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BUCCELLATI
DUBAI, UAE

Buccellati is proud to announce the opening of a
new boutigue at Dubai Mall, situated in downtown
Dubal and considered to be the most visited retail
and lifestyle destination in the world, welcoming
over 100 million visitors every year

Buccellati is therefore ameong the over 150
shopping and dining experiences at Fashion Avenue,
home of luxury in the Middle East, with unique
architecture, captivating artistic and stylish interiors.

The boutique will showcase the most iconic
jewellery collactions, such as Hawaii, Macri,
Ramage, Rombi and Opera, as well as one-of-a-
kind creations exuding excellence in craftsmanship
and true "Made in ltaly” style. The boutigue will
also display silver centerpieces, giftware, and
tableware, together with precious jeweled watches
for ladies and engraved timepieces for men.

The new Dubai opening is part of an expansion
project that our Maison is putting in place, which
will include new boutigue openings in the next
few months in the Middle East and Worldwide
The Dubail Mall boutigue design is inspired by
the traditional Buccellati interior style with the
traditional antique gold showcases and a VIP room
with antigue original boiserie.

buccellati.com
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JAQUET DROZ

Montre Grande Seconde
Décentrée, boitier acier et
bracelet alligator.
BLANCPAIN

Montre Villeret Grande
Date Jour Rétrograde,
boitier acier et bracelet cuir,
Cog et chou, argent massif
gravé 4 lamain,
BUCCELLATI

Assiette Miss Dior Cannage,
poreelaine de Limoges,
DIOR MAISON
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« Uber Files» : Macron assume et contre-attaque

» Interrogé sur son sou-
tien a Uber lorsqu'il était
a Bercy, le chef de 'Etat a
assure que si c'était a re-

faire, il le «referait demain |

et aprés-demain »

i » Dans le monde entier, la
i start-up s'est livrée a une

i extraordinaire entreprise
: de lobbying, appuyée par
i des soutiens haut placés

i etles géants de la tech

i »«Jesuistresfierdece  ; » Déficitaire, gourmand
i que j'ai fait, du combat i en cash, Uber a di se di-
i que j'ai mené. J'ai fait ve- | versifier et bataille désor-
i nir des entreprises, j'ai fait ; mais pour laisser ses mil-
venir des entrepreneurs», i liers de chauffeurs et de
i aajouté le président i livreurs hors du salariat

i » A Bruxelles, la plate-

: forme a pu compter sur

: l'aide de la commissaire

i néerlandaise Neelie Kroes,
- qu'elle a ensuite recrutée

| PAGESB A12, 19 ET 23

Ukraine

A Sloviansk, ville
exsangue, I'exode
lamort dans ['ame

Dans le Donbass, 'inten-
sité des bombardements
russes oblige les Ukrai-
niens a quitter la cité de
l'oblast de Donetsk, qui est
la «prochaine cible des
Russes », selon le maire
PAGE 2

Economie

Big Pharma
facealafinde
précieux brevets

De nombreux médica-
ments tomberont dans le
domaine public en 2023,
un cap périlleux pour les
groupes, qui multiplient
les astuces pour prolonger
leurs monopoles

PAGE 22

LE SYSTEME DE SOINS AU BORD DE LASPHYXIE

» Dans le Vaucluse, démissions et gréve pour alerter sur la situation aux urgences
» A Orléans, notre enquéte sur I'engrenage de la crise de 'hopital PAGES 16 A 18

A

Briefing d’admission d'une patiente aux urgences de I'hdpital
de La Source, & Orléans, le 15 juin. (UcAsBARIOULET POUR «LE HONOE

Politique

Le projet de loi
sur le Covid-19,
premier accroc
pour la majorité

La Nupes, le RN et LR sont
parvenus a mobiliser
leurs députés contre la
coalition présidentielle,
le gouvernement n'a pu
faire adopter qu'une par-
tie de son texte

PAGE 19

EDITORIAL

LA GAUCHE

A L'EPREUVE DE
LA LEGISLATURE

PAGE 37

ANOS LECTEURS

En raison de la Féte nationale, ce
numéro, daté jeudi 14-vendredi
15juillet, est un numéro double

A

PAGES32A35

Au British Museum, a Londres. wipics ik ap IMAGES

Il a fallu la découverte d’'un méme texte gravé en
hiéroglyphes, en égyptien démotique et en grec
ancien pour que Champollion décode, enfin,
I"écriture de I'Egypte antique

Chirurgie esthétique: retoucher
son corps, un acte presque banal

La saga Nike: avec Michael
Jordan, le contrat du siécle

La finale de la Ligue

_<|D e @ e SpOl’tS Etats-Unis i Climat i Cinéma
« | Réunion «déjantée» ; La sécheresse ntretien avec Asia
LA PIERRE DE ROSETTE, Stade de France: ala Maison Blanche | provoque des t Dario Argento,
SESAME VERS LA LUMIERE retour surune | avantrassaut i incendies dans uo freudien et
TEEEER T I soirée de chaos | du Capitole  les champs de blé | artistes oniriques

des champions, le 28 mai,
a été marquée par

de nombreuses failles
dans la gestion sécuritaire
PAGES 20-21

Covid-19
Lheure du bilan
pour le conseil
scientifique

Plus de 70 notes et avis,
300 réunions: le comité
dexperts constitué

au début de l'épidémie,
en mars 2020, doit
prendre fin le 31juillet
PAGE 13
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Bague en or blanc et jaune,

diamants, rubis et émeraudes, Dior. pion

Collier Emerald Venus, en or blanc,
diamants et émeraudes, Bulgari. suLcar

Collier Destiny en platine, or jaune,
diamants et rubis, Louis Vaitton. wouiswirmon

Le passé se reconjugue au présent

Tandis que Chanel s'inspire de sa collection de 1932, Tiffany remonte au XIX¢siecle pour réinventer ses broches vintage et Chaumet
plonge dans les motifs aquatiques qui ont fait sa grandeur... Cette saison joailliere se nourrit de créations qui ont fait leurs preuves

oussiéreuse, la haute joail-
lerie? Les services de
communication ont beau
s'ébaudir exagérément sur la
«modernité» supposée de ses
bijoux, le grand public a parfoisla
sensation d'une discipline ana-
chronique, vestige d’une royauté
déchue... Il faut dire que les mai-
sons maiment rien tant que
convoquer un passé glorieux
pour lustrer leurs créations.
SiChanel sattelle véritablement
4 la joaillerie depuis 1993, elle s’y
était essayée une fois auparavant,
avec la collection historique de
novemnbre 1932, inspirée par les
astres et dessinée par Coco Cha-
nel. « Nous avons pu en reconsti-
tuer le contenu a grands traits
grace ala découverte d'une archive
Pathé-Gaumont en 2012», expli

que-t-onau service patrimoine. Le
studio s'en nourrit pour compo-
ser 77 bijoux constitués de dia
mants purs. La forme de l'étoile
anguleuse et asymétrique est re-
prise, comme les dlins d'ceil a la
superstition de Mademoiselle (un
diamant atteint 19,32 carats, en ré-
férence a 1932). Mais des combi-
naisons inédites s'invitent. Elles
jouent sur le transformable (des
braches étoiles se clipsent sur un
halodetraits d'or pavés), elles élar-
gissent les fagons de porter,
comme avec ce croissant de lune
qui se fixe sur lhélix de Foreille, et
elles comportent des motifs qui
nexistaient pas dans les années
1930, cOmMMme une amusante bro-
che d'onyx en forme de satellite,
Tiffany a choisi Londres pour
présenter ses derniéres piéces

autour du théme de la botanigue.
Alors que la griffe new-yorkaise a
embauché Nathalie Verdeille, ex-
Cartier, pour mener sa création,
elle y va prudemment, en recy-
clant ses classiques. Les broches
orchidées émaillées que Louis
Comfort Tiffany avait imaginées
pour I'Exposition universelle de
1889 sont revues en format trans-
formable, quand des bagues ou
broches en technique fil cou
teau suggérent des bourgeons, et
d'autres piéces évoquent les
aigrettes d'un pissenlit ou des es-
péces exotiques. Elles s'accompa
gnent de modeéles (réédités ou ja-
mais fabriqués jusqu'alors) dessi-
nés par Jean Schlumberger, I'an-
cien maitre fantaisiste de la
maison. Surgit, par exemple, une
broche ananas en grenats déman

Broche ananas,
en or jaune,
platine, diamants,
saphirs, grenats
démantoides

et rubellite,
Tiffany.

TIFFANY k0. STUDIG

toides et rubellites, sortie de son
esprit en 1956. «Nous essayons
chaque année de redonner vie a
certaines de ses archives en lien
avec le theme. La flore I'inspirait
tant que cela n'a pas été compli-
quén, explique lagemmologueen
chef, Victoria Reynolds. Il faudra
voirsi, al'avenir, la maison rache-
tée par LVMH choisira d'étre a l'of-
fensive du contemporain, autant
pour sa haute joaillerie que pour
ses autres gammes accessibles,
ou sielle continuera a s'attacher &
sa grandeur d'hier,

Le Colisée en collier

Chez Chaumet, aussi, différentes
périodes se télescopent. «Les ar-
chives autour du théme de l'eau,
déja exploité du XIX® siecle jus
quaux années 1970, ont nourri
notre collection », raconte Ehssan
Moazen, le directeur du studio. S
le fil aquatique est tenu, l'ensem
ble laisse une impression de pat-
chwork esthétique assez décon-
certant: on trouve des parures
minimales d'or blanc et diamants
suggérant le reflet de la lune sur
les vagues aussi bien que des pié-
ces colorées en chrysoprase imi

tant des coraux, des colliers Art
déco, mais aussi d'improbables
broches fagon souvenirs touristi
ques de bord de mer.

Gucei ne peut pas aller puiser
dans ses coffres pour s'autoriser
des clins d'ceil a un riche patri-
moine. Le vaisseau amiral du
groupe Kering ne s'est lancé en
haute joaillerie qu'en 2018, sous
I'impulsion de son directeur
artistique, Alessandro Michele,
dont les inspirations foisonnan
tes mixent Renaissance, pop
culture et ésotérisme. Le milieu
regarde venir la gritfe d'un ceil
circonspect. Car, bien s, elle ne
peut pas {encore?) obtenir les
meilleures pierres - normal,
aprés tout, quand on débute face
a des concurrents parfois cente-
naires. Reste que sa derniére col
lection, présentée a Rome, est co-
hérente avec la mode baroque de
Michele. L'Italien sastreint a po
ser les bases d'un vocabulaire fait
de tétes de lion, taille cceur,
neeuds, festons, ajours... Et il ruse
en incorporant des micromosai-
ques du XIX* siecle figurant di-
vers monuments romains, du
Colisée au Panthéon, hamolo

Un diamant brut qui brille de mille feux

guées par Christie’s. Chacune se
retrouve comme point central de
colliers grandiloquents aux gem:
mes intenses (béryls, spinelles,
saphirs, péridots..). Maniére
adroite de ramener a soi une
splendeur passée.
is c'est Buccellati qui signe le
retour en arriere le plus osé de la
saison. Aprés une pandémie quia
compliqué les délais de fabrica-
tion, elle ne dégaine pas de pieces
nouvelles, mais décongéle d'an
ciens maodéles, datés des années
1940 a 2002, pour les commer-
cialiser. La plupart (bagues d'or al-
wvéolé, manchette ajourée, bou-
cles diamantées en losanges...)
ont bien vieilli, et l'initiative in
terroge. Vendre du vintage dans
une industrie joailliére qui valo-
rise le renouveau, est-ce raccord
avec une époque de la seconde
main ou le signe d'un essouf-
flement? Une prise de risque ou
uneopération conformiste? Dans
tous les cas, pour la marque, ra-
chetée en 2019 par Richemont,
une facon d'essayer de donner un
coup de pouce a sa cote sur les
sites de revente. @

VALENTIN PEREZ

LORSQU'UN ACHETEUR acquiert une piéce
de haute joaillerie contre un hon million
d'euros, il s'attend & ce qu'elle soit compo-
sée de diamants parfaitement taillés, ser-
tis, magnifiés, éclatants. Jusqu'ic, la pierre
originelle, appelée «bruts (avant taillage),
opaque et imparfaite, lui importait peu.
Mais de méme qu'en gastronomie, ol
les chefs discourent de plus en plus sur
Torigine des produits, mettre en scéne le
diamant brut est un effort qui émerge,
comme cette saison, chez Van Cleef & Ar-
pels et Messika.

«On voit monter, de la part des acheteurs,
un intérét pour la tracabilité des pierres,

remarque Nicolas Bos, le président de Van

Cleef & Arpels. Or, évoquer le brut offre une
histoire, un pedigree aux bijoux. » La mai-
son de Richemont, qui a acquis un dia-
mant de 910 carats originaire du Lesotho,
en 2018, par I'intermédiaire du diaman
taire Taché, présente 25 piéces (bracelets,
boucles, colliers, clips..) dont les pierres
de centre proviennent toutes de ce méme

trésor. Pour magnifier ces diamants, les
bijousx usent du «serti mystérieux», la si-
gnature de Van Cleef & Arpels, sorte de
mosaique de petits rubis, émeraudes ou
saphirs, fixés sur I'or sans serti apparent.
Lors de la présentation, «on a pu montrer

aux clients une réplique exacte du brut |

pour quiils se la figurent et leur préciser

oli chaque diamant se situait a l'intérieur», }

raconte Nicolas Bos.

Des formes peu communes

Et pour ceux qui ne pourront pas s'offrir
un morceau de cette capsule de haute
volée et de storytelling bien exécuté, le
joaillier déploie des dizaines d’autres op-
tions dans un second chapitre de cette
collection: clips, sautoirs & pampilles,
boucles chandeliers, collier années 1950..

De facture classique, toutes sont en or et
diamants blancs. «Le rang de diamant est
@ la joaillerie ce que la petite robe noire
est @ la mode », dit Nicolas Bos, pour van:
ter sa versatilité.

A son échelle, Valérie Messika tente une
expérience similaire. Elle a acheté a llan,
on propre frére, diamantaire, 15 pierres,
toutes tirées d'un méme brut de 110 carats
en provenance du Botswana. Elle s'est ainsi
retrouvée avec un coussin trés pur de 33 ca-
rats, mais aussi des gemmes taillées en de-
hors des codes établis, en poires imparfai-
tes, demi-lunes, triangle ou sorte d’hexa-
gone (quelle sumomme «bouclier »)... « fai
décidé de conserver ensemble ces 15 pierres,
sans rien laisser de coté, comme on embar-
que toute la familles, s'amuse-t-elle. Cel
les-ci composent la parure la plus ma-
jestueuse (2550 diamants au total!) de sa
collection aboutie, consacrée a I'
tique. «Pour cette parure, jai pri
Tor blanc, facetté et poli, pour créer un effet
miroir et maximiser les jeux de lumiéres,
explique Valérie Messika, tandis que le reste
de son cru fait la part belle & l'or jaune, qui
rougeoie presque, du sautoir en forme d'ceil
d'Horus au ras-de-cou de pharaonne. s

V.PE.
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JULIEN FOURNIE ENSEMBLE HAUTE
COUTURE CORSER, JUIRE =R RTINS

BUCCELLATI BOUCLES D'OREILLES EN
OR BLANC GRAVE, DIAMANTS BLANCS ET
TOURMALINES PARAIBA, PIECE UNIQUE.




