups to ctor, projects i
education and liveliboads for thec i dits mines and o

efforts [Soonservationgemstones) to protect Africas grest widiife and
hiodiversity.

Fabarge - aniconic name with an sxceptional heritags - ix 3 member of the
Gamelds Group, This partnership, zndthe beauty of Fabergés designs and

in.i Gamfields’ positiorni parception, and helps to
raiss consumsr respansibiy sour gemstones

Aswell 25 supplying the majarity of the world's rough rubies and emerslds,

activations to build desire for coloured - for semgle,
collscarstions withinternationsl jewllery brands and other crestive partnars.
Often surprising. znd Lrique thaze ons are chasanto

pramate cansumer zwarenszs and increass the appesl of colaured gemstones,
raising their profile, 2nd, in turn, praviding grester benefit to their place of originin
Africa.

Gamfields: Gemfiekds com| Investors | Instsgram| Facebook | Tuitter | YouTube |
Vizibo | WeChat @GemAeidsOffisal

Faberge® Fabergé.com| Instagram | Facshook | Twitter | YouTube
Kagam Mining Linkedin

Mantepuez Ruby Mining: Linkzdin
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Encrusted With Semi-Precious Stones, Charming Replicas Of Imperial Eggs By
Faberge On Display At Dubai International Jewellery Week

4replica Fabergé eggs are being displayed at Dubai International Jewellery Week 2015. The well-known collectors' items,
displayed by Solitaire Gemmological Laboratories, UK, consist of a replica royal blue Imperial Coronation egg consisting of
an ideal mini Coronation.

Said torepresent the blue blood of the former Russian Royal Family, e creation is shovicased together with 3o
reproduction Easter eggs. Crafted from a mix of semiprecious stones consisting of peridot gemstones to imitate the
Iavish initsl =0gs Crested more than a century earlier for the Russian Imperial family in between 1885 and 1916, the eggs
are showing popular with visitors at the show

The original Objets dArt were produced by Carl Faberge for the Russian Imperisl Family in betwesn 1855 and 1916, and are
the artist-goldsmith's most
Alexander Il 110 his partner Empres:
relationship.

rate the 20h anniversary of their marital

itis believed that the Tsar himself was heavily involved in the creation of the egg, working carefully with Faberge,
recommending design components and execution of the egg. The egg was influenced by the design of an 16th century egg
had by his better half's aunt Princess Wilhelmine Marle of Denmark, which had actually caught the imagination of the.
Empress as 2 kid. Czlled the "Hen Egg’, this was the first of the 50 Faberge Imperial Eggs produced over 32 years.

The Imperial eggs got large popularity and led Faberge to produce similar exclusive pisces for other high profile customers
ineluging the Duchess of Marlborough, the Russian noble family, the Vusupovs and the Rothschild housenold, welHnown
for having the biggest personal fortune inthe world in the 19th cent

Dubi International Jeweller ison at the Dubai World Trade Centre til Saturday, 12 Dacember 2015 and op
2pm to 10 pm. Entry to the program is free of charge. Visitors will be required to sign up onsite and need to bring vaiid 1D
files
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New collections back Walk for Giants

Elephant pop ring from VAK Fine Jewels/ Gemfields

International censervation charity Space for Giants, in partnership with Gemfields, has announced Walk for
Giants, a fundraising and awareness-building campaign for African wildlife conservaion

The campaign will kick off with the release of lections: a 44 from
Gemfieids, a world-eading supplier of responsibly sourced coloured gemstones; and a series of 15
RTER, the niine luxury fashion retailer

Proceeds from these capsule collections will bring critical support to protect Africa's elephants and tneir
natural habitat. Space for Giants is committed to securing the ecological and economic value that nature
conservation offers. Especially in this time of crisis, when travel and tourism are impacted, wildife and
natural habitats are even more vulnerable to exploitation, said a statement

Both capsules are showcased in 2 series of stunning images, made possible by the support of Gemfields.
The Walk for Giants Campaign was shot by Francesco Carrozzini, with creative direction by Riccardo Ruini,
featuring models Arizona Muse and Selena Forrest 3t Enasoit Game Sanctuary in Laikipia, Kenya.

“What Walk for Giants so brilliantly amplifies is that conserving existing natural landscapes is not just
critical for the future of humanity but is also the best economic deal around. Nature-based businesses
biing jobs, buy from local suppliers, pay taxes, and build national economies. But the natural assets these
enterprises rely on — including Africa's Iast populations of mega-fauna - are under grave risk. We mu
protect them now, o they can continue to deliver their value forever. We are excited that Gemfields and
NET-A-PORTER have chosen to use their influence to bring much needed attention and funds to this cause”
said Dr Max Graham, Founder and CEO of Space for Giants

Gemfields' Walk for Giants capsuie collection features the brand's Zambian emeralds and Mozambican
rubies set in 44 pieces by 12 brand partners including: AYA, Backes & Strauss, Bina Goenka, Fabergé,
Fehmida Lekhany, Francis de Lara, GFG Jenellery by Nilufer, Margery Hirschey, Sandy Leong, VAK Fine
Jewels, Valani Atelier and Zoe & Morgan. Profits will benefit Space for Giants. The collection will be
available viz gemfields com.