BUCCELLA
[BROIREILLE
BLANC GRA
BLANCS ET
PARAIBA, F
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COUTURE
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Tiffany & Co.
Schlumberger Ibex
brooch
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Buccellati Animalier
Rabbit brooch

Buccellati Animalier
Eagle brooch

Chaumet Les Ciels de
Chaumet broche

Chopard Red Carpet
Collection ring

Fred Ombre Féline
bracelet
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JESSICA

EDITOR’S CHOICE

Buccellati Blossoms Collection Gardenia Medium Cuff Bracelet in Silver and Diamonds $20,500
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Buccellati Macri collection

cuff bracelet in white gold,

yellow gold & diamonds $195,000;

Macri Classica collection bracelet in

white gold & diamonds $50,000:

Macri collection cuff bracelet in black goid,
yellow gold & diamonds $230,000;

Opara High Jewellery cuff bracelet in
white gold & diamonds $590,000
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‘Les Oiseaux Libérés' ear clips
and bracelet with emerald,
sapphire, diamond and
mother-of-Pearl, all Cartier.

'Bird on the Rock’ brooch with
tourmaline and diamonds,
Tiffany & Co.

Cuff bangle with emeralds
and diamonds, Buccellati.




Buccellati

premium Band ring
in yellow gold,

white gold and ruby.

Etoilée Collection necklace
in yellow gold and diamonds.

Blossoms Collection Daisy Eternelle Ring
in Silver and Brown Diamonds.
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TECH WALKING WITH
YOUR HANDS

HAPPY PRIDE
ON EYES

TIMELESS
TRIMMINGS FOR THE

TIMELESS TIDES @

/

w» MICHAEle ~/
~ LOMBARD

., /f  UNVEILING HIS | &
\ | GLAMOROUS DYNASTY |

22022062103




ALL PRICES MENTIONED ARE APFRONIMATE. THE PRICES MAY OR MAY NOT INCLUDE TAXES.

L'Officiel

Hommes Accessories

18

LLOVE OF CUFFES

FOR THE

The Accessory to Transform Your Formal Wear - Cufflinks! Cufflinks Can
Easily Take Your Formal Outfit from Drab to Fab! To Witness this, Choose
Your Favourites from the List Below and Watch the Magic Unfold.

ether you wish to
make an impression
at work, or stand out
during job interviews,
or even If you just
wish to impress your
lady with your fashion prowess, cufflinks
are the solution for you. Despite the fact
that trends continuously come and go out
of fashion, cufflinks have never once gone
out of trend. A good pair of cufflinks will
ensure you truly stand out from the crowd
wherever you go. Show off your style and
give a personal touch by adding a pair of
cufflinks to your outfit - you can get as
quirky or as elegant as you want. Cufllinks
come in a plethora of styles and colours,
s0 you have a lot of options to choose
from. Cufilinks tell the world that you put
thought into your appearance and that you
take pride in your appearance. If you still
are not convinced, maybe these gorgeous
cufflinks that we have selected for you will
change your mind!

1. BUCCELLATI, Premium Gentleman Gold
and Blackened Silver Multi-Stone Cufflinks,
approx. T17,40,700

2. TATEOSSIAN, Rough Grey Diamond (6.6ct)
Cufflinks in 18k Black Gold, approx. ¥14,86,430
3. TOM FORD, Diamond Round Cufflinks,
approx. T10,05,190

4. ADELER JEWELERS, Anciant, Authentic
Antoninus Pius Coin and Black Diameond 1BKT
White Gold Cufflinks, approx, T6,95,830

5. BUCCELLATI, Gold Cufflinks, approx

73 60,380

6. JAN LESLIE, Brushed Ruthenium Soft
Squara Starling Silver Cufflinks with Diamonds,
approx. T1,17,200

BY MANSIDAK KAUR
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Le l_'ichieste della I’roc!u'a
«Violenze sessuali
1 8anni per Genovese»

Lutto a Hollywood
Caan, fu Sonny

MO PLANET
SUSTAINABLE PATH.

di Gluseppe Guastella
apagina 21

a pagina 41

di Maurizio Porro

MOJITO PLANET
SUSTAI NAII.I PATH.

Ueraina La provocazione russa
Putin: ¢ solo I'inizio
L'Occidente

provi a batterci

di Andrea Nicastro e Marta Serafini

l n Ucraina «abbiamo appena cominciatos».

Parola di Putin, che minaccia: «Adesso

T'Occidente provi a batterci su
all

ampo».
nagine 1415

LA STORIA FALSA

di Ernesto Galli della Loggia

on Putin ¢ un po’ come con Hitler.

Come in mille occasioni, a partire dal

Mein Kampf (1925), il Fiihrer non si

/ stancd di dire ai quattro venti e di far

capire chi era e quello che intendeva
combinare — senza che |)cm in Occidente
moltilo pn:ndehsem sul serio —, allo stesso
modo in guesti an in si é profuso in
decine di discorsi uoi sfrenati progetti
nazional-imperialistici senza che perd
nessuno di noi (o quasi) gli prestasse troppa
attenzione. Forse perché molti di quei
discorsi riguardavano il passato, erano
discorsi storici. Avevamao dimenticato che nel
nostro tempo la storia (la sua manipolazione)
&lo strumento preferito dai dittatori per
affermare la propria visione del mondo e
avvalorare le proprie malefatte. Soprattutto
per giustificare i propri propositi aggressivi.
infatti, leggendo oggi i numerosi brani di tali
discorsi contenuti in un breve saggio appena
pubblicato da un eminente storico slavista
francese, Nicolas Werth (Poutine historien en
chef, Gallimard), ci accorgiamo che tuttii
conti tornano.

Convinto fin dall'inizio della sua carriera
politica che «la principale risorsa della
potenza e dellavvenire della Russia risiede
nella nostra memoria storica» e che «per far
rinascere la nostra identita nazionale, la
nostra coscienza nazionale, dobbiamo
ristabilire i legami tra le diverse epoche di una
sola storia, ininterrotta, millenaria», Putin si &
dedicato appassionatamente a rimodellare
tale storia con sovrano disprezzo della verita.

continua a pagina 30

«Sono vittima del gregge». Londra cerca un nuovo leader, tra i favoriti Wallace (Difesa) e Truss (Esteri)

Johnson, I'ora della resa

Scandali e bugie, il primo ministro si dimelle ma resta. Downing Streel nel caos

di Luigi Ippolito

.GL\NNLLLI ASCESA ECROLLO WIMBLEDON, L'INFORTUNIO
1 premier britannico John- y )
son lascia dopo londata di BORIS T L LEADER DEY Il Paef)e pﬂghela
dimissioni nel governo, gli e . = 5 P
scaniall che lo hanna travolio le sue cambiali

¢ le bugie. «Non avrei

farlo, sono vittima dell
del gregge — ha detto —. I
conservatori adesso vogliono
un nuovo leader». Ma annun-
cia di restare «fino a quando
non sara eletto il successore»
che si prevede non avverré pri-
ma dell'autunno, ¢ questa ipo-
tesi non appare percorribile.
Resta il caos a Downing Street.
Londra ora cerca un nuovo
premier. Tra i favoriti ci sono | |
Wallace, Truss e l'astro na-
scente Mordaunt.

dapagina 2 ginas | |

CHE NON RIUSCI'A CONSERVARE LA POLTRONA

e

bugia.

P. De C:mlls, Hnm

«I'addio con un dono:

un libro I'anno per il figlio»

di Marco Gasperetti

I regalo per Tommaso, 3 anni ad

agosto, mamma Laura lo ha gia
preparato. Ce ne sono altri dieci, uno
per ogni compleanno. «E morta
combattendo — racconta il marito —,
al piccolo libri e videos. apagina 23

di Beppe Severgnini

a colpa di Boris Johnson?

4 Aver preso il meglio
dell'inglesita e averne tirato
fuori il peggio. L'umorismo &
diventato buffoneria.
L'understatement, incoscienza.
T'orgoglio, esibizionismo. 11
realismo, cinismo. Il coraggio,
:,pav.ﬂdcm La prontezza,
improvvisazione.
Lleccentricita, disprezzo per le
regole. Laritrosia, ripetuta

continua alle pagine &e 5

Nadal annuncia
«Non gioco,
troppo dolore»

di Gaia Piccardi

1 dolore & troppo, Nadal
siritira da Wimbledon.
apagna 42

Camera Conte, i dubbi dellala dura

Decreto Aiul,
sidel M5S

«Poisivedra»

di Adriana Logroscino ¢ Claudia Voltattorni

I a fiducia al governo sul decreto Aiuti passa
s anche con il voto dei Cinquestelle. Ma la
tensione resta alta e il giudizio sospeso:
«Quando il testo arrivera al Senato vedremos,
dice il presidente del M5S, Giuseppe Conte.
apagna 6

L NAPIECO DI CDP
«Acqua, troppi operatori
€ manca un vero piano»

di Daniele Manca

9!

] er «I'aoqua, serve un piano come
per lenergia» dice Dario
Scannapieco, amministratore
delegato di Cassa Depositi e Prestiti.
apagna 13

IL CAFFE
di Massimo Gramellini

La

porta socchiusa

baciata anni prima, lei pero si tira

indietro con il classico «restiamo
amici». Entrano in un locale del centro,
sbevazzano un po’ e, guando lei va in ba-
£no, ci si infila anche lui. TI resto lo lascio
alla vostra immaginazione. Invece la sen-
tenza che ha assolto il ragazzo, gia condan-
nato in primo grado per violenza sessuale, | rq
va oltre ogni immaginazione. Secondo la | @
quarta sezione penale della Corte d’Appel- %
lo di Torino, presieduta da una giudice, g
<«non si pud escludere che la ragazza abbia
dato speranze
porta socchiusa: un invito a osare». Eh, l‘ne
certo: se non chiudo a doppia mandata la
porta di casa sto esortando i ladri a svali-
giarmela. Anche perché quell'invito la ra-
gazza «non lo seppe gestire, essendo un

‘[ T n ragazzo ci prova con una ra

I'imputato, lasciando la S‘b(l

po’ sbronza». Ora € tutto ¢l . Prima la
ragazza ha attratto I'ingenuo pischello nel
bagno delle donne e poi, ormai brilla, gli ¢
saltata addosso. E poco importa che abbia
urlato: «Cosa stai facendo? Non vogliols.
Se ha lasciato la porta socchiusa, le sue pa-
role erano un invito in codice.

Ci sarebbe il piccolo particolare dei pan-
taloni di lei con la zip strappata, ma i giu-
dici hanno una spiegazione anche per
questo. «Nulla pud escludere che, sul-
Tesaltazione del momento, la cerniera di
modesta qualita si sia deteriorata senza
forzatures. In effetti nulla pud escluderlo.
Cosi come nulla pud escludere — lo scrivo
sull'esaltazione del momento — che di
modesta qualita, in questa vicenda giudi-
ziaria, non ¢i sia soltanto la cerniera

ORPRODUZONE RISERVATA

LA TUA ENERGIA FISICA
E MENTALE DOPO | 50 ANNI

VITAMINE
COMPLESSO =i,
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DALLA NOSTRA INVIATA

panicl Cartoline da Kyoto, Ro-
ma ¢ Parigi per la couture di
Tendi by Kim Jones. Un viag-
gio «immaginario» — ma
neppure troppo perché i
«souvenir» si vedono eccome
— chelo stilista fa raccoglien-
do, sintetizzando e rielabo-
rando. Ci sono certe sete da
kimono pregiati, tessute con
la tecnica del kata-yuzen. Poi i
luccichii della Ville Lumiére
per le reti di cristalli e paillet-
tes. Infine le artigianalita ma-
de negli atelier di Roma nel
lavorare materiali pregiati co-
me la vicunia o elaborare in-
tarsi speciali. Il tutto ben
mixato con lo street a cui
Jones spesso fa rifermento,
per parlare a «un contesto
globalex», come sottolinea
Iui. Non che questi abiti co-
si preziosi e ricercati, ac-
cessoriati fra l'altro dai gio-
ielli, per la prima volta
«couture» di Delfina Delet-
trez Fendi, siano per tutti,
certo: valgono parecchi ze-
ri! Ma potrebbero esserlo
come idea: abiti t-shirt e |
canolle, tuniche, cappe
minimali, gonne pencil,
bluse boxy e pantaloni ma-
schili. Tutti una leggerezza
e una semplicita nelle linee,
incredibili. Nulla a che ve-
dere con l'opulenza delle
due precedenti stagioni che
un po’ aveva lasciato per-
plessi. Sembra che l'inglese
abbia seelto un lavoro di
sottrazione affidando la ri-
cercatezza a materia e colori,
particolarmente delicati ¢
sofisticati, anche quando nei
capi vaporosi toccano punte
sorbetto pily acceso.