“Gemfields has, for mere than a decade, walked a brail promoting greater transparency in the mining and
selling of Africas coloured gemstone resources. Today, more emerald- and ruby-derived value than ever
accrues to our host countries in Mozambique and Zambia. Africa's natural resources, whether in the form
of her minerals or her biodiversity, must play a greater role in supporting local communities and
cnhampioning vast conservation spaces. We need everyone 1o walk the talk for these giant causes and we
are honoured to support the energetic team at Space for Giants in their intrepid cause” said Sean
Gilbertson, CEO of Gemfields

NET-A-PORTER's exclusive capsule collections are made with function and sustainability in mind and
include renowned brands such as Burberry, 3.1 Phillip Lim, Brunelle Cucinelli, Chantecaille and Ole
Lynagaard Copenhagen, in collaboration with Gemfieids, as well as emerging designers such as Hereu,
Fisch and Bassike. NET-A-PORTER's capsule series will be sold exclusively on net-a-porter.com.

“NET-A-PORTER has been committed to supporting fashion with sustainability at the core of its design and,
in 2019, launched Net Sustain to highiight and celebrate those brands that are driven by a desire to make
fashion and beauty more sustainable. We are honoured to be partnering with Space for Giants on these
exclusive capsule collections, with all profits benefiting the charity and the worthwihile cause of protecting
Africa's wildlife and landscape,” said Elizabetn von der Goitz, Global Buying Director of NET-APORTER.

Gemfields’ 44-piece Walk For Giants collection and NETA-PORTER'S exclusive sustainable capsule series
are available now on gemfields com and net-a-porter.com.

The release of these capsule collections marks the launch of the Walk for Giants campaign, which will
culminate in an immersive conservaticn joumey along an ancient elephant migration corrider, with some of
the world's most influential individuals, 10 raise awareness and funding for the protection of Africa’s iconic
wildiife and the critical natural ecosystems that they depend on, the statement added
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GEMFIELDS AND SPACE FOR GIANTS ANNOUNCES WALK FOR
GIANTS CAMPAIGN

isi i i Sustainable
Capsule Collections from Gemfields ond NET-A-PORTER

August 17, 2020 - International conservation charity Space for
Giants, i ip wi 2nnounces Walk for Giants, 3
isi i ign for African wildlife
conservation. The campaign will kick off with the release of two
exclusive capsule collections: 2 44-piece collection from Gemfields, 2
id-leading supplier of i

gemstones;
ET-A-FORTER the
warld's leading online luxury fashion retailer. Proceeds from these
capsule collections will bring critical support to protect Africa's
elephants and their natural habitat Space for Giants is committed to
securing the ecological 2nd economic value that nature
conservation offers. Especially in this time oF crisis, when travel and

wildlife and
wvulnerable itation. Both cased in 2 series

Wialk for Glants Campalgn was shot by Francesco Carrazzini, with
« irecti i Ruini, i Arizona Muse
and selena Forrest at Enasoit Game Sanctuary in Laikipia, Kenya.

“What Walk for Giants so brilliantly amplifies is that conserving

< landscapes s not just critical for the fut

s lso the i

businesses bring jobs, buy from local suppliers, pay taxes, and build
national ecenomies. But the natural assets these enterprises rely on
- induding Africa’s last populations of mega-fauna - areunder grave
risk We must protect them now. so they can continue to deliver
their value forever We are excited that Gemfzlds and NET-A-

PORTER have chosen't ir influen hneeded
attention and funds to this cause” said Dr. Max Graham, Founder
and CEO of Space for Giants.

‘Gemfields' Walk for Giants capsule collection features the brand's
Zambizn emeralds 2nd Mozambican rubiss set in 44 pieces by 12
brand partners including: A4, Backes & Strauss, Bina Goenka,
Fabergé, Fehmida Lakhary, Francis de Lara, GFG Jewellery by
Milufer, Margery Hirschey, Sandy Leong, VAK Fine Jewels, walani
Atelier and Zoe & Morgzn. Profits will benefit Space for Giants. T
collection will be available via gemfields.com.

“Gemfields has, for mere than a decade, walked a trail promoting
greater transparency in the mining and selling of Africz’s coloured
gemstone resources. Today, more emerald- and ruby-derived value
than ever accrues to our host countries in Mozambigue and Zambia.
Adfrica’s natural resources, whether in the form of her minerals or
her biodiversity, must play 2 greater rele in supporting local
communities and champicning vast conservation spaces. We nesd
everyone towalk the talk for these giant causes and we are
honoured to support the energetic team st Space for Giants in their
intrepid cause” said Sean Gilbertson, CEO of Gemfields.