La couture di Jean Paul
Gaultier vista da Olivier Rou-
steing & la pil1 convincente e
rispettosa e creativa e bella da
quando il couturier francese
ha deciso che siano altri a di-
segnare gli abiti che portano
il suo nome. L'enfant prodige
di oggi e quello di ieri, gia
questa la connessione. Vulea-
nici entrambi. Olivier, 36 an-
ni, gia da undici direttore cre-
ativo di Balmain, e Jean Paul,
70 anni appena compiuti e da
due «in pensione» si prendo-
no per mano in passerella e
corrono come bambini, felici.
Ci sono i seni conici di Ma-
donna, i bustier scolpiti, gli
abiti tatoo e quelli bondage, e
poi le silhouette delle boccet-
te degli iconici profumi e le
provocazioni e le gag. Un bel-
lissimo lavoro di archivio e

degli atelier di Gaultier rivisto
dal sound piu moderno di
Rousteing che sceglie per
track un remix di Kanye West
mentre in prima é seduta l'ex
moglie Kim Kardashian con
mamma e figlia. Gaffe o
omaggio? I social scatenati.
Viktor & Rolf si «svelano» in
passerella. Sogno e realta. Co-
si le spalle «esplose» diventa-
no romantici scolli shbuffanti.
Insomma basta togliere le im-

palcature. Lo fanno i due
stilisti in passerella: sve-
stono e rivestono la model-
la e tutto ha un altro sapo-
re. T sono applausi. Meta-
fora della vita? Tl romanti-
cismo che vince sulla
rigidita. T Cinema Inferno
da Artisanal Margiela by
John Galliano che sceglie

Le cartoline di Fendi
per «un contesto globale»

di girare un film in presa di-
retta per il suo ritorno sulla
passerella della couture. Spa-
ri, morti, amore, pathos, sab-
ba e abiti incredibili risultato
di una fantasia creativa e sar-
toriale di cui Galliano é pa-
drone. C'éil riciclo e cisono le
sperimentazioni. I cappelli e
stivali da cow boy (il film ¢
ambientato in Arizona) ma
anche abiti di tulle e trench da
manuale, jeans e taffetd, cri-
stalli e cappe. Top. Infine Ve-
tements di quel Guram Gva-
salia che & fratello dello stili-
sta del momento, Demna di
Balenciaga. Sono cresciuti
simbiotici e si vede. Tutto &
n}wsi ¢ squadrato ¢ nero ¢ co-
ol

Paola Pollo

©RPRODUZIONE REERVATA

©uniungod
Fendi Couture,
realizzato con
sete da kimono
pregiate,
tessute conla
tecnicadel
kata-yuzen

B unanello
della collezione
dl alta giolelleria
La Gioia, A Wallk
in Nature di
Pomellato, in
0ro rosa, con un
granato
mandarino,
zaffirl orange e
diamanti brown
OvLanelodi
alta gloielleria
Cime
Tempestose
della collezione
Vintage di
Buccellati:
realizzatoa
mano nel 1977,
ha una perla
centrale che

sl appoggia su
un foliage inoro
bianco e
diamanti taglio
rosa
@unascenadi
Cinema Inferno
diJohn Galliano
per il ritorno alla
couturedi
Artisanal
Margiela

Le sete kimono diKyoto, lereti
dicristallo della Ville Lumiére,
gliintarsirealizzatia Roma. E Galliano

per Artisanal Margiela giraun film

Viktor&Rolf Le spalle esplose
diventana romantici scalli sbuffanti

Paul Gaultier Couture disegnata da
Olivier Rousteing, denim e piume

Vetements La collezione
disegnata da Guram Gvasalia

triestestate.it
discover-trieste.it

Un tuffo in un mare di spettacoli

comune di trieste
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I1Sole

Fondato nel 1865

DR

Quotidiano Politico Econemico Finanziario Normativo

FTSEMIB 2155807 +3,06%

Oggi

[ viaggi del Sole

in Italia e in Europa
conla Guida

sui diritti del turista

—a1,00eure
phifipreszo
delquotidiano

Bt

Agenzia Entrate
Scont fiscali,
come far valere
le agevolazioni
in dichiarazione

Luciano De Vico
—apag 37

Target Centrato
Semprel

@

‘www,promomedians

SPREAD BUND 10Y 206,70 -1,60 | €/$ 1,0180 +0,03% | NATURAL GAS DUTCH 185,20 +5,83%

Indici & Numeri 5 p.41a45

Superbonus, boom anche a giugno

Decreto Aiuti

Ieri fiducia alla Camera
La maggioranza tiene
marestano i punti critici

Ancora bloccatiivecchi
credifidel n0%. Rinvio
anche sulla responsabilita

Quasi 27mila canderiperuncre-
dito d*imposta attorno ai 4,5 mi-
liardi: continuaancheagiugnola
corsa per avvlare le opereche pos-
sono usufruire del Supetbonus. E
proprio lagevolazione edilizia,
insiemeai bonus energivori, & uno
dei terni che provocano maggior
tensione nella naggiomanza, che
ieriallaCamerahadatoilvialibe-
raalla fiducia sul decreto Atutk; ma
il confrontoé solo rimandato. In-
tanto undossier del Servizio studi
di Montecitorio conferma comele
nuove norme che consentono di
trasferire ibanusa tutte le partite
Iva siapplicheranno solo alle co-
municazioniinviatedali® maggio.
Latour, Mobili, Santilli
eRogari —apag s

I RINCARIDELLE MATERIE PRIME

Nelle fonderie

somERToCK.

CONSIGLIO DEI MINISTRI
Pnrr, giudizi
accelerati
davantial Tar

Giorgio Santilli —apag 4

Cosi la Russia scavalca le sanzioni

Laguerra in Ucraina

INFRASTRUTTURE
Autoparchi,

il governo revoca
la concessione

Marco Moring —apag 21

Import parallelo di beni
da Paesiamicianche senza
il vialibera del produttore

Da inizio 2021 per il prezzo

del gas sono stari registrati
aumenti dioltrel'Soo%

TImport parallelo: & il sistema con il
«qualelaRussia aggiralesanzionicon-
seguenti alfaggressione dellUcraina.
Questograzieaundecreto firmatoda
Putinil 28 glugno che da il vialibera
allimportazione dicentinaia dipro-
dottiedimarchimalgradoI'assenza
diun‘autorizzazione del produttore
odeldetentoredellaproprietiintel-
lettuale. Dainiziozo21, poi, 1l prezzo
del future sul gas scambiati ad Am-
sterdam & salito dell8ooz.
Bongiorni, Cerretelli, Scott
eSimonetta —aflegag 53

FONITURE HI TECH
Allarme Copasir:
rischio conflitto
per lindustria
dello spazio

Marco Ludovico —a pug 10

/\,7

L'ECONOMIA DELLO SPAZIO.
Il Sole 24 Ore dedicaogni mese
una paging, conuscita al gioved, ai
temi dell'economia dello spazio

ELETTRONICA DI CONSUMO
Samsung stima

in aumento

utili (+11,4%)

e vendite (+21%)

Biagio Simonetta —apag 30

1.000

MILIARDI DI DOLLARI

Secondo una recenta analisi di
McKinsey Findustria del micropro-
cessor raggiungera nel mondo il
valore di un trilione di dollari entro
a fine del decennio

INDUSTRIA
Microprocessori,
lacaduta

della domanda
attenua la crisi

—Servizio e pag. 3t

GIDIEMME

BREVETTI & MARCHI D'IMPRES

Tim, per la rete unica
preferenza a Open Fiber
ma c’¢ anche un piano B

Telecomunicazioni

Timcompie il primo passo concreto
verso la separazione della rete, ma
apre a pil opzioni per la massima
valorizzazione dellaNetco: Open Fi-
berrestalastradamaestra, madie-

dovesse diventare impercorribile,
cesempreun plano B che pud trova-
redeclinazioneinuna trattativa pri-
wvata con altt investitori (incluso il
fondoamericanoKkr) oin una scis-
sione: progetto cherestain piedi no-
nostantevengagiudicato pit pena:

PANORAMA

MERCATI

Dopo i verbali

di Fed e Bee
rimbalzo in Borsa:
Piazza Affari +3%

Le Borse europee chiudonoin
netto rialzo dopo la pubblicazio-
ne deiverball delle riunioni di
giugnodellaFed edella Bee.
Milano chiudein falzo del 3921
mercati guardano con ottimi-
smo la stabilizzazione del prez-
zo del petrolio ele misureindi-
cate dalla Fed per il contenimen:
to dellnflazione. Borse aslati-
cheinvece trainate dai risultati
diSamsung. —Senviziaa pagina

GRAN BRETAGNA
Johnson getta la spugna,
corsaasei per sostituirlo

Johnson si & dimesso daleader
del Tory, ma per ora imane
premier della Gran Bretagna,
in attesa della scelta del
successore. In seisonoin corsa
tra ex ministri, politici e
rappresentanti.  —apagineis

Boris Johnson.
Il premiar
britannico ha
rassegnatole
dimissioni da
leader dei Tory

e

FARMINDUSTRIA
Cattani: regole
nuove o I'ltalia
non sara pill
leader nel pharma

Marzio Bartoloni —a pag 1
BENI STRUMENTALI

Formazione 4.0, arriva
il bonus certificazione

Un decreto Mise modificail
bonus formazione per
competenze 4.0 introducendo
il sisterna della certificazione
delle attivith. Prevista una
maggiorazione fino al 7o%
riservata alle Pml.  —apagmag

Plus 24

Investimenti
Il grande ritorno
delle obbligazioni

—Damant con il Sole 24 Ore

lizzanterispet
Queste in sostanza le apzioni illu-
strate feri dal ceo di Tim Labriola.

Biondie

Moda 24

tro 'angolo, se il piano Rete Unica —i pag, 27
EMERGENZA SENZA FINE
Roma e irifiuti: Dopo Fincendio di Malagrotta,

& . oltre meta dell'indifferenziato
l'esportazione vafuori Roma. Cosila cronica

. Y carenza di impiant di
costa ai cittadini smaltimento, trattamento e
HH H riciclo (nel termovalorizzatori
180 milioni smaltito solo il 6%) costa alla
,HHHO Capitale 180 milionL

Cimmarusti, Gagliardi,
Ludovico = Marini —apag 2

Travel retail
Shopping in viaggio
traripresa e crisi

Marta Casadei —apag 24
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MERCATI DI MARCO BICEGO SPAZIO ALLE GEMME NATURALI
Moda 24 5 O | gioielli del creativ & imprenditore 4 Per Pestate la novita diMarco Bicago
3 s ' dalvicentino viaggiano nel mando.Le | (92 wedono al centro ametista, citrino,
Stra tegle e settorl collezioni sono famosein particolara TR quarzo ziallo, tormalina e fopazio blu,
per luso dipietre colorate (nelk foto) ® 7 accostatealloro gmlloineisoabuline

Fabiana Filippi
guarda lontano,
dai negozi alla
logistica hitech

Moda donna. ['azienda umbra inaugura un nuovo
spazio nel quadrilatero del lusso, accelera sul
digitale senza intaccare lartigianalith dei prodotti

Giulia Crivelli

Ii effetti negativi della
pandemia hanno rag-
giunto la quasi totalith
delle aziende, ma non
mitte hanno saputo ve-
dere— ocostruire - qualcosadi posi-
tivo nellannus horribilis del Covid, il
2020, einquello diassestamento, 1
3031. «Patlando con amici, cono-
scentie colleghi imprenditori ¢ ren-
diamo contodi quanto siaimpaortan-
te partire da cid che lemergenza sa-
nitaria ed economicacihainsegnato,
pits che da quello che abbiamo per-
duto - spleganoifratelll Marioe Gla-
come Filippi Coccetta, da semprein-
siemealla guidadell'aziendadi fami-
glia-. Il digitale stava permeando da
anni ogni processo aziendale e l'e-
commerceera partitoben prima del
2020, mala pandemia ha insegnato
a ciascuno di noi a usare meglio gli
strumenti che gil esistevano e ha
spinto molti a investire sui loro svi-
luppi e applicazionis.
Due anniche hannocambiato tut-

ca,aMiamie Dallas, eunabuona pre-
senza nei department stores.
Fabiana Filippiha costruito ilsuo
successo sul canale wholesale, che
ancora oggi valeiljogs del fatturato,
mentreil 25%¢ legato al retail e 1l re
stante 57 all'e-commerce diretto. Un
mix che cambierd, ma non in modo
drastico: «Abbiamao oltre 65 boutique
tra flagship, negozi monomarca e
shop In shop, direttielndirettl, enel
prossimi potremmoaprimeal-
tre - aggiungono | fratelli Filippi -.
Oppure, come & successo a Milano,
spostarle: pochi giorni fa abbiamo
aperto il nuovo flagship di via Spiga,
nel quadrilaterodella moda. Cisiamo
sposati dalla parte piu vicino a via
Manzoni a quella piu vicina a corso
Venezia, sicuramente pilivivace. Ed
& stata I'occasione per presentare il
NUOVO CONCept, creato con Patricia
Urquiola, che gradualmente appli-
«cheremo ad alire boutigues. Nessu-
narivoluzione, bensipiccoli maim-
portanti cambiamenti che non spiaz-
zanole clientiabituall, attentealdet-
tali, bensi le sorprendono

Viadella Spiga. Linterno della boutiu

8 dppena aperta s Hil

chesarainaugure-

taufficialimente in settembre. Asinistra,un ook per l'autunno-nuerno 22-23

Per Finmark il servizio

personalizzato ¢ centrale

Cosmetica
Prodotti di nicchia

MarikaGervasio

rasformarelabellezzain “bel-

lessere” & I'obiettivo di Fin-

mark, azienda fondata nel
1998 dallafamiglia Catalani che ope-
ranellimportazioneedistribuzione
diskincaree profumeria dinicchia:
‘tra i marchi in portafoglio ¢ sono
Amouage, Erno Laszloe Orens Par-
fums. «ll settoredelle fragranze sié
trasformato durante la pandemiae
unodeifattoricheloha modificato &

to, dallavita quotidi llemoda-

lita diprogrammare ll futuroa medio

elungo termine; tutto ranneuna co-

s, sottolineano 1 fratelli Filippi: «S1
i lalogisti

,echepo
redlnuove «Abblamo inoltrealleg:
gerito il logo, anche in questo caso,
EEHZ&[’II‘IEEH(D&HIHW'_EBT? madi
, di rendere sempre piil

meu[ngiuhlud(ﬂuin per garanti-
re tracciabilith e trasparenza. Si pud
migliorarel’esperienza di shopping
online e ottimizzare iresi. Ma non &
possibile, peril marchio FabianaFi-
lippi, rinunciare alla qualita delle
materie prime, all'artigianalita e al
made in Italy. Anzi, al made in Um-
bria, che significa anche maggiore
sostenibiliti ambientale e sociales.

Litalianiti del marchio, nellostile
enella realizzazione, spiega 1l suc-
cesso all'estero, dove lartigianaliti é
sempre piliapprezzata: «ll mercato
interno vale circa il 25%, il restante
75% & diviso raarea Emea, cheassor-
be 1l 355 dell'export, Stati Unid e
Giappone, entrambi al 107z e Coreae
Paesi ex Urss - sottolineano Marlo e
Glacomo Filippi —. Tra i mercati piit
prometient ¢i sono propriogli Stati
Uniti, dove abbiamodue monomar-

coerente Pevoluzione dellecollezion]
e dello stile con altri aspetti della
brand indentity, come , appunto, lo

goe conceptdel negoziys, puntualiz-
zanoMario e Giacomo. L'aziendaha
oggl 265 dipendentidiretti, & al cen-
tro di una rete di fornitori eimprese
partnerinUmbria e guardaal futuro
con cauto ottimismo: «Nel 2021 &
stato un forte rimbalzo, macivora
ancora almeno tutto il 2022 per tor-
nareai livelli preCovid, conun fattu-
rato di dirca cento milloni - conchu-
donoi fratelli Filippi —. NextStep: co-
siconsiderfamo lenovita di questi ul-
timi mesi, dagli investiment in
tecnologla aquellisullabrand idend-
ty.Crescendo, le personeeleaziende
cambiano, éinevitabile. Limportan:

te &accogliere i cambiamenti senza
tradirei propri principi e valori».

del consumatore - spiega Andrea
Catalani, fondatoree ceo diFinmark
~.Viverein un contesto precarione-
gli equilibri, stando chiuslin casa e
lavorando in modalita smar-
‘tworking, ha avvicinatoil consurna-
toreaingredienti, strument emodi
di vivere in grado di riportare una
sortadipositivithebenessere. Laco-
smiesi ingeneraleha avutoun ruolo
importante Inquesto contesto. 11bi-
sogno di prendersi m ite

e,

Profuml artisticl. The Litrary Collec-
tion di Amouage, marchio distrbuits
da Finmark

reun legame solido di fidelizzazio-

taltz-

municazione omnichannels.
Unaltroterna che stamoltoa cuo-

re allazienda & linclusivith. «Da

azlenda chevivelabellezza, ritenia-

ALTA GIOIELLERIA

CHANEL
Ricordare Gabrielle
guardando alle stelle

La collezlone sl chiama 1932
in onore della fondatrice della
maison, che esattamente 9o
anni fa presentd Bijoux de
Diamants, considerata la
prima collezione di alta
glolelleria della storla. Come
ogni novith introdotta dalla
stilista e imprenditrice
Gabrielle “Coco” Chanel, i
pezzi unici si distinguevano
dalle collezioni dell’epoca e
soprattutto rappresentavanc
un punto di svolta rispetto ai
tre anni precedenti: nel 1929
la crisi finanziaria partita dal
crollo di Wall Street aveva
portato il mondo in
recessione el'alta gamma,
moda e giolelleria, non erano
rimaste immuni. Oltre che
celebrare quella prima
collezlone, 1932 rende
omaggioa una delle molte
passioni di Gabrielle Chanel,
ilclelo e le stelle (nella foto,
gliorecchini Lune Tallsman,
in oro bianco e diamanti,
abbinabili ad anelli, spille,
collane e bracciali).