NET-A-PORTER's exclusive capsule collections are made with
function and sustainzbility in mind and include renowned brands
such as Burberry, 3.1 Phillip Lim, Brunella Cucinelli, Chantecaille and
Ol Lynggaard Copenhagen, in collzboration with Gemfields, as well
as emerging designers such as Hereu, Fisch and Bassike. NET-A-
PORTER's capsule series will be sold exclusively on net-a-
porter.com

“NET-A-PORTER has been committed to supporting fashion with,
sustainability at the core of its design and. in 2019, launched NET
SUSTAIN to highlight and celebrate thase brands that are driven by
adesire to make fashion and beauty more sustainable. We are
hencured to be partnering with Space for Giants on these exclusive
<capsule collections, with 2ll profits benefiting the charity and the
worthwhile cause of protecting Africa’s wildlife and landscape! said
Elizabeth von der Goltz, Global Buying Director of NET-A-PORTER.

Gemfields' 44-piece Walk For Giants collection 2nd NET-A-
PORTER's exclusive sustainable capsule series are available nowon
gemfields.com and pet-a-porter.com.

The release of these capsule collections marks the launch of the
Walk for Giants campaign, whichwill culminate in 2n immersive
conservation journey zlong an ancient elephant migration corridor,
with some of the world's most influential individuals, to raise
awareness and funding for the protection of Africa's iconic wildlife
and the critical natural ecosystems that they depend on.
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Fermida Loshany x Gemlis WFG, By Earns

Gemfields’ Walk for Giants capsule collection features the brand's Zambian emeralds and
Mazsmbican rubies setin 44 pisces by 12 brand partners including: AYA, Backes & Strauss, Bins
Goanka. Fabergé. Fahmida Lskhany, Francis de Lara. GFG Jawellery by Nilufer. Margery

Hirschey, Sandy Leong. VAK Fine Jewsls, Valani Atslier and Zoe & Margan. Profits will benefit
Space for Giants. The collection will be available via gemfields.com.

“Gemfields has, for mare than 3 decade, walked 3 trail promofing grestar transparancy
mining and sslling of Africy's colured gemstane resources. Tedsy, more emersig- and ruby-
derived value than ever accrues to our host countries in Mozambigue and Zambia. Africa's
natursl resources, whether in the form of her minsrsls or her biodiversity, must play a greater
i i iries and championing ion spaces. We need
everyane towalk the talk for thess giant causes and we are honaured to support the snary
t2am 5t Space for Giants in their intrapid cause” said Sean Gilbertson, CEO of Gemfields.
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The Fundraising and Car i iign Featuras

Sustz Capsule Callections from and NETA-
FORTER

August 17, 2020 - Intemational consenvation charity Space for
Giants. in par i wi elds. Walk for Giants.
a jsi buildi gn for African
wildlife conservation. The campaign will kick off with the release
of two exclusive cap: i Aa-pi ion from

Germfislds, a world-leading supplier of responsibly sourced
coloured gemstones; and a saries of 15 sustainable colections.
from MET-A-PORTER, the workds leading oniine lusury fashion
retailer. Proceeds from these capsule collections will bring
critical support to protect Africa’s slephants and their natural
habitst Space for Giants is i
and us ion offers. sally in
this time of crisis, when travel and touwism are impacted, wildiife
and natural habitats are even more vulnerable to exploitation.
Both capsuies are showcased in 2 series of stunning images,
made possible by the support of Gemfiekds. The Walk for Giants
Camngaign was shat by Francesco Carrazzini, with creative
direction by Riccardo Ruini, festuring models Arizona Muse and
Selena Fomest at Enaseit Game Sanctuary in Laikipia. Kenya.

L8 4

“What Walk for s that
isti i ical for the future of
hurnanity but is slso the best aconormic deal anund. Neture-
based businesses bring jobs, buy from Incal suppliers, pay taves,
and build national economies. But the natural assets these
entemprises rely on — including Africa’s last popuistions of mega-
grave risk. W . so they
their valus - We ted that
Germfields and NET-A-PORTER have chosen 1o use their influence
o bring much needed attention and funkds to this cause” said Dr.
Max Graham, Founder and CED of Space for Giants.

Jewellery by Nilufer, Margery Hirschey. Leong, VAK Fine.
Jewesls, Valans Atesisr and Zoe & Morgan. Profits will benefi

: >
gemeids.com.

“Germfieids has, for more than & decade. walked & trail promoting
greater transpanency in the mining and salling of Africas
coloured gemstone rescurces. Today. more emeraid- and ruby-
derived value than ever accrues 10 our host countries in
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i 2 must play a grester
ang vast

rolein ng local ties and

spaces. wealk the talk for thess

=t Space for Geants in their = =
CEO of Gemfields.

MNET-APORTER's exclusive capsule collections are made with

hs i . e =

such as Burbesry, 2.1 Phillip Lim, Brinelio Cucnelli, Chantecasie
Copen i

and Ole
as wellas e w, Bassiks.
NET-A-PORTER - on net-=
portercom.

"NET-APORTER has been committed to supporting fashion with
i core af i ign and. in 2019, launched NET

rignlight riven
fashian y e i We s
tobe with Space for these
exclusive capsuls ons, with all i

and landscape” said Elizabeth von der Gohz, Global Buying
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Fabergé Debuts 'Featured Designer”: James
Ganh

BY ADMIN - AUGUST 25, 2020

o SHaRE

¥
*

Faberge, the world's most iconic artist jeweller, is pleased to announce James
Ganh as their first ‘Featured Designer’. This new partnership launches in
September 2020 with a vibrant capsule collection inspired by nature and the
resplendent colours of summer's floral blooms. It comes after a year of behind
the scenes’ work, with Ganh and his team designing the pieces in secret. The
magical collection pays homage to Fabergé's past and present, featuring
transformable creations which surprise and delight in equal measure.

These playfully transformable pieces also provide the wearer with versatility,
transitioning from day to night with ease, and freedom of expression. A charming
element of surprise is neatly woven into the collection, with delightfully innovative
mechanical elements. Earrings can be attached as statement drops on co-
ordinating necklaces; brooches become bracelets; and pendants become rings.
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Fabergé Debuts ‘Featured Designer”: James Ganh
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Fabergé Debuts ‘Featured Designer’: James Ganh
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: Fabergé, the warkf's most iconic artist jeweller, is pleased to
announce James Ganh as their first Featured Designes’. This new
parmership launches in September 2020 with a vibrant capsule
callaction inspired by nature and the resplendent colours of
surmmer’s floral blooms. It comes after a year of ‘behind the
scenes’ work, with Ganh and his team designing the pieces in
zacret. The magical collection pays homage to Fabergé's past
and defight in equal measure.

Peter Carl Fabergé a pioneer and innovator, was considered 2
miavesick when he introduced workmiasters in 1882, These
independent craftsmen wese given the freedom to develop their
o characteristic style, with each of their finished pieces
personalty approved by Peter Carl, or one of his esteemed
deputies, to ensure it met Fabergé's exacting standards. Fabergé
continues to work with a small number of modem-day
‘workmasters, and the Maison has long held a desire to expand
‘this tradition in a comterniporary format, by providing a platform to
endorse future talent — this is how the concept of a ‘Featured
Designer’ was bom.

Fabergé sess James Ganh a5 & true innovator and visionary, with
& kean eye for detail and an unwavering ability to engineer the
type of high-jewellery mastempieces of which Peter Carl Faberge
‘would be prowd. The desire to nurture the talent of swch a young,
independent creative factored in Faberges decision to select
Ganh &5 their first Featured Designer’.

A Central Saimt Martins graduate. Ganh has & very personal
connection o Fabergé. He worked for the business for a number
of years, and it was while doing so thar his passicn and superior
eraftsmanship svolved, inspiring him to turn his design fantasies
into reality. “The romantic and loving surprises of Fabergé
creations spoke to my heart and inspired my work, and this is
‘evident throughout the new capsule collection” says Ganh.

in a whole rainbow of colours, they impart a zest for kfe to the
wesrer

These playfully s ide the wearer with
wersatility, transitioning from day 1o night with ease, and freedom
of expression. A charming element of surprise is neatly woven

into the 1y
‘elerments. Eamings can be attached as staterment drops on co-

= and pendants
bacome rings.
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To further highlight homege to Peter Carl Faberge, Ganh has
painted the capsule collection using a stunning colour paletts of
gemstones, including blue, pink and yellow sapphires, emeralds,
rubies, tanzanites, aguamarines, diamonds, amethysts, and
tourmalines, to name just & few These gems have been

p ith less C i ials, including carved rock
crystal.

The Fabergs x Jarnes Ganh capsule collection features a
magrificent amey of wesratle highiewellery pieces, which deliver
both style and substance. Prices per set range from 574,100 to
51,150,500, while individual pieces range from $33150 to

5317 450. Selected sts will debut in Faberod's boutique in The
Galeria Mall, Houston, Texas and Faberge's Harmods boutique in
Sectember 2020 It will Ister be |zunching in Fabergé's bautique
in The Dubai Mall and 'By Appointrment’ showrooms in London
and Mew York.
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James Ganh Spins Some High
Jewellery Magie For Faberoé
] g [

The ‘jewel is known for embracing colour and incorporating
elements of surprise in his wh designs...