BUCCELLATI
Collezione Vintage,
un viaggio nel tempo

Una delicata e oculata
operazione di valorizzazione
del patrimonio creativo della
maison Buccellat ha portato
alla nascita della collezione
Vintage. Negli ultimianni,
grazieal minuzloso lavoro di
studio ericerca, can
Iarchiviazione dieltre zomila
disegni originall, soogessie
pit1 di 6mila fotografie, & stato
pnw‘bllr rlare vmn alla

ostro de nunica-
rechequestastanell'unicity, che non
haregole, ethegenere - spiegalim-
prenditore -1 giovani, inalcuni casi,
hanno radicato il pensiero di una
bellezza stereotipatamasonoanche
quﬁllplumpaudl trovarelabellezza
imunicarla con

nem. Rademslg\mﬂaﬂliaﬁnmark
digi

1e, sulle

«cura di sé e farlodedicand o pit tem-

strategie perla fidelizzazione el'ac-
di nuovi i

po al relax, prodotd ad
hocedialtaqualiti ha dato una dire-
Zione nuova albeautybusinesss.
Eaggiunge: «Da imprenditoreho
dovuto rimodulareimodellidibusi-
nessmantenendo pero sempreil fo-
«cus cruciale sul cliente wholesale, i
puntivendita, esul consumatore fi-
nale.L’ammavincenteesempre for-
mire un servizio personalizzato al
clientiaffinché abbiano tutto il sup-
pormnecessarlopersoddlsmrelhlr

c:Faodamoinmochhe il puntoven-
ditariceva unservizio unico eabbia
lasoluzione, anche quandoilbiso-

Iingu:lgg nuovin.
Senzadimenticarela sostenibili-
ta: «Echiarochel processiaziendall
nonsitrasformano dall'oggi al do-
mamenm d slamndandeg]lamh]-
eattra-

N0 NON & ANCora percepito, per poi
trasferirlo al consumatore finale -
continua Catalani -, Tutto questo

versopi:mllsmp per grandirisultad
- concludeil ceo—. Treanni fa siamo
partitidalle scatole utilizzare per la

grazieall'automazione by i

sviluppodispedficialgoritmieladi-
gitalizzazione dei nostri processi,
«con i sistemi di geolocalizzazione,
una approfondita conoscenza del

i del consurmate crea-

o eunastrategiadico-

spedizionierieiveicoliutilizzat per
le consegne. Oggl, per ESEITI[ﬂ la
nostra azienda consegna al te
facendo il iuso dei cartonin.

O PO AT

simbolo del] arﬁsdméun adi
Buccellati. Presentata a Pari)
durantei giomi dellalta moda
nellaboutigue di rue Saint
Honeré, Vintage si potra poi
acquistare inselezionate
boutique del monde(Milano,
Roma, Parigi, Londra, New
York e Los Angeles), con il
supportodel Vintage
Ambassadors, che illustreranno
aspettiinediti, segretie
caratteristiche di ogni pezzo

(in alw, bracciale Gala).

D ORR

Il girone della morte, la miracol:
batte la Germania e alza
In quella sconomico-soclal

Mondiale 1982,
la storia epica di un Paese

che non si arrende.

vittoria contro Il Brasile,
lo la terza coppa del Monde. Un nodo crucl
Paese. Marco Alfieri, nel suo podeast racconta di un’ltalia che si accinge a entrare nei floridi anni '80

Pertini che esulta

alclo Itallano ma anche

n Bernabeu invaso da bandiere tricolori, L'Italia di Bearzot
non solo nella storla del

e che uscendo da un periode piena di terrori, lutti ed eventi sanguinosi ha bisogno di un simbolo a cul attaccarsl, una guida che la tiri fuori dal buio,
una breve parentesi patinata di unita nazionale, prima che tutto crolli di nuovo.

ASCOLTA IL NUOVO PODCAST LA VITTORIA DEL SECOLO DISPONIBILE
SUL SITC DEL SOLE 24 ORE E SULLE PRINCIPALI PIATTAFORME AUDIO

lisols240re.com/podcast

Lavittoria
del ¢

ecolo
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Da Parigi, 16 gioielli da sogno

I nomi e le creazioni piu insolite direttamente dalla capitale della Haute Couture

Di Alessandro Argentieri 13/07/2022

Parigi & detta da molti la Ville Lumiere. Una definizione nata dopo anni di rococo e di rivoluzione e in cui la luce
cioe la ragione aveva prevalso. Oggi i riflessi che Parigi regala sono sopratutto quelli della Tour Eiffel nella notte.
Ma non dobbiamo dimenticarci della serie di memorabili brillii che arrivano dai suoi preziosissimi gioielli. Pil

che da avere, da sognare e a cui ispirarsi. O da conoscere per poi, con il tempo, regalarseli.

PUBBLICITA - CONTINUA A LEGGERE DI SEGUITO


https://www.marieclaire.it/
http://www.abbonationline.it/riviste/marie-claire.html
https://www.marieclaire.it/author/218823/alessandro-argentieri/

Vintage ultra garantito

Courtesy Buccellati

Talvolta la ricerca e la voglia di fare portano a creare pezzi che si amano cosi tanto da essere tenuti nelle
casseforti solo per il piacere di ammirarli. Poi perd passano gli anni e qualcosa cambia: gusto, strategie,
lavorazioni... Questa serie di pezzi unici Buccellati non ¢ di nuova produzione ma certificata e venduta dai
gioiellieri milanesi a Parigi (nella nuova boutique al 239 Rue Saint-Honoré) proprio per testimoniare quanto il

savoir faire della maison sia sempre stato di altissimo livello.
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MF fashion ipim

fashion

Fendi

tralOriente
e Occidente

dnquesia collsiens abbiame gUaRiAe
adiversi{rmmentd di ey, (el Parrgf

@ [Roma, meconta [Kin Jdones; diretiore
creaiive delwenmenswearr delk maisen i
Ly Chefasilareabii inpreziosisssul
Kimene made inJapan,; gown dicristalli/Ar:
decoleweliiditillelcenlicamildiffoglicldacerol

nastanza completamente bianca all’interno del Palais Brongniart perché

il bagliore dei cristalli, delle pietre e dei tessuti cangianti possa conquistare

lo sguardo. La couture di Fendi chiude la settimana dell’alta moda parigi-

na intessendo un ideale viaggio tra Oriente e Occidente. «In questa colle-
zione abbiamo guardato a frammenti di diverse citta, Kyoto, Parigi e Romas, spie-
ga Kim Jones, direttore creativo del womenswear della maison di Lvmh. «Come
frammenti di memoria o impressioni del passato, del presente e del futuro». L’inci-
pit & nel segno di una semplicita assoluta. Total look color cognae, tailleur in vicuna
e pelle con tagli chirurgici che definiscono le silhouette sono illuminati da bagliori di
cristalli. Si posano sulle frange che decorano i tacchi delle décolleté e diventano un
bijoux sui corti guanti di raso. Mentre cascate preziose di orecchini di diamanti
dall’anima Art déco, realizzati da Delfina Delettrez Fendi, rifulgono a ogni passo.
Inun attimosi & in Giappone grazie aunasequenza di long dress che evocano i tessu:
ti di kKimono del X VIII secolo. Riprodotti a Kyoto come tradizionali pannelli diseta,
sonoriplasmati direttamente sul corpo. Vengono realizzati con una speciale tecnica

continuaapag. I

AGE di Giampietro Baudo

The couture battle

aolo Panerai - D Stefano Roncato)

08.07.22

ONLINE SU MFFASHION.COM
LE GALLERY FOTOGRAFICHE
DELLE COLLEZIONI P-E 2023

Mai come in questa stagione di sfilate haute couture di Pa-  nedi un guardaroba perfetto per jet-set personalitics allari-

rigi si ¢ combattuta una battaglia tra due schicramenti op-
posti. Entrambi con un solo obiettivo: definire che cosa &
I’alta moda nel contemporaneo. Perché se in passato &
sempre stata territorio di sperimentazione tiberluxury de-
dicata a un universo esclusivo di clienti ad alta potenziali-
tadi spesa, assiepate in prima fila ¢ volate a Parigi con il lo-
10 jet privato, oggi la situazione sembra essere in trasfor-
mazione. O meglio sembra essere in atto una battaglia tra
due fazioni opposte. Da una parte le realth che hanno scel-
to la haute couture come completamento di un universo
estetico, con collezioni meno votate alla spettacolarizza-
zione e pil concentrate sul vestire. O meglio alla creazio-

cercadi capi unici. La Dior di Maria Grazia Chiuric la
Chanel portata in scena da Virginie Viard, per certi versi
la Fendi immaginatada Kim Joneso la collezione Arma-
ni privé pensata da Giorgio Armani ma anche la sfilata
celebrativa dei suoi dieci anni di alta moda by Giambatti-
sta Valli sono state I"esempio perfetto. Una parata di abiti
impeccabili, realizzati da premiéres e atelier alla ricerca
della perfezione vestimentaria. Dal lato opposto il sogno.
la sperimentazione, I’extravaganza flamboyant, lo stupo-
re ailimite del costume. Quello di John Galliano per Mai-
son Margiela Artisanal, che alla sfilata ha preferito il li-
ve movie «Cinema inferno». Quello di Iris Van Herpen

¢ il suo progetto futuribile ed estremo. Quello di Olivier
Rousteing. alle prese con I'eredita iconica di Jean Paul
Gaultier. Quello sensualmente accattivante della Mai-
son Alaia by Pieter Mulier o quello evocativo di Daniel
Roseberry per Schiaparelli. Approcci opposti a un uni-
verso che sta cambiando, perché stanno cambiando le sue
clientie il suo pubblico di riferimento. Inmezzo Balencia-
ga e Demna, con la 51esima collezione couture nella sto-
riadella griffe e lasua secondacollezione d’alta moda. Im-
pegnata a unire passato ¢ futuro. Creando un dialogo, una
conversazione. Che sicutamente ¢ lospecchio del contem-
poranco e portera aun cambio nel dorato mondo della cou-
ture parigina. (riproduzione riservata)
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Parigi Haute Couture

DaChopardaBoucheron, daBuccellatiaHermés fino a Chanel, le collezioni delle grandimaison di gioielleria citano la
loro storia. Senza nostalgia, come riaffermazione di una creativita che si reinventa a ogni epoca. silvia Manzoni (Parigi)

hopard loves ci-
nema». La mai-
<< son di gioielleria
svizzera lo pro-

clama ad alta voce, facendo di
questostatement il titolo dell'ul-
timo capitolo della Red carpet
collection, che celebra i 25 anni
di partenariato con il Festival di
Cannes. Presentato a Parigi, que-
sto florilegio di 75 pezzi. che ri-
flette il numero di anni della ma-
nifestazione, dai colori vividi, &
I’esempio perfetto di come pas-
sato e presente si mescolino con
grande armonia e senza labil,
questa stagione, nell alta gioiel-
leria. Che torna in scena a Pari-
gi, nei giorni dell’haute coutu-
re, dopo due anni in cui le pre-
sentazioni erano state ridimen-
sionate, quando non addirittura
annullate. Un’occasione di ri-
prendere il legame con I'herita-
ge, di rileggere il patrimonio
per meglio proiettarsi nel futu-
ro.Come ha fatto Buecellati con
la sua affascinante collezione
Vintage, una selezione di fmlc]—
li, eseguiti tra gli anni 40 ¢ il
2000, che valorizza il lavoro ar-
tigianale ¢ la scelta di pietre ra-
re, spesso incise, con
un sorprendente venta-
glio di colori. «Abbia-
mo scelto i modelli
che meglio illustrava-
nola cuTtura dei perio-
di a cui appartengo-
no» ha spiegato Maria
Cristina Buccellati, di-
rettrice comunicazio-
ne e marketing del
brand. In un’analoga
direzione si ¢ mosso
Van Cleef & Arpels per
Legend of diamonds.
Una collezione di 25 pezzi alle-
stiti in una scenografia che evo-
ca il Lesotho, paese d’origine
del Lesotho legend, il quinto dia-
mante grezzo al mondo per di-
mensioni e qualita, 910 carati di

purezza straordinaria. Acquista-
to dalla maison nel 2018, ¢ stato
tagliato in 67 pietre di misure di-
verse, di cui una di oltre 79 cara-
ti, associate a rubini, smeraldi ¢
zaffiri, con quella tecnica del
serti mysterieux che richiede
I esperienza delle celebri Mains
d’or della maison.iamanti prota-
gonisti anche da Chanel, in ri-
cordo dei 90 anni dalla prima
collezione di alta gioielleria, Bi-
joux de diamants, che mademoi-
selle Coco lancid nel 1932, Di
questo ensemble, andato vendu-
1o in un batter d*occhio, non re-
sta oggi che una spilla a forma
di stella. Per questo la maison
ne hareinter-
pretato lo sti-
le basandosi-
su documen-
ti dell’epoca
¢ ha presenta-
to le nuove
77 creazioni
in un allesti-
mento  di
grandissimo
impatto, il
pid  affasci-
nante  tra

demoiselle in rue du Fauhaurg
Saint Honoré, dove i preziosi fu-
rono tenuti a battesimo su busti
femminili di cera truccati. Bou-
cheron torna invece alla natura,
recuperandone i tesori nascosti,
come foglie delle foreste pluvia-
li, conchiglie, gusci dei ricei di
mare, ali di :far?lle. per una col-
lezione dirottura, piena di legge-
rezza, che schiude nuovi oriz-

Alcune creazionidi
alta gioielleriadelle

quelli visti questa

stagione a Parigi. Boucheron (2),
Una ricostituzione, Chanel (3),
nel Grand palais

ephémere, dell’ap-
partamento di ma-

Buccelleti (4) e
Van Cleef & Arpels (5)

maison Chopard (1),

Balmain svelai suoi primi preziosi

Balmain debutta nella gioielleria con
una collezione gender-neutral ed
eco-responsible. Realizzatain oroctico
18 carati ¢ pietre tracciabili, si distingue
per un forte legame con la couture e
conil fondatore. In tutto, 20 pezzi divisi
in due temi, Emblem e Labyrinth, che
il direttore artistico della maison, Oli-

vier Rnnstmng hasviluppatocon arti-
abitualmente lavorano

giani orafi che

per i gioiellieri di place Vendome. «Sono andato a ispiranmi negli archivi,
racl.tpenmduﬂ patterna labirintoe citando anche il lavero di Karl Faber-
26, gia presente nellamiacollezione di dieci anni fax, ha spiegatoil coutu-
rier. In Emblem le forme richiamano il linguaggio araldico e quel Balmain
blazon diventatoun verosimbolo dellacasadi moda. Labyrinth(nefla foro,

unanello della linea ) evocainvece un motivo geometrico ispirato ai glardi-

ni francesi, nato nel 1970. Ma dallo spirito monogram geometrico molto
contemporaneo. (riproduzione riservata)

zonti all’alta gioielleria. Con
Ailleurs, la direttrice artistica
Claire Choisne orchestra degli
incontri ad alto potenziale poeti-
co tra oro, diamanti ¢ materiali
solitamente esclusi dagll «elet-
ti» di questo aristocratico
settore. Un potente omag-
gio allabellezza del mondo
naturale che mostralaricer-
ca di nuove rarita per emo-
zionare i clienti. Emozioni
anche da Hermés, che tor-
na allhaute hijoutsrie con
la collezione Les jeux de
I'ombre, disegnata da Pier-
re Hardy. Una performan-
ce di danza, con voci e mor-
morii, ha introdotto il tema.
«Le ombre espandono lasu-
perficie del gioiello, dando-
le una nuova prospettivas,
ha detto Hardy. Tra i pezzi
pm innovativi, gli anelli Lu-
miéres brutes in pietre grez-
z¢. Ma anche qui si ripensa
ai classici, con la ripresa
della Chained’ancre. intro-

Silvia Manzoni (Parigi)

dotta pia di 80 anni fa da Robert
Dumas, che diventa Chaine
d’ombre, in un doppio spessore
di spinelli neri, zaffiri ¢ diaman-
ti.Analogo lavoro di reinterpreta-
zione da Messika con la parure
Move iconica, dove il motivo si-
gnature della designer, coperto
di diamanti, forma un tessuto
flessibile che si adatta ai movi-
menti. Una rilettura della colla-
na-plastron che ben si armonizza
col tema della collezione, 1" anti-
co Egitto. Beyond the light esplo-
ra il mondo dei Faraoni, offren-
do creazioni maestose come il
mastetpiece  Akh-ba-ka con
2550 diamanti, uno dei quali di
33 carati. Per realizzarlo, 1000
ore di lavoro ¢ cingue maestri
gioiellieri a tempo pieno per sei
mesi. Come diceva Gabrielle
Chanel, «per dimenticare la cri-
si, non ¢’'e niente di meglio che
poter contemplare delle belle co-
se nuove, che I arte dei nostri arti-
giani non cessa di rinnovare». (ri-
produzione riservata)

Latribu rave immaginata da Vetements

Guram Gvasalia sfila con la spring-summer 2023 dellalinea negli ex grandi magazzini
Tati. Portando in scena un mix di streetwear e di sartoriale tra hoodie e T-shirt con frasi

provocatorie, anfibi bondage, volumi over e proporzioni esagerate. chiara Bottoni (Parigi)

Alcune proposte spring-summer 2023 di Vetements

Guram Gvasalia i grandi magaz-
zini dismessi devono proprio
piacere. Perché, se per il debutto

in passerella della linea Vimnts,
il designer aveva scelto un supermarket
Monoprix chiuso dopo la pandemia, per
lo show della linea Vetements location
ideale diventa il famosissimo Tati a Bar-
bés. Quartiere parigino poco raccoman-
dabile com'¢ la tribti che sfila sulla passe-
rella del marchio. Tra calcinacci e inse-
gne rovinate dal tempo, va in scena una
collezione che mescola uomo e donna
sul sottofondo di una musica da rave par-
ty. Imodelli incedono con quel piglio ag-
gressivo che & un po’ la firma del mar-
chio. Teste basse, sguardo imbronciato e
frasi provocatorie su felpe e T-shirt, I'm
not doing shit today, Jesus loves me,
Stop being bitch. In un mix che mescola
<treetwear a sartoriale. Tra denim over
strisciante per terra, maxi maglie, hoo-

dies, trench dai check fuori scala, monto-
ni scomposti, anfibi con platform allac-
ciati con fibbie bondage su tutta la gam-
ba e occhiali che incorporano maschere
a gas. E poi suit maschili dai volumi esa-
gerati ¢ gown di paillettes o di tulle nero
e rosso carminio. Per ladies tutt’altro che
arrendevoli.

Giudizio. In occasione dell’annuncio di
questo show, Guram Gvasalia aveva vo-
luto ribadire la distanza tra la linea Vimn-
ts e Vetements. Per questo, il designer ha
scelto di presentare durante le giornate
dell"alta moda la collezione spring-sum-
mer 2023 della main line, battezzandola
couture. In effetti, alcuni look evidenzia-
no la volonta di esplorare territori diver-
si dallo streetwear, tra paillettes, lavora-
zioni sartoriali ¢ materiali high-end. Re-
sta ancora da vedere come il progetto
evolvera nel tempo e prendera una sua di-
rezione precisa. (riproduzione riservata)
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Meet the
artisans
shaping the
future
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RADAR / WISH LIST

Jump Suits
Even those with
fashion collab
fatigue will find
their interest

Gucci
energeti

A
col

Blue Moon

Jeweller-turned-furniture
designer Lara Bohinic's
Half Moon table pairs blue
marble and brass to dazzling
effect. bohincstudio.com

PETAL POWER

Pick
& Mix

Ilectic finds with

sensory appeal (and

a sporly sartorial
collaboration)

as

ayful
M Home.

HIEAVY METAL i ew:

leonic Milanese jewellery house
Buccellati’s new home range is full of
precious pieces such as this silver, lapis

and red jasperbox. buccellati.com
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Buccellati

ltalian jeweller Buccellali made ils debul al the [air Lhis yvear
wilh “Galaleo, A Jowrney inlo Convivialily”, a projecl dedicaled Lo
rediscovering the centrality ol the table. The historic [lalian Maison

views Lhe lable as a place ol excellence where relalionships can
be buill and value il as a place of empalhy, kindness and
With an installalion curaled by Federica Sala and layoul by Stelano
Boeri Inleriors, Buccellali reimagines the lable, combining it with
the brand’s fconic silver collections in a collaboralion with many
leading ligures [rom Lhe inlernational [urnilure design scene, The
slory is splil inlo fowre acls thal explore the hislory and savoir-laire ol
the table inlused with Buccellali’s Milanese excellence inlerpreled
by inlernalional designers.

A collaboralion wilh Ginori 1735 saw Lhe Maison presenl Lhe “Double

wuche — Florence Funace” collectio line ol elezanl porcelain
pieces thal complement the hislory company's lableware oller; ;
The porcelain series is designed Lo be combined with the Double
touche silver collection [or the Buccellali lable with elegance and
greal dramalic effecl, For the occasion Buccellali opened Lhe doors
olils Milan headguarters al 5 Via Brisa: a building designed by conic
nese archilect Piero Portaluppi in 1919 - the year in which Mario
ellali [ounded Lthe company.
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G7 summit
missed the
big picture

Mark Malloch-Brown

OPINION

The Group of 7 summit in Germany
ended last week with leaders of the
workd's richest countries pledging to
support Ukraine for “as long as [t takes
They agreed on short-term measures
such as banning imports of Russian gold
anddiscussed what the meeting’s host,
Chancellor Olaf Scholz, called 2 “Mar-
shall Plan” for Ukraine, invoking the
expansive post-World War I recon-
struction of Europe. It will be a “task for
generations,” Mr. Scholz said,
Thereisnoquestion that Ukraine
should receive that help. But the Group
of7 leaders are missing the bigger
picture. And its terrifying. Even before
the Russian invasion of Ukraine, global
food prices were near record highs. But
the ripple effects of the war now threat-
entocause hunger and suffering onan
" enormousscale.

Besides food

We need L fe.oil

aManhall  Prces crieat
hreached $120 a

Planforthe o) recenty, fertil-

world, not izer costs have

just Ukraine.  soared, and interest
rates have shot up.
Addinestreme

weather, unsustainable farm

g prac-
tices, h debt in many countries,
lingering effects of the pandemie and
ather violent conflicts, and more thana
billion people are at risk from what the
United Nations has called a “perfect
storm” of hardship.

Andyet membersof the Group of 7
failed to respond with anything like the
levelof commitment required o stave
off a human catastrophe.

World Food Program needs now,and a
minuscule pledge for a bloc that ac-
counts for around 45 percent of global
G.D.

The world needs a Marshall Plan. It
gota Band-Aid

he rich-country disconnect was
evident in the format of the Group of 7
summit, held in a luxury resort and spa
nestledin the Bavarian Alps. The lead-
ersof Argentina, India, Indonesia,
Senegal and South Africa were invited
todiscuss problems such as fond, health

three-day gathering were devoted to
those concerns.

By treating the global foad, energy
and debt pressures as secondary to the
warin Ukraine, the Group of 7 missed a
golden opportunity to help the world's
hungry and disprove Viadimir Putin's

naj s of the liberal world order as a
spent force that cares nothing for the
o0
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The New York Times publishes opinion
front a wide range of perspectives in
hopes of promoting constructive debate
about conseguential questions.

he death of Oleksiy Ketler standing over his caffin in Ko

3, Ukraine, The hody was exhumed in a search for evidence of Russian war crimes in the k

PTOCRARHS B ACEL WK TIVES

ngs of civilians.

A demand for accountability

KOROPY, UKRAINE

‘War crimes investigators
in Ukraine face a heavy
lift despite the world’s help

BY VALERIE HOPKINS

Four men tugged at long strips of fabri
tolift acoffinoutof the gaping holein the
backyard of a small house. They flung
the lid open to reveal the moldy corpse
of Oleksiy Ketler, who had been killed in-
stantly by shrapnel when a mortar shell
fell on the road in Koropy, a village out-
side Kharkiv in northeastern Ukraine,
in March

M Ketler,  fherof two young chil
dren, would have celebrated his
birthday on June 25, if he had not been
outside his house at the wrong time.
Now, his body has become another e»
hibit in Ukraine's wide-ranging effort ta
collectevidence to prosecute Russiaand
its military for war crimes in the brutal
killings of Ukrainian civilians.

Experts say the process is proceeding
with extraordinary speed and may be-
come the biggest effort in history to hold
war eriminals to account. But it facesan
array of formidable challenges.

For one, the investigations are being
undertaken while the war still rages in

the east. As the investigators examined
Mr. Ketler's budy, the booms of incoming
and outgoing shells thundered nearby:

Ukrainian helicopters, most likely car-
r¥ing new troops to the front line, flew
low overhead.

ators from in-
Ukraine are all collect-
ing evidence, there is little coordination.
And despite the influx of experts, “there
are really not enough people” to investi-
gate accusations, indict suspects and
judge the cases, said Andrey
Kravehenko, the region's deputy pros-
ecutor, who was sitting in his office in
downtown Kharkiv as the sound of out-
going shelling seemed to grow close

One building that prosecutors_ had
heen using as an office was struck by
missiles in what Mr. Kravehenko be-
lieved was an intentional attack, and
now his team changes its headquarters
often,

Ue=m.|n(1l(|r ountability is strong,
e's judicial system is now al-
mr.m u]mm devored to investigating
war crimes, with most of its 8,300 pros-
ecutors fanned out across the country
collecting evidence, said Yuriy B
lousov, Ukraine’s chief war crimes pros-
ecutor.

Ukrainian courts have  already
handed down six guilty sentences to
Russian soldiers. Ukraine’s op prosecu-
tor said in the past week that almost
20,000 more cases — involving accusa-

Mr Ketler's mother, Nadezhda Ketler, was inconsolable as the gravediggers and investi-
gators worked in her backyard in late May. “I had to bury my son twice,” she said.

tions of torture, rape, execution-style
Killings and the deportation of what Mr.
Belousov said could be tens of thou-
sands of Ukrainians (o Russia — were
being investigated.

 Hundreds of international experts, in-
igators and prosecutors have de-
scended on Ukraine from an alphabet
soup of international agencies.

Early in the wat, the top prosecutor of

the International Criminal Court, Karim
Khan, arrived in Ukraine with several
dozen investigators. But the court,
which is based in the Netherlands, tries
WAR CRIMES, PAGE 2

R UKRAINIAN CITY FALLS
The industrial city of Lysychansk held
out for a week after Russian forces

took control of Sievierodonetsk. PAGE 2

Testimony
pulls Trump
mind-set
into full view

NEWS ANALYSIS
WASHINGTON

Jan. 6 hearings present
portrait of a man clinging
desperately to his power

EY PETER BAKER

He was not speaking metaphorically. It
was not an offhand comment, President
Donald J. Trump had every intention of
joining a mob of supporters he knew to
be armed and dangerous as it marched
to the ULS. Capitol. And there had even
been talk of marching into the Hos
chamber himself to disrupt Congress
before it ratified his election defeat

For a year and a half, Mr. Trump has
been shielded by obfuscations and mis-
characterizations, benefiting from un-
certainty about what he was thinking on
Jan. 6, 2021. If he truly believed the elec-
tion had been stolen, if he genuinely ex-
pected the gathering at the Capitol
would be a peaceful protest, the argu-
ment went, then could he be held ac-
countable, much less indicted, for the
mayhem that ensued?

He is a man who famously avoids
leaving emails or other trails of evi
dence of his unspoken matives. But any
doubts about what was really going
through Mr. Trump's mind on that day of
violence seemed to have been evisce
ated by testimony presented in recent
weeks by the House committee investi-
gating the Capitol attack — especial
the dramatic appearance last week of a

vear-old former White House aide
who offered a chilling portrait of a presi-
dent willing to do almost anything 1o
hang onto power.

More than perhaps any insider ac-
count that has emerged, the recollec-
tions of the aide, Cassidy Hutchinson,
demolished the fiction of a president
who had nothing to do with what hap-
d. Each revelation was stunning on

were in the crowd as he ex\mrled g
porters to “fight like hell; :
tried to stop anyone from dlmrmmg
them. He was so determined to join the
mab at the Capitol that he lashed out at
his Secret Service detail for refusing to
take him. And he was so nonchalant
about the bedlam he had unleashed that
he suggested Vice President Mike
Pence might deserve to e executed for
refusing to overturn the election.

Added together, the various disclo-
sures have produced the clearest pic-
ture yet of an unprecedented attempt to
subvert nu eaditional American demo-
cratic proc ith a sining president
who had |.m at the ballot box planning
to march with an armed crowd to the
Capital 1o block the transfer of power,
brushing aside manifold concerns about
the potential for violence along the way.