With his love for incorporating hidden details and surprises and a glorious rainbow of colours in his pisces, its
clear James Ganh has been influenced by the time he spent working at Fabergé. And now,

the high jewellery designer, who left to set up his eponymous brand in 2014, has come up with an extremely
wearable capsule collection for the iconic artst jeweller For the vibrant and extremely

innovative collection that's a nod to Fabergé's past and present, the house's first ‘Featured Designer was
inspired by nature, art and the different colours spotied on floral bisoms during the summer

“The romantic and loving surprises of Fabergé creations spoke to my heart and inspired my work. and this is
evident throughout the new capsule collection ” Ganh, a Central Saint Marlins graduate who has worked at
various intemationally recognised luxury houses, said

The London-based Chinese Creative Director, who works alongside his wife, has chosen a diverse aray of
gemstones The stunning colour palette, including blue, pink and yellow sapphires, emeralds

rubles, tanzanites, aquamarines, diamonds, amethysts and tourmalines, to name just a few, is parinered with
less conventional materials, including carved rock crystal. Plus, as expecled there are the

playfully transformable features, as well as that unique appreciation for detail and crafsmanship, which fie at
the heart of most of his designs. Ganh, who was described as a “master of versatilty” by “The Daily
Telegraph.” has made it easy to transition from day to night with the same pieces, which brim with style and
substance. Allowing freedom of expression, the delightfully innovative mechanical elements make it possible
for earrings fo be attached as statement drops on co-ordinating necklaces, brooches 1o be wom

as bracelels o pendants to tum info rings.
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LIFE STYLE & LEISURE

FABERGE CELEBRATES
SEPTEMBER'S BIRTHSTONE:
SAPPHIRE

@ AUGUSTI0,2020 A UAENEWSZ47 W8 LEAVE ACOMMENT

Fabergé Celebrates September’s Birthstone: Sapphire

Sapphires traditionally symbolises nobility, truth, and faithfulness -
the word originates from the Greek word sappheires. For centuries,
these precious gemstones have adorned royalty and their
extraordinary colours zre the standard against which other gems—
from topaz to tanzanite—are measured. September’s birthstone has
featured in Fabergé's collections for over a century.

Infolklore, history and art, sapphire has typically been associated
with blue, however these iconic gemstones naturally occurina
variety of colours. At Fabergé the spectrum of colours and hues that
these gemstones naturzlly possess are celebrated in all their glory
within their collections of jewellery, timepieces and objets d'art.

Peter Carl Fabergé enjoyed using these rare and colourful
gemstanes in his early works, with creations dating back to 1910
labove and below, Moscow Branch Catalogue) signalling the start of the
Maison's love of Sapphires

Today, Fabergé continues to champion A Life in Colour' withits
contemporary jewellery creations featuring 2 kaleidoscope of
coloured sapphires. Most recenthy, Fabergé has added pink and
yellow hues to their sapphire offering. Yellow sapphires are
exceptionally rare in very fine intense colours, and even lighter soft
vellow tanes in smaller sizes are not readily 2vailable Marmy cultures
and people believe pink sapphires hald special powers, that they
symbolise trust, loyalty and sincerity - they're also believed to carry
good fortune 2nd intense love.

Inkeeping with their fondness for delight, surprise and discovery,
Fabergé has concealed 2 matching Mozambican ruby from
Gemfields on the inside of the band The ring, from the Colours of
Love collection, also uses metals comprising Peruvian mined zold
ore, which contain no mercury, therefore making them

i ally ble in addition to guar ing complete
traceability across the supply chain

The Fabergé 18K Rose Gold Round Fink Sapphire Fluted Ring with
Multicoloured Gemstone Shaulders (£6,940) is available to view at
faberge com. Enquiries can be directed to sales@faberge com and
will be passed on to 2 member of the Customer Relationships Team.
Alternatively, to commission 2 bespoke hire design {starting
from £5,685), please contact private commissions@faberge.com.
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FABERGE

A LIFEIN COLOUR
http://www.jamila.qa/Article/Id/35840/-— {3k % RS —# V- X1, %6 XM TRIECLF
Circulation: 80,000
AVE: $3,250
Date: 30/08/2020
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http://bloomqatar.com/Article/Id/511/faberg%C3%A9-celebrates-september-s-birthstone-sapphire

FABERGE

A LIFEIN COLOUR

Circulation: 10,000
AVE: $3,250
Date: 30/08/2020

FABERGE CELEBRATES SEPTEMBER'’S BIRTHSTONE:
SAPPHIRE

Sapphires traditi ises nobility, truth, and fai - the word originates from the
Greek word sappheiros. For centuries, these precious gemstones have adorned royalty and their
extraordinary colours are the standard against which other gems—from topaz to tanzanite—are

measured. September's birthstone has featured in Fabergé's collections for over a century.

In folklore, history and art, sapphire has typically been associated with blue, however these iconic
gemstones naturally occur in a variety of colours. At Fabergé the spectrum of colours and hues that
these gemstones naturally possess are celebrated in all their glory within their collections of
jewellery, timepieces and objets dart.
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FABERGE

A LIFEIN COLOUR
https://llglifestyle.com/faberge-celebrates-septembers-birthstone-sapphire/
Circulation: 30
AVE: $3,250
Date: 30/08/2020

Fabergé Celebrates September’s Birthstone: Sapphire

Sapphires trod ises nokility. truth it the ward originotes
fram the Gresk ward sappheiros.
Far centuries. thess pracious g=mstones hove adomed royalty ard their extraordinary

colaurs are the standard gonst which ather gems—from togaz 1o tanzorte—ars
mmmmm d, Septembers birthstone has featured in Fobergds collections for over @ century.

Infalklors, history ord art, sapphire has typically been ossocioted with blue, however

these icoric gemstares naturaly eccur in a variety of colaurs.

At Faberge the spectrum of colowrs and hues that thess gemstones natwrally possess ar
celsbrated in ol heir glory within their callections of jewellery, timepieces ond abjets dart




FABERGE

A LIFEIN COLOUR
http://firstavenuemagazine.com/faberge-celebrates-septembers-birthstone-sapphire/
Circulation: 750
AVE: $3,250
Date: 31/08/2020
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FABERGE CELEBRATES SEPTEMBER'S BIRTHSTONE:
SAPPHIRE
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FABERGE

A LIFEIN COLOUR

Circulation: 958,333
AVE: $3,250
Date: 31/08/2020
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FABERGE

A LIFEIN COLOUR
https://www.dubaiglobalnews.com/2020/08/31/163831/
Circulation: 5,000
AVE: $3,250
Date: 31/08/2020

Fabergé Celebrates September’s Birthstone: Sapphire

931 August. 2020 & meno onem

WHRAT WE

| GRAND AUTO MASTER GETS YOU BACK ON THE ROAD

sapphires bilty, truth, and he word the Greek word
sappheiros. For centuries, these precious gemstones have adorned royalty and their extraordinary colours are
the standard against which other gems—from topaz to tanzanite—are measured. September’s birthstone has.
featured in Fabergé's collections for over a century.

In folklore, history and art, sapphire has typically been associated with blue, however these iconic gemstones
naturally occur in a variety of colours. At Fabergé the spe of col !
naturally possess are celebrated in all their glory within their collections of jewellery, timepieces and objets dart

Peter Carl Fabergé enjoyed using these rare and colourful gemstones i his early works, with creations dating
back to 1910 (above and below, c start of the Maison’s love of sapphires.
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FABERGE

A LIFEIN COLOUR
https://www.dubaiiconiclady.com/2020/08/31/112839
Circulation: 10,000
AVE: $3,250
Date: 31/08/2020
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FABERGE

A LIFEIN COLOUR
https://www.dmcnews.org/women/1389133/&%% 36 + % %% 4% -8R X8R XX
Circulation: 72,727
AVE: $3,250
Date: 31/08/2020
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https://www.dubaihospitalitynews.com/2020/08/31/107835/

FABERGE

A LIFEIN COLOUR

Circulation: 720
AVE: $3,250
Date: 31/08/2020
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https://www.dubainewstyle.com/2020/08/31/145977/

FABERGE

A LIFEIN COLOUR

Circulation: 4,500
AVE: $3,250
Date: 31/08/2020

Fabergé Celebrates September’s Birthstone: Sapphire

Sapphires trchiiosally symbaliscs nohilt,tuh, and fichfulsess - the wond ceginates fioe e Groek woad spphesnos. Far
centuries, hasa precious gemetanes have adomad ropaliy and their extrandinary ol curs are the standard sgninet which ather
gems  fiom topa totananite  are mearcd. Septembes s binhsions bas feaured in Faherpd's colections foraver a cenury.

e folblore, history ase ar, sappbine his typically been assccialed with hlue, Boeve these icoea: gemstones nasurally occur in
avarety of colouts. A Fabergé the spectram of colours and becs that these genisioncs saturally posscss are celebeuted in ol
their ghoy witkin their collcsians of jenellery, impicces s objess ‘art.

Petes Carl Fabesgé: enjoyed using these sare and colourfl gesdanes in his earty works, with creasons dasing back o 19111
(ahave and helor, Moscaw Hranch ('stikogee) signallng the stat of he Maisoa's love of sappbires.