“The innocent explanations for
Trump's conduct seem virtually impos-
sible to credit following the testimany
TRUMP, PAGE 4

‘Sound of freedom and hope’ back in London

15-ton bell known as Big Ben, has been refurbished at a cost of about $97

LONDON

With the completion
of a five-year renovation,
Big Ben will ring again

For five years, the most famous clock
tower in Britain was hidden behind an
ugly fortress of scaffolding, and its
hourly bong w dered mute.

But the restoration work is done, and
this summer, a sound familiar to Lon
doners for more than a century and a
alfwill again ring out across the British
eapitel g e e
ock tower — officially known as
me Eh abeth Tower since 2012 whe
was renamed in honor of the queen’s dia-
mond jubilee — stands tall over the Pal-
ace of Westminster, which houses the
British Parliament and is one of the
world's most instantly recognizable con-
structions. But it is the nickname of the

biggest bell in the belfry that draws the
most name recognition: Big Ben.

During the past five years, the clock,
which has four dials, was dismantled
and serviced for the first time since it
started ticking in 1859, More than 3,50
parts were removed from the 316-foot
tower; including much of its iron roof.
t the end of the day, you could say it
s just a series of concentric stone shafts
with a bloody great clock on top,” said
Adam Watrobski, the chief architect of
the tower's restoration, which cost 8
million pounds, or about $97 million.
“But it's the symbolism, the size of the
at clock of Westminster, that gives it
importance.
Indeed, when Parliament Is in ses-
sion, there is a special illumination
above the dials, which Mz Watrobski
the light of freedom
" Big Ben, he added, had
come to symbolize “the sound of free-
dom and hope particularly during
World War I1.

So important is Big Ben's chime tothe
national psyche that special arrange-
BIG BEN, PAGE 3
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Jewelry on holiday

The biggest brands in the business are

opening seasonal

shops from the Hamptons to the Mediterranean

BY MILENA LAZAZZERA

Pebbles and shells aren't the only shiny
objects you'll find on Mykonos this sum-
mer, as Cartier has opened a seasonal
shop on the Greek island — just one of
many temporary boutigues that luxury
houses are now operating here and in
uther upscale beach locations like Capri,
St Tropez and 5t. Barts,

“Luxury brands are following the con-
sumer,” Sarah Willersdorf, Boston Con-
sulting Group’s global head of luxury,
wrote in an email, “and that consumer s
spending more time in holiday locations
than ever before, with sume going so far
as to purchase second and third homes.”

Scheduled to operate until September
in Mykonos's village of Mammos, the
Cartier boutique has a typical Greek
look: It’s housed in a whitewashed

structure surrounded by olive trees, In-
side, the shop features a mural by the
Greek artist Konstantin Kakanias de-
picting a Mediterranean landscape of
white houses against a blue sky and sea
(aswell asaboat carrying a Cartler pan-
ther and one of the houses red jewel

Both the Mykonos shop and another
boutique in East Hamptan, N.Y, opened
in May as part of the Cartier D'Eté retail
prograni. The name, which means

Cartier during Summer in English,
also a play on the French expression
quartier d'été, o summer home.

Ve felt that there was a need o inter-
act with a nomadic audience, and we
thought that it was agond way tatest the
location,” Arnaud Carrez, Cartier's chief
marketing offi said during a video
call. He noted that half of the shop's ini-

tial sales were to Americans and about
30 percent to Europeans.

And what did they buy? Cartier clas
sics: pieces from the Love and the Juste
Un Clou collections, as well as panther-
themed jewelry.

The Parisian jewelry house first
started experimenting with ephemeral
boutiques over a century ago, on the
French Riviera. Since 1975, the compay
has also had aseasonal store i the Swiss
skiresort of St. Moritz, and other tempo-
rary boutiques are planned under the
umbrella of Cartier o'Hiver, or Cartier
during Winter.

Bulgari also has followed the lead of its.
founder, Sotirio Bulgari. In the early
19005, he opened seasonal outpostsin St.
Moritz and another Swiss resort,
cerne, as well as Sorrento, Ttaly. For sev-
eral years, the house has operated vaca-

tion boutiques in glamorous ltalian des-
tinations suchas Capri and Porto Cervo,
a town on the island of Sardinia; last
year, Bulgari added new shops in Bo-
drum, Turkey, and on Mykonos.

Each Bulgari boutique adapts its
product assortment to its location —
some offer pieces from the high jewelry
collection, others do not — but this sun
mer, the ephemeral shops are all offe
ing what the brand calls a “resort cal-
lection” of raffia accessories that Jean-
Christophe Babin, its chief executive,
said was inspired by the vibrant colors
of the Mediierranean.
fter years of enduring lockdowns
and living behind screens,” he wrote in
an email, “the resort collection cele-
brates this return to normaley
sonal stores also are a fixture at
Chopard, which has them on Mykonos

and Santorini, as well as in St. Moritz
and the French ski resort of Courchevel,
Glenn Spiro, whose flagship showroom
is in London's Mayfair neighborhoad,
has temporary houtiques in St. Tropez
and Los Angeles, and is set ta open a
third on St. Barts. “People think 1 am
crazy to have stores opened only
weeks a year, but it works for m
Spirosaid in a phone intervie

And every summer since 2015, E
nie Niarchos's Venyx brand has operat-
ed its only store stocked with exclu-
sively Venyx jewelry in the Belvedere
Hotel on Mykonos,

Ms. Willersdorf of Boston Consulting
Group said that profound global popula-
tion shifts — shaped by taxes, regula-
tions and consumers’ desire to live dif-
ferent lifestyles — began before the pan-
demic, but those changes were then ac-
celerated by Covid,

The disruption has also prompted
some luxury names to turn their tempo-
rary sites into permanent locations.
Boghossian, for example, operated a se-
vies of pop-ups in Monaco, but then de-
cided to open a permanent boutique in
the Hatel de Paris Monte-Carlo,

And Sotheby's has made permanent
the galleries that it opened in 2020 in the
Hamptons and Palm Beach, Fla. *Now
we have become part of the fabric of
those places, and clients come o Palm
Beach and East Hamptons also because
we are there” David Schrader, Sothe-
by's global head of privaie sales, said in
a phone call. This summer, the East
Hamptons gallery will feature creations
by two London-hased jewelers, Solange
Azagury-Partridge and Cora Sheibani.

The lingering effects of the pandemic,
including the absence of Chinese tour-
ists, caught up in their country’s zero-
Covid policies, have huxury brands chas
ing customers wherever they are, said
Achim Berg, head of McKinsey & Com-
pany's apparel, fashion and luxury
grou

“A strong dollar and a weak euro are
helping.” he said, but the bottom line is
that after two years of waiting, “people
are traveling and want to dress up.”

Summer stunners
Cartier's seasanal
boutique, far eft,
snd Bulgari's tem-
porary shop, left,
both on the Greek
island of Mykonos.

IN THE INDUSTRY

Courting V.I.P. buyers

With exclusive stores and exclusive experiences, luxury brands

double down in a

BY NAZANIN LANKARANI

After a year of exceptional growth at
Chanel, the company’s global chief fi-
nancial officer, Philippe Blondiaux, said
in a recent interview with a news site,
the Business of Fashion, that Chanel
would ppen an unspecified number of
exclusive V.LP. stores in Asia next year
existing global net-

Some have questioned, in a year of
price increases and buying quotas on ac-
cessories, how the brand would carry
out this plan, how much one would have
to spend to qualify as a V.LP, and even
wha would be rich enough to shop at
Chanel.

“What does that mean in terms of
quality, availability, customer service if
they have boutiques nnl) available for
super-special, elite, VLE clients?" the
London-based influencer Romina Rose
May asked in a recent YouTube post

Still, the news is a sure sign of the lux-
ury industry's swift recovery
demic lockdowns, which, despite linge:
ing supply-chain challenges and eco-
nomic woes compounded by the war in
Ukraine, has prompted some brands to
make a strategic shift toward ultrahigh
spenders.

Analysts at the gtobalcunsu]lmg firm

ter of this year, \ulhs'ﬂesmthe persanal
luxury goods market forecast to reach
at least 305 billion euros, about $322 bil-
lion, by the end of 2022, up from €283 bil-
lion in 2021 and from €281 billion in 2018,

Luxury sales are driven by high
spenders, and wealth is concentrated
among more than 2,660 global billion-
aires, collectively warth $12.7 trillion, ac-
cording to Forbes, with the United
States being home io the most billion-

A sign of the luxury industry’s swift recovery after
pandemic lockdowns, despite lingering challenges.

aires and China coming in second.

At Chanel, revenue in 2021 jumped 50
percent year-on-year to reach §15 bil-
lion, & 23 percent increase from 2019 lev-
els. Its warches and jewelry division
posted double-digit growth in 2021,
which happened to be the 100th anniver-
sary of Chanel's No. 5 perfume. As a trib-
uie, the company designed a high jew-
elry collection featuring a necklace set
with a D-flawless diamond, cut into a
single 55.55-carat stone in the shape and
proportions of the perfume bottle's stop-

er.

“We are very happy and satisfied with
our growth, business is extremely
good,” Frédéric Grangié, Chanel's presi-
dent of warches and fine jewelry, wrote
in an email. High jewelry, he said, “is

tremely dynamic, fine jewelry is on the
rise, and watchmaking and haute hor-
logerie are also experiencing s
growth. | am ¢ i

demic recover;

Just this spring, Chanel reapened its
watch and jewelry flagship on the Place
Vendome in Paris, transformed into a
contemporary showcase with the feel of
an elegant, art-filled home. Clients will
find inside the full range of Chanel's jew-
elry and watches, but only a hucky few
will be invited downstairs to what Mr.
Grangié said was a “secret space dedi-
cated to patrimony” where rare ar-
chives and singular objects linked to
Chanel's history are preserved.

“This is # unique tool to offer to some
of our specific clients,” Mr Grangié
wrote,

He declined to comment on the dedi-
cated V.LP stores in Asia or further
plans for the treatment of oy clients.

Meanwhile, analysts project that Chi-
nese consumers will be the dominant
farce in global luxury by 2025 despite re-
strictions imposed by their govern-
ment’s pandemic policy. “China is on a
path io overcome the Americas and Eu-
Tope to become the biggest luxury mar-
ket globally" analysts at Bain said.

Ketty Pucci-Sisti Maisonrouge, ad-
Junct professor of luxury strategy at Co-
lumbia Business School in New York,
said that “since the pandemic, the Chi-
nese government has encouraged its
citizens to stay home and not travel
abroad;

“The number of passports issued or

strategic shift toward the biggest of the big spenders

[ ——r
renewed in China is down 90 percent,
part of a political decision Lo encourage
consumption,” Ms. Maisonrouge
said in a telephone interview. “It makes
sense for luxury brands to be in Asia,"

Chanel is not the only company seek-
ing to lure buyers with the deepest pock-
ets.

For the presentation of its newest
high jewelry collection, Dior hosted its
VLP:clientsast month in Sicily, at a ho-
tel owned by its parent company, LVMH
Moét Hennessy Louis Vuitton. The jew-
elry was presented over a week, paired
with gowns created for the event by
Dior's couture division.

LVMH's watch and jewelry division,
which includes Bulgari, brought in €8.96
billion in 2021, up 167 percent compared
with 2020 and up 7 percent compared
with 2019 (in part explained by LVMH
completing its acquisition of Tiffany &
Company in 2021}

Houcheron offers what it calls V.1.C.
(“Very Important Clients”) with a stay
in the luxurious penthouse of its bou-
tigue averlooking the Place Vendame,
with full-time concierge service pro-
vided by the Ritz hotel. Stays inthe Bou-
cheron’ penthouse are limited to five
nights per year since its reopening after
the height of the pandemic, “to keep the
experience super exclusive] said
Hélene Poulit-Duquesne, chief execu-
tive of Boucheron. Clients are also of-
fered an opportunity to view jewelry col-
lections with Boucheron's creative di-
rector, Claire Choisne.

“Theapartmentis a‘money can't buy*

experience,” Ms. Poulit-Duguesne said.
“ILis notabout money, as the stay has no
price, bue all about arousing emotion,
and experiencing something that will
live forever in your memory

Cartier courts its ultarlch elients
with special events often tied ta its cul-
tural programs,

1t will be a sponsor once again for the
Venice International Film Festival in
September and plans to invite V.LE cli
ents 1o walk the red carper, anend
sereenings with the stars; and see per-
formances at the Teatro Verde, an apen-
air amphitheater set in gardens on the
island of San Giorgio Maggiore. (The
theater's recent restoration was fi-
nanced in part by Cartier)

In November, VIR clients at the
openingof Cartier's Women's Pavilion at
Expo 2020 in Dubai were treated to a
program of women-focused talks and
artistic performances, including a reci-
tal by the Georgian-horn pianist Khatia
Buniatishvili on a grand piano set upun-
der the stars in the dunes of the Dubai
Desert Conservation Reserve.

“High jewelry clients do not fit into a
single category,” Cyrille Vigneron, presi-
dent and chief executive of Cartier, said
in an interview in Paris. Ve create
events we know our clients will like bur
don't always expect

Sales at the Richemont group, which
owns Cartier, surpassed €19 billion in
46 percent increase aver the pre-
s year. While the group does not di
close revenue by individual brand, its
three jewelry houses — Cartier, Van

Cleef & Arpels, and Buccellati —
brought in a combined €11 billion in
sales, much of which came from Cartier.
In a news release in May, Richemont’s
chairman, Johann Rupert, lauded the
]e\AelrU houses’
tive:
2iliee” ind an "imrove gt to o
ent profile:

Companies say that knowing more
about their big-spending clients can be
crucial.

“We have many new sources of data
like media partners, digital platforms,
social media and our own stores for in-

ron said, “We know what they want, and
we can funnel brand messages in a dif-
ferent way

‘While luxury business may be boom-
ing, managing the top-dollar client’s in-
store shopping experience remains
challenging.

“Even where money is no problem,
how do you deliver an exceptional store
experience, or the kind of product that

want in a fairly reasonable time
frame?" Ms. Maisonrouge said.

“Clients walk into our boutiques with
different expectations,” Antoine Pin,
head of watches at Bulgari, said in an in-
terview in Paris. “It is difficult to sepa-
vate high jewelry from handbags when
the store is not big enough.*

“We encourage people o come in and
try things on, even if they can't afford
some of the pieces,” he said. "By sharing
a‘wow' moment, we create a love story
with the brand*

Showcases

Left, a Bulgari store
in Hong Kong's
central business
district in March,
Right, Chanel's
renovated watch
and jewelry flagship
on the Place
Vendame in Paris,
which apened in
the spring.
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G7 summit
missed the
big picture

Mark Malloch-Brown

OPINION

The Group of 7 summit in Germany
ended last week with leaders of the
workd's richest countries pledging to
support Ukraine for “as long as [t takes
They agreed on short-term measures
such as banning imports of Russian gold
anddiscussed what the meeting’s host,
Chancellor Olaf Scholz, called 2 “Mar-
shall Plan” for Ukraine, invoking the
expansive post-World War I recon-
struction of Europe. It will be a “task for
generations,” Mr. Scholz said,
Thereisnoquestion that Ukraine
should receive that help. But the Group
of7 leaders are missing the bigger
picture. And its terrifying. Even before
the Russian invasion of Ukraine, global
food prices were near record highs. But
the ripple effects of the war now threat-
entocause hunger and suffering onan
" enormousscale.

Besides food

We need L fe.oil

aManhall  Prces crieat
hreached $120 a

Planforthe o) recenty, fertil-

world, not izer costs have

just Ukraine.  soared, and interest
rates have shot up.
Addinestreme

weather, unsustainable farm

g prac-
tices, h debt in many countries,
lingering effects of the pandemie and
ather violent conflicts, and more thana
billion people are at risk from what the
United Nations has called a “perfect
storm” of hardship.

Andyet membersof the Group of 7
failed to respond with anything like the
levelof commitment required o stave
off a human catastrophe.

World Food Program needs now,and a
minuscule pledge for a bloc that ac-
counts for around 45 percent of global
G.D.

The world needs a Marshall Plan. It
gota Band-Aid

he rich-country disconnect was
evident in the format of the Group of 7
summit, held in a luxury resort and spa
nestledin the Bavarian Alps. The lead-
ersof Argentina, India, Indonesia,
Senegal and South Africa were invited
todiscuss problems such as fond, health

three-day gathering were devoted to
those concerns.

By treating the global foad, energy
and debt pressures as secondary to the
warin Ukraine, the Group of 7 missed a
golden opportunity to help the world's
hungry and disprove Viadimir Putin's

naj s of the liberal world order as a
spent force that cares nothing for the
o0
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The New York Times publishes opinion
front a wide range of perspectives in
hopes of promoting constructive debate
about conseguential questions.

he death of Oleksiy Ketler standing over his caffin in Ko

3, Ukraine, The hody was exhumed in a search for evidence of Russian war crimes in the k
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ngs of civilians.

A demand for accountability

KOROPY, UKRAINE

‘War crimes investigators
in Ukraine face a heavy
lift despite the world’s help

BY VALERIE HOPKINS

Four men tugged at long strips of fabri
tolift acoffinoutof the gaping holein the
backyard of a small house. They flung
the lid open to reveal the moldy corpse
of Oleksiy Ketler, who had been killed in-
stantly by shrapnel when a mortar shell
fell on the road in Koropy, a village out-
side Kharkiv in northeastern Ukraine,
in March

M Ketler,  fherof two young chil
dren, would have celebrated his
birthday on June 25, if he had not been
outside his house at the wrong time.
Now, his body has become another e»
hibit in Ukraine's wide-ranging effort ta
collectevidence to prosecute Russiaand
its military for war crimes in the brutal
killings of Ukrainian civilians.

Experts say the process is proceeding
with extraordinary speed and may be-
come the biggest effort in history to hold
war eriminals to account. But it facesan
array of formidable challenges.

For one, the investigations are being
undertaken while the war still rages in

the east. As the investigators examined
Mr. Ketler's budy, the booms of incoming
and outgoing shells thundered nearby:

Ukrainian helicopters, most likely car-
r¥ing new troops to the front line, flew
low overhead.

ators from in-
Ukraine are all collect-
ing evidence, there is little coordination.
And despite the influx of experts, “there
are really not enough people” to investi-
gate accusations, indict suspects and
judge the cases, said Andrey
Kravehenko, the region's deputy pros-
ecutor, who was sitting in his office in
downtown Kharkiv as the sound of out-
going shelling seemed to grow close

One building that prosecutors_ had
heen using as an office was struck by
missiles in what Mr. Kravehenko be-
lieved was an intentional attack, and
now his team changes its headquarters
often,

Ue=m.|n(1l(|r ountability is strong,
e's judicial system is now al-
mr.m u]mm devored to investigating
war crimes, with most of its 8,300 pros-
ecutors fanned out across the country
collecting evidence, said Yuriy B
lousov, Ukraine’s chief war crimes pros-
ecutor.

Ukrainian courts have  already
handed down six guilty sentences to
Russian soldiers. Ukraine’s op prosecu-
tor said in the past week that almost
20,000 more cases — involving accusa-

Mr Ketler's mother, Nadezhda Ketler, was inconsolable as the gravediggers and investi-
gators worked in her backyard in late May. “I had to bury my son twice,” she said.

tions of torture, rape, execution-style
Killings and the deportation of what Mr.
Belousov said could be tens of thou-
sands of Ukrainians (o Russia — were
being investigated.

 Hundreds of international experts, in-
igators and prosecutors have de-
scended on Ukraine from an alphabet
soup of international agencies.

Early in the wat, the top prosecutor of

the International Criminal Court, Karim
Khan, arrived in Ukraine with several
dozen investigators. But the court,
which is based in the Netherlands, tries
WAR CRIMES, PAGE 2

R UKRAINIAN CITY FALLS
The industrial city of Lysychansk held
out for a week after Russian forces

took control of Sievierodonetsk. PAGE 2

Testimony
pulls Trump
mind-set
into full view

NEWS ANALYSIS
WASHINGTON

Jan. 6 hearings present
portrait of a man clinging
desperately to his power

EY PETER BAKER

He was not speaking metaphorically. It
was not an offhand comment, President
Donald J. Trump had every intention of
joining a mob of supporters he knew to
be armed and dangerous as it marched
to the ULS. Capitol. And there had even
been talk of marching into the Hos
chamber himself to disrupt Congress
before it ratified his election defeat

For a year and a half, Mr. Trump has
been shielded by obfuscations and mis-
characterizations, benefiting from un-
certainty about what he was thinking on
Jan. 6, 2021. If he truly believed the elec-
tion had been stolen, if he genuinely ex-
pected the gathering at the Capitol
would be a peaceful protest, the argu-
ment went, then could he be held ac-
countable, much less indicted, for the
mayhem that ensued?

He is a man who famously avoids
leaving emails or other trails of evi
dence of his unspoken matives. But any
doubts about what was really going
through Mr. Trump's mind on that day of
violence seemed to have been evisce
ated by testimony presented in recent
weeks by the House committee investi-
gating the Capitol attack — especial
the dramatic appearance last week of a

vear-old former White House aide
who offered a chilling portrait of a presi-
dent willing to do almost anything 1o
hang onto power.

More than perhaps any insider ac-
count that has emerged, the recollec-
tions of the aide, Cassidy Hutchinson,
demolished the fiction of a president
who had nothing to do with what hap-
d. Each revelation was stunning on

were in the crowd as he ex\mrled g
porters to “fight like hell; :
tried to stop anyone from dlmrmmg
them. He was so determined to join the
mab at the Capitol that he lashed out at
his Secret Service detail for refusing to
take him. And he was so nonchalant
about the bedlam he had unleashed that
he suggested Vice President Mike
Pence might deserve to e executed for
refusing to overturn the election.

Added together, the various disclo-
sures have produced the clearest pic-
ture yet of an unprecedented attempt to
subvert nu eaditional American demo-
cratic proc ith a sining president
who had |.m at the ballot box planning
to march with an armed crowd to the
Capital 1o block the transfer of power,
brushing aside manifold concerns about
the potential for violence along the way.

“The innocent explanations for
Trump's conduct seem virtually impos-
sible to credit following the testimany
TRUMP, PAGE 4

‘Sound of freedom and hope’ back in London

15-ton bell known as Big Ben, has been refurbished at a cost of about $97

LONDON

With the completion
of a five-year renovation,
Big Ben will ring again

For five years, the most famous clock
tower in Britain was hidden behind an
ugly fortress of scaffolding, and its
hourly bong w dered mute.

But the restoration work is done, and
this summer, a sound familiar to Lon
doners for more than a century and a
alfwill again ring out across the British
eapitel g e e
ock tower — officially known as
me Eh abeth Tower since 2012 whe
was renamed in honor of the queen’s dia-
mond jubilee — stands tall over the Pal-
ace of Westminster, which houses the
British Parliament and is one of the
world's most instantly recognizable con-
structions. But it is the nickname of the

biggest bell in the belfry that draws the
most name recognition: Big Ben.

During the past five years, the clock,
which has four dials, was dismantled
and serviced for the first time since it
started ticking in 1859, More than 3,50
parts were removed from the 316-foot
tower; including much of its iron roof.
t the end of the day, you could say it
s just a series of concentric stone shafts
with a bloody great clock on top,” said
Adam Watrobski, the chief architect of
the tower's restoration, which cost 8
million pounds, or about $97 million.
“But it's the symbolism, the size of the
at clock of Westminster, that gives it
importance.
Indeed, when Parliament Is in ses-
sion, there is a special illumination
above the dials, which Mz Watrobski
the light of freedom
" Big Ben, he added, had
come to symbolize “the sound of free-
dom and hope particularly during
World War I1.

So important is Big Ben's chime tothe
national psyche that special arrange-
BIG BEN, PAGE 3

;|wns

NEWSSTAND PRICES

Insuie Mumeiser
T, 42,226

&he New Nork Eimes

The Daily

How the news should sound.
A daily audio report on demand.
Hosted by Michael Barbaro.

nytimes.com/thedaily

FREFSHEADER




THE NEW YORK TIMES INTERNATIONAL EDITION TUESDAY, JULY 5, 2022 | S11

BUSINESS

Something borrowed

As weddings and social events return, jewelry rental
companies share ‘precious pieces’ with customers

Keith Rosen, president of the fine jew-
elry rental service Beekman New York,
spent one afternoan this spring helping
clients choose jewelry to wear to a 50th
Dirthday party for Larry and Greg Keig-
win. (Larry, ane of the twin brothers, is
married to Beekman's owner and co-
founder, Christian Keesee.) Between the
fittings at Beekman's Upper East Side
showroom, Mr. Rosen shipped a Bulgari
necklace to a client in Hilton Head, 5.C.

Asweddings and social events return,
such hectic days have become common
again for jewelry rental companies, in-
cluding Rent the Runvway and Rocksbox
And at Beekman, they are a far ery from
v business periad that followed
's intreduction in February 202
rival of the pandemic.

“Our model is event-driven borrow-
ing and sharing,” Mr. Rosen said. " Wed-
dings came back first once vaccines be-
came mainstream,” and since then,
events like the gala at the Metropolitan
Museum of Art and the Parsons Benefit
have returned to the New York social
calendar.

Beekman declined to share its finan-
cial details, and there are no estimates
available of global jewelry rental reve-
nues. But the descriptions of increased
activity seem to be supported by Bain &

Company’s 2021 study showing that
global sales of luxury goods, including
Jewelry, have made a V-shaped recovery
and were estimated to top 283 billion e1-
Tos billion) by the end of last
year.

Carmen Busquets, the Venezuelan
businesswoman and investor often re-
ferred to as the fairy godmother of fash-
ion e-commerce thanks to her tole in
starting Net-a-Porter, said she believes
wholeheartedly in jewelry rental —
even though Flont,  fine jewelry rental

website that attracted her investment,
closed in 2019,

“The fine jewelry rental market's po-
tential is huge,” she saidin a phone inte

pecially if all the major luxury

brands were to implement it, because it
is based on a truly sustainable model”

Ms. Busquets said brands seem to
have misconceptions about jewelry
rental, adding that, once a good insur-
ance partner has been secured, it is
much like any other e-commeree bus
fess.

FOR 'SHARING®
Mr. Keesee, Beekman's owner — who is
so the chairman of Kirkpatrick Bank
in Oklahoma — traced the company’s
start to an evening in September 2018,
ne friend who always had the cl
verest jewelry remarked on the prev
lence of clothing rental platforms, I
menting the lack of asimilar fine jewel
option” he said, “That conversation was
the original spark.”

managing director for the Americas al
De Grisogano, arrived the following

month; he was then charged with
streanilining Beekman's website and
growing the clientele.

M. Rosen said the business now owns
nearly LOOO pieces of jewelry, acquired
at auctions, estate sales and jewelry
housesin London, Rome, Paris and New
York. Among the pieces are creations by
Cartier, Bulgari, Van Cleef & Arpel
Stephen Webster, Anna Sheffield —and,
notably, one of the Bird on a Rock
brooches designed by Jean Schlum-
berger for Tiffany.

“Rather than keeping these precious
pieces locked away in the vault, we
share them,” Mr, Keesee said.

Anny Choi, head stylist at Over the
Moon, a wedding platform, said Beek-
man has been “a lifesaver” for styling
brides and wedding parties. “Other plat-
forms offered logo-iriven designer cos-
tume jewelry such as Dior and Chanel —

She said the service certainly might
appeal (o older clienis with active so
lives who ching for celeb
style status symbols, but, Ms. Fasel add-
ed, “I think it would hehoove Beekman
10 have more day-to-day goods 10 ex-
pand its reach

Greg Kwiat, chief executive of the jew-

elry and watch company Kwiat, which
also owns Fred Leighton, also had some
reservations — even though his bus
ness once considered partnering with
Flont.
What if you cannibalize your prod-
uct?” he asked. “We want clients to en-
Joy the jewelry but renting it out rou-
tinely diminishes the piece over time.
As a result, Kwiat puts a different spin
on loans: Clients who buy an engage-
ment ring may borrow another piece to
wear during the wedding as part of the
“something borrowed" tradition,

ALEVEL OF SERVICE
Some large jewelry businesses have
long lent or rented pieces to their best
customers, a kind of VLR perk. But it
took the broad reach of the internet 1o
turn the practice into an organized busi-
ness

1n 2012, the San Francisco-based rent-
alservice Rocksbox launched, offering a

not nece fine jewelry,' Ms.
Choi said in a phone interview from her
London apartment. “With Beekm:
curation, I can send pieces to brides and
bridal parties plus the moms and grand-
mothe

But Marion Fasel, a jewelry historian
and founder of the fine jewelry digital
magazine The Adventurine, said she js
somewhat perplexed by the business's
premise. “Jewelry is a personal pos-
ion usually bought tamark an ocea-
she said. “Renting changes this

sion
dynamic

th subscription plan that de-
livered three pieces of costume jewelry
to subscribers every month. As demand
increased, the service began offering
demi-fine jewelry as well. Since the busi-
ness was acquired last year by Signet
Jewelers, the parent company of jew-
elry retailers Zales, Kay and Jared,
Meaghan Rose, the Rocksbox founder,
has been working with her team to e
plore the possibility of adding fine jew-
elry to the platform's offerings.
“Gen Zs and Millennials embrace the
cancept of shared ownership, from cars

PDICKEATS e TERAIIAEES LR T NEW TCRX T

to clothes to homes,” she said. “Brands
once thought of rental as a threat, but
1OW see an opportunity o establish a re-
lationship with a new customer.”