Touday, Fahergé contanoes 1o champion *\ Life m Colour” with crestinns featuring
coloured cappaires. Most recently. Faberge has addod ink ond yeliom Fues mmrw.mmmg ellorw sapphires are
ery fine . and even i i smaller sizes e ot readily svailable. Masy

culares and oyl elieve pink sapphins mdw..l pavvers, that they symholise st knalty and sinceriey  shey're also
befieved 0 camy geed farune and intense lave.

10 kseging with their foniness for delighe sarpeise and dscovery, Faberpé has concezked o matching Mczamhicas ruhy from
Cemflelds an the inside of the band. 1 he ring. from the Calouts of Lowe collectice. alsa uses metsk: comgrising Peravia miseed
sold e, o mercury. g them . additson 10 guarussecing complete
tracsshility acros the supphy chain

Ve Fahergé 154, Kase Giold Kound Fink Sappsare Fheis Ring with Multicolosred Gemsione Shoulders 1£6.960) is svaitable 1o
view i fubiage.com. baguiiescan be dirctod  sabsg fabergecom and il b issed o6 0 @ memherof the Cstoer
Helsioaships Team Aliemamely, from £2,6451.

privatecommmissaonsis fberge com.
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https://www.iconiclady.com/2020/08/31/faberge-celebrates-septembers-birthstone-sapphire/

FABERGE

A LIFEIN COLOUR

Circulation: 6,666
AVE: $3,250
Date: 31/08/2020

FABERGE CELEBRATES SEPTEMBER'S BIRTHSTONE: SAPPHIRE

! lises nobility, truth, and faithfulness
— the word originates from the Greek word sappheiros. For

e these have adorned royalty and
their extraordinary colours are the standard against which other
gems—from topaz to 1z lite: 's

birthstone has featured in Fabergé's collections for over a
century.

In folklore, history and art, sapphire has typically been associated
with blue, however these iconic gemstones natwrally occur in a
variety of colours. At Fabergé the spectrum of colours and hues

that these are in all their
glory within their ions of j y, til and objets
diart.

Peter Carl Fabergé enjoyed using these rare and colourful
gemstones in his early works, with creations dating back 1o 1910
(above and below, | Branch Catalogue) signalling the start
of the Maison's love of sapphires.

Today, Fabergé continues to champion ‘A Life in Colour’ with its

¥ i ¥ i ing a kalei of
‘coloured sapphires. Most recently, Fabergé has added pink and
yellow hues to their sapphire offering. Yellow sapphires are
exceptionally rare in very fine intense colours, and even lighter
soft yellow tones in smaller sizes are not readily available. Many
cultures and people believe pink sapphires hold special powers,
that they ise trust, loyalty and sincerity — they're also
believed 1o carry good fortune and intense love.

In keeping with their fondness for delight, surprise and discovery,
Fabergé has a i ican ruby from
Gemfields on the inside of the band. The ring, from the Colours of
Lowe collection, also uses metals comprising Peruvian mined
gold ore, which contain no mercury, therefore making them

in addition to

traceability across the supply chain_

The Fabergé 18K Rose Gold Round Pink Sapphire Fluted Ring

with (£6,360) is to
view at faberge.com. Enquiries can be directed to
sales@faberge com and will be passed on to a member of the
Ci i ips Team. ively, to commission a
bespoke sapphire design (starning from £5,685), please contact
private.
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FABERGE

ALIFEIN COLOUR
https://www.ejaraine.com/2020/08/31/faberge-celebrates-septembers-birthstone-sapphire/
Circulation: 30
AVE: $3,250
Date: 31/08/2020




FABERGE

A LIFEIN COLOUR
https://www.facebook.com/firstavenuemagazine/posts/1785187814953491
Circulation: 2,333
AVE: $3,250
Date: 25/08/2020
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% First Avenue Magazine.
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Fabergé Debuts ‘Featured Designer': James Ganh
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FABERGE

A LIFEIN COLOUR
https://www.facebook.com/firstavenuemagazine/posts/1790690257736580
Circulation: 2,333
AVE: $3,250
Date: 31/08/2020

“ First Avenue Magazine

31 Augustat 1144 @

Fabergé Celebrates September's Birthstone: Sapphire.
Fabergé
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FABERGE

A LIFEIN COLOUR
https://www.linkedin.com/feed/update/urn:li:activity:6703994327196033024
Circulation: 30
AVE: $3,250
Date: 25/08/2020

Fabergé Debuts ‘Featured Designer’: James Ganh
http:/ffirstavenuemagazine.com
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FABERGE

A LIFEIN COLOUR
https://www.linkedin.com/feed/update/urn:li:activity:6706105808872083456
Circulation: 30
AVE: $3,250
Date: 31/08/2020

AeIE 30 followers

Fabergé Celebrates September’s Birthstone: Sapphire.
https://inkd.in/d8VMYjA




FABERGE

A LIFEIN COLOUR
https://www.instagram.com/p/CET8auGJKKf/
Circulation: 278
AVE: $3,250
Date: 31/08/2020
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FABERGE

A LIFEIN COLOUR
https://www.instagram.com/p/CEi8mQelJ4Pr/
Circulation: 278
AVE: $3,250
Date: 31/08/2020

e firstavenuemagazine * Follow

e firstavenuemagazine Fabergé
Celebrates September's Birthstone:
Sapphire.
http://firstavenuemagazine.com/faber
ge-celebrates-septembers-birthstone-
sapphire/

Tw

0QvY W

7 DAYS AGO

Add a comment...
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FABERGE

ALIFEIN COLOUR
https://www.facebook.com/llglifestyle/posts/621036608614185
Circulation: 2,012
AVE: $3,250
Date: 30/08/2020

LLQ Lifestyle
30 August at 18:50- @

https: /gl com/fab lebrates-sep birthstone-sapphire/

LLQUFESTYLECOM
Fabergé Celebrates September’s Birthstone: Sapphire
Sapphires traditi symbolises nobility, truth, and fai - the word originatas from t...
01

o Like (O comment A Share ("M
e Write a comment... Oe®
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FABERGE

ALIFEIN COLOUR
https://twitter.com/llglifestyle/status/1300083702123376642
Circulation: 121
AVE: $3,250
Date: 30/08/2020

LLQ Lifestyle @lglifestyle - 17h v

S

Fabergé Celebrates September’s Birthstone: Sapphire

Sapphires traditionally symbolises nobility, truth, and faithfulness - the

word originates from the Greek word sappheiros. For centuries, these...
| & liglifestyle.com
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FABERGE

A LIFEIN COLOUR
https://www.instagram.com/llqglifestyle/
Circulation: 16,100
AVE: $2,250
Date: 30/08/2020

Sas liglifestyle «
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	https://llqlifestyle.com/faberge-celebrates-septembers-birthstone-sapphire/�Circulation: 30�AVE: $3,250�Date: 30/08/2020
	http://firstavenuemagazine.com/faberge-celebrates-septembers-birthstone-sapphire/�Circulation: 750�AVE: $3,250�Date: 31/08/2020
	https://www.hiamag.com/مجوهرات/مجوهرات/1242711-أقراط-متدلية-مزينة-بأحجار-اللؤلؤ-الفخمة�Circulation: 958,333�AVE: $3,250�Date: 31/08/2020
	https://www.dubaiglobalnews.com/2020/08/31/163831/�Circulation: 5,000�AVE: $3,250�Date: 31/08/2020
	https://www.dubaiiconiclady.com/2020/08/31/112839�Circulation: 10,000�AVE: $3,250�Date: 31/08/2020
	https://www.dmcnews.org/women/1389133/أقراط-متدلية-مزينة-بأحجار-اللؤلؤ-الفخمة�Circulation: 72,727�AVE: $3,250�Date: 31/08/2020
	https://www.dubaihospitalitynews.com/2020/08/31/107835/�Circulation: 720�AVE: $3,250�Date: 31/08/2020
	https://www.dubainewstyle.com/2020/08/31/145977/�Circulation: 4,500�AVE: $3,250�Date: 31/08/2020
	https://www.iconiclady.com/2020/08/31/faberge-celebrates-septembers-birthstone-sapphire/�Circulation: 6,666�AVE: $3,250�Date: 31/08/2020
	https://www.ejaraine.com/2020/08/31/faberge-celebrates-septembers-birthstone-sapphire/�Circulation: 30�AVE: $3,250�Date: 31/08/2020
	https://www.facebook.com/firstavenuemagazine/posts/1785187814953491�Circulation: 2,333�AVE: $3,250�Date: 25/08/2020
	https://www.facebook.com/firstavenuemagazine/posts/1790690257736580�Circulation: 2,333�AVE: $3,250�Date: 31/08/2020
	https://www.linkedin.com/feed/update/urn:li:activity:6703994327196033024�Circulation: 30�AVE: $3,250�Date: 25/08/2020
	https://www.linkedin.com/feed/update/urn:li:activity:6706105808872083456�Circulation: 30�AVE: $3,250�Date: 31/08/2020
	https://www.instagram.com/p/CET8auGJKKf/�Circulation: 278�AVE: $3,250�Date: 31/08/2020
	https://www.instagram.com/p/CEi8mQeJ4Pr/�Circulation: 278�AVE: $3,250�Date: 31/08/2020
	https://www.facebook.com/llqlifestyle/posts/621036608614185�Circulation: 2,012�AVE: $3,250�Date: 30/08/2020
	https://twitter.com/llqlifestyle/status/1300083702123376642�Circulation: 121�AVE: $3,250�Date: 30/08/2020
	https://www.instagram.com/llqlifestyle/�Circulation: 16,100�AVE: $2,250�Date: 30/08/2020
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