Beekman's clientele, Mr. Rosen said,
primarily features highly educated eli-
ents between the ages of 25 and 45 who
are familiar with sharing models like
Rent the Runway and Airbnb. And older
customers, he said, particularly like the
ability to schedule fittings at homes and
offices in the metropolitan New York
area — “a level of service we didn't ex-
pect to have initially! he said

Rentals generally cost & ta 10 percent
of the jewelry’s perceived retail value,
Mr: Rosen said. Clients may also sub-
seribe for $89 per month, for a minimum
of three months, or subscribe for ane
year for $890. Those members gain
perks such as access to special pieces
and discounted pricing for extended
rentals; nonmembers may still rent
from Beekman, but they cannot reserve
pieces, nar da they have access to spe-
cial members-only designs.

Deposits are not required, Me: Rosen
said, and insurance is generally includ-
ed, with some exceptions based on the
duration of the rental, value of the jew-
elry, and location where the piece will be
worn.

Such exceptions are a drawback, Ms.
Choi said: “The insurance policy for the
jewelry is a bit more complicated for in-
ternational events and weddings, so it's
‘hard to keep the rental cost low”

As Rocksbox offers jewelry of lesser
value than Beekman does, the compa-
ny's concerns differ. “We watch the fre-
quency of damaged, unreturned or lost
merchandise, and look for a repetitive
dynamic. It’s prediciable after several
incidents,” Ms. Rose said. “The risk and
expense are manageable. It's the digital
version of store security”

Rare finds.
Clockwise from far
lei, Keith Rosen,
president of Beek-
man New York, in
the company’s
showroom:; pieces
by Castier, Verdura,
Munnu the Gem
Palace, Bucceliati,
Oscar Heyman and
Brathers, and
Chaumet, on dis-
play in the show-
room; and earrings
of emerald, di
mond, amethyst,
spinel, sapphire and
moonstone.,

STARS, FROM PAGE 5i

was also shown last month, at the Villa
Albani in Rome. Described in the de-
signer’s notes as a “memory of memo-
ries” the 200-piece collection features a
maximalist h-up of influences
stretching from 19th-century Grand
Tours to the 1970s. & micro-mosaic of St.
Peter’s Basilica, for example, is set amid
anecklace of stars in diamonds and blue
and yellow sapphire:

But how can such lavish events be

profitable?
Ihe largest brands have all to gain in
escalating the fixed costs to compete.
The bigger the event, the better, Be-
sides, itis real-world events that seem to
provide the most important social media
buzz Luca Solca, a luxury analyst at
the research firm Sanford C. Bernstein,
‘wroie in an email.

“What you want to do — as a big
brand — is spend so much that fewer
and fewer brands will be able to follow.
The point is o make money with the
overall business, while casting huge
sh‘\dﬁws on br: ‘\\Ids that cannot afford to
in the game.”

Elen so, other Place Vendome jew-
elers are out to show they've got game.

Bulgariintroduced its Eden, The Gar-
den of Wonders collection, at its Place
Vendéme lagship in early June, Though
more than 30 jewels concentrated on
emeralds, an exuberant necklace called
Flowers of Eden, set with tourmalines,
carnelians, amethysts, emeralds, di
monds and mother-of-pearl, neatly sum-
marized the season’s trend of using or-
namental, fine and precious stanes all at
once.

Of the houses that had gone on the
road, only Cartier and Van Cleef &
Arpels said they would hold presenta-
tions during the current haute couture
week in Paris.

At Van Cleef & Arpels, the 910-carat
Lesatho Legend rough diamond yielded
67 diamonds, which are now showcased
in the 25-piece Legends of Diamonds
collection. Both traditional and individ-
ual mystery setting techniques in which
the metal mount becomes invisible to
the eye were used to craft Atours Mys-
térieux, a transformable diamond and
ruby necklace inspired by pieces from
its archive — the Callerette necklace of
1938, and a similar design created for
Queen Nazliof Egypt the following year.

The jewel features an ovalcut dia
mond weighing more than 79 carats,

ot

nestled in a whorl of rubles and dia-
monds. [t may be removed and replaced
by a mystery-set element in rubies and
diamonds; both pieces also may be
worn separately on a chain.

About 40 pieces from the first chapter
of Cartier's Beautés du Monde collection
will be shown at the Rl[/ Paris on
Wednesday. Among them is the Artios
necklace, a neo-Art Deco style with 16
Colombian emeralds totaling 4134 car-

crescent moon. Detachable diamond
comets and halos may be worn sepa-
rately as a bracelet or as three styles of
brooch. The house said that the piece
could be worn in 20 different ways.

But in a season that, overall, appears
very much “more is more,” some houses
— Hermes, Boucheron, Chaumet, De
Beers and Pomellato among them — fo-
cused on playing up unexpected con-
trasts, for example mixing humble m;

‘The stars are aligning’ for luxury brands

worn on one finger or expand intoa two-
finger ring, “like an eclipse;” he said.
For her Carte Blanche collection this
year, called Ailleurs, Boucheron's artis-
tic director Claire Choisne said that
imaginary travels inspired her to draw
on the feathers, flowers and shells used
indifferent world cultures, revisiting for
example the bird of paradise as a head
Jewel set with amethysts, orange and
yellow sapphires, pink and violet stones

atson
a variety of cuts with onyx accents.

In May, Chanel reopened its Place
Vendime flagship following a multi-
million-euro renovation by Peter Ma-
Tino that more than doubled its surface,
And while the house will welcome cli-
ents toits gr-md salon overlooking the
square  for vate events, it is
presenting its arest callecton, called
1932, at the Grand Palais Ephéniére this
week, in the shadow of the Eiffel Tower,

The 77-piece collection, which marks
the 90th anniversary of Gabrielle
“Coco” Chanel's first foray into high jew-
elry, reprises celestial themes in chap-
ters named Comet, Moon and Sun. All of
thase converge, however, in the Allure
Celeste necklace, anchored by a 55.55-
carat oval sapphire nestled in adiamond

terials with , OF ping
innovative techniques.

With Les Jeus de l'ombre, a 53-piece
collection for Hermes, Pierre Hardy did

both, using rough diamonds, crystals,
spessartites, aquamarines,
metharatpearl

avorites

and marquetry on

the stained-glass wi
cllein Paris He alsodevised an nvisinie
mechanism that lets the piece open and
iose; it can also he worn back to front.
In general, jewelry presents itself all
at once. This necklace, on the contrary,
i like a little theater of light and shad-
ow;" Mr. Hardy said during an interview.
a ring with twin
monds, black jade
and chalcedony, has a pivot hidden un-
der acentral moonstone, which lets it be

and orange Jacquer on tranium.

Elsewhere, Ms. Choisne used flat-
tened, hand-stitched rartan woven with
gold thread as a framesvork for a sculp-
tural, frontclasping necklace called
Rotin Diamant. The piece has a two-car-
at center diamond and features 2,370
smaller diamonds weighing almast 85
carats. Mother-of-pearl was also the
base for a striking bib necklace printe
with tattoo-like helicoid shells; the bib
may be detached from a knotted torque
choker in Japanese burned wood par-
tially set in diamond pavé.

Lately, De Beers has been experi-
menting with anodized titanium and
aluminum and pavé diamonds as foils
for its white and fancy diamonds. A sev-
en-piece parure called Optical Wonder
pays tribute to the work of Victor

Vasarely, leader of the Op Art move-
ment, in either black and white or pink,
s on aring set with afancy intense pink
diamond from the house’s Natural
Works of Art collection.

Chaumet continues o explore the
theme of waves and the sea, now with an
expanded palette of colors and stones.
Gray, mauve and olive pearls, diamonds
and sapphires in a riot of colors mingle
on the Cométes des Mers necklace. Vari-
ous sizes of spinel run along the upper
rim of the Escales necklace, whose dia-
mond fringe is set with sapphires and
Paraiba tourmalines in gradient blues.

Yei this season may turn out to belong
0 diamonds as traditional jewelers like
Graff and newcomers like Messika, as
well as independent designers like
Cindy Chan and Anna Hu, put forward
their biggest and brightest stones yer.

Mr. Zimnisky, the diamond an
said that the industry had seen
ble uptick in sales of exceptional dia-
monds, including highest-quality fanc;

“These exceptional diamonds are im-
portant for the larger natural diamond
Industry, as the big stones sell the small
stones.” he said.

New influencers.
From left, the coral,
emesald and dia-
mend Réci (reef)
necklace by Cartier;
the hand-stitched
rattan and gold
thread brooch that
is part of the Rotin
Diamant necklace
by Boucheren: the
diamand, sapphire
and spinel Escales
necklace by
Chaumet; and the
multigem Hermis.
Couleurs du Jour
necklace, inspired
by the stained-glass
windaws at Ste.-
Chapelle in Paris

FREFSHEADER




o

 MASTERELASS
A -~ SAMUEL ROSS

R creates

~ with Hublot

HE WALKS IN BEAUTY
Gregoris Pyrpylis at Hermés

MY HOME, MY WAY
Meet John Pawson

MANY HANDS, MANY SKILLS
Chanel and its Métiers d’Art



=

Dior dreams

Candle holders, pencil holders,
frames and a tissue box are
among the noble and elegant
household designs created
by Pierre Yovanovitch for a new
Midi by Pierre Yovanovitch
for Dior Maison collection.

Dior Maison has worked with
some of the greatest names
in contemporary design since
the 1970s. And it’s a tale that
continues today. In this latest
collection, a series of objects
bring together and celebrate
both the story of Christian
Dior’s heritage and that of
designer Pierre Yovanovitch
who, Paris- based, established
his atelier in 2001and is
known for an aesthetic that
combines high art, architectural
elements and vintage
furniture, to create refined
but unpretentious settings.

For background, Christian
Dior acquired the Chiteau
dela Colle Noire in the village

Interiors News

e
—

-

of Montauroux, in the Var
country during the 1950s;
while 65km away and over
the course of the past 10 years
Pierre Yovanovitch has been
working away to breathe anew
lease of life to the Chiteau
de Fabrégues. Fittingly, both
designers are from the South,
born in Nice and therefore
attached tothe area - which is
often referred to as “Midi”.
Yovanovitch's Midi
collection, which bringsan
understated grandeur to
homes, was created with the
intention to be simple,
solid and noble, pure and
functional, and to celebrate his
own savoir-faire, Beautiful
woodwork technigues meet
hand-blown glass. The
collection has been composed
oflocal and sustainable
materials which have been
selected for their beauty and
sense of timelessness. dior.com

Table
manners

Leadingnamesin
contemporary
design - Dimore,
Ashley Hicks, Chahan
Minassian and
Patricia Urquiola -
have been invited to
interpret the table
with four historical
Buceellati silver
collections and the
new porcelain
collection developed
in collaboration with
Ginori 1735 as part of
Milan Design Week,
where the historic
Italian jewellery house
debuts an exhibition
that focuses on
acontemporary
reinterpretation of
Galateo (etiquette).
buecellati.com
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Summer
spread
Drinking glasses, a
multi-coloured pepper
mill, plus tablecloths
and napkins made
from natural linen
woven in Ulster, are
among the new
product range from
Robin Birley, with
assistance by designer
Willie Landels and in
collaboration with
Murano glass.
Traditional, stylish but
unfussy (be quick,
though, they're in
limited editions), they
are ideal for a summer

spread. Froma
selection birley.com

The craft

Following on from

a new collection of
work and an
exhibition unveiled
at London Craf'
Week in May, The
New Craftsman -
established in 2012 as
a platform for genuine
and meaningful craft
-and its “Plant
Explorations”, which
looks at the evolution
of crafting traditions
with plants, is
available to view and
purchase online.

To mark its 10-year
anniversary, it
invited its community
toreflect and

take inspiration.
thenewcraftsmen.com

Wards by JESSICA BUMPUS
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6 Italian Jewelry Brands Beloved By the "A La
Mode" Crowd

Elevate your jewelry stack.

Fhoto Courtesy OF Roberto Coin

= By JORDAN GOLDBERG &
0O @ v =
- LAST UPDATED JUL 1, 2022

here’s something deeply personal about adding a new piece of jewelry to your collection, especially
T if you're looking for something that will last for a lifetime and could even be passed down to future
generations. You may feel overwhelmed by the wide variety of big-name and up-and-coming brands with
chic jewelry offerings. (We know—we've been there.) Luckily, we've rounded up six lalian jewelry brands

with pieces you'll love for years to come.

What makes ltalian jewelry unique is that most brands are headquartered in the gold capital of the world—
Vicenza, which is located in northern Italy. This understated town has been the source for jewelry designers
around the world to purchase high-quality gold and learn from decades of experience in handcrafting one-
of-a-kind pieces. Even when choosing from the créme de la créme of jewelers, there are a few factors to

consider when picking a frosty new piece to your stack.

First, you have to decide if you're locking for trendy or fimeless pieces—this will give you a better sense of
the price point and material you're looking for. If you want something to last longer, for instance, options
like 14-+karat gold may be the better choice as the materials are more durable. You'll also have to consider
the ability fo mix and match the piece with the other items you already have in your collection. You'll want to
find something that elevates your everyday look, so opfions with pavé diamonds, solid gold bands, and

lightweight materials may be the way fo go fo add a subile, yet luxe component 1o your stack.

Ahead, check out six ltalian jewelry brands that you can turn to time and time again for special mementos

that will commemorate any upcoming milestones in your life.

0. Buccellati

In 1919, Mario Buccellati opened his first jewelry store in Milan. Today, his collection is one of the oldest
jewelry brands still around and is continually being refreshed to feel relevant for modern-day shoppers

while remaining true to his earliest designs. The brand is well-known for eiched defails on 18 karat gold

pieces—so make sure to take note of the smallest details on each piece.

buccellatimilan & -
200K followers View profile

View more on Instagram
(VAGRU [
991 likes

Add a comment...

PRIVATE CLIENT
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LIFESTYLE

High Jewelry 2022:
Chaumet, Cindy Chao,
Boucheron, and
Buccellati

By Erica Silverman
July 7, 2022

D uring Paris Haute Couture Week, jewelry
houses are presenting their latest High
lewelry collections. Here, we're looking at the
latest gems from Chaumet, Cindy Chao,

Boucheron, and Buccellati.

Courtesy of Buccellai.

Buccellati showcased never-before-seen
pieces from its Vintage collection at its rue
Saint Honoré boutique. The creations
displayed were rooted in the Buccellati
family’s history and symbolic of the stylistic
evolution of the Maison. The jewelry selected,
dating from the ‘40s to the ‘?0s, has cult
status. Distinctive was the use of rare stones
with extraordinary colors, mixed with white
and yellow gold, carved like laces. The
brand’s hand-engraving technique dates back
to the ancient goldsmithing traditions during
Renaissance times. The Vintage collection is
the result of a delicate and careful operation
to build on the brand’s creative heritage. Over
the past few years, research has seen more
than 20,000 original drawings, 500 molds,
and over 6,000 photographs archived. Each
creation featured in the collection was either
kept in its own original period case or a
specially designed case to reproduce the style
of the original. Pieces in the Vintage collection
will be available for purchase at selected
boutiques around the world (Milan, Rome,
Paris, London, New York, and Los Angeles).
Buccellati Vintage ambassadors will reveal
secrets and previously unheard details about
each piece. The collection aspires to be an
experience that immerses seasoned
connoisseurs and recent converts into the

maison's artistic past.
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