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ETOILE ET ROSE DES VENTS

La rose des vents est un motif récurrent dans la vie de Monsieur
Dior. Par sa forme en étoile, elle imite son porte-bonheur ; par
son lien avec le monde de la navigation, elle évoque son enfance &
Granville et, par son importance dans les voyages vers I'inconnu,
elle rappelle ce monde éclectique et dispersé aux quatre coins du
globe qu’il c6toyait sans cesse. Cest a partir de ces histoires que
Victoire de Castellane, directrice artistique de Dior Joaillerie, a
construit la collection Rose des vents. Chaque piéce posséde un
double porté. Sur I'une des faces, un diamant est apposé au centre
d’une rose des vents en or ; sur ’autre, une pierre représente I'un
des quatre points cardinaux.

The compass rose is a recurring motif in the life of Monsieur Dior.
With its star shape, it imitates his lucky charm; with its link to the
world of sailing, it evokes his childhood in Granville; and with its
importance in journeys into the unknown, it recalls the eclectic world
scattered to the four corners of the globe that he was constantly
rubbing shoulders with. Victoire de Castellane, artistic director of
Dior Joaillerie, has built the Rose des Vents collection around these
stories. Each piece is double-sided. A diamond is set in the centre
of a gold compass rose on one side. On the other, a stone represents
one of the four cardinal points.

@ ' ;:d‘ ﬁ% by o

>l
'y i T i i - - '“V.o.’
o o Gl oE

o

DENTELLES PRECIEUSES

Créée par Mario Buccellati dans les années vingt, 1a ligne Tulle puise son inspiration dans les
précieuses dentelles de Venise. Les artisans percent & la main de fines feuilles d’or sur lesquelles
le motif de dentelle est ensuite tracé. Puis, avec patience et grande dextérité, ils percent encore

et encore jusqu’a obtenir le plus petit et le plus délicat des motifs.

Created by Mario Buecellati in the 1920s, the Tu/le line draws its inspiration from the pre-
cious lace of Venice. The artisans hand-drill thin sheets of gold onto which the lace pattern
is traced. With remarkable talent and patience, they repeatedly pierce to creatc intricate and

delicate motifs.

LES LIENS INDEFECTIBLES

Love et Juste un clou sont nées de I'imaginaire d’Aldo
Cipullo, designer chez Cartier & New York au début des
années 1970. S’inspirant d’objets fonctionnels, il imagine
Love, un jonc rigide paré de vis et se fermant avec un
tournevis, bracelet devenu un best-seller du joaillier depuis
et symbole contemporain du lien amoureux ; puis Nail, ,
clou en frangais. Quelques décennies plus tard, Cartier |
rend hommage a ce designer en dévoilant Juste un clou,
une collection de mod¢les s’enroulant autour du doigt et
du poignet comme autant de liens industriels, unisexes et
anticonformistes. -

Love and Juste un clon were born of the imagination of Aldo Cipullo,
a designer at Cartier in New York in the early 1970s. He was inspired
by functional objects and came up with Love, a bracelet made of
a rigid bead adorned with screws and secured by a screwdriver. It
has become a best-seller for the jeweler and a modern symbol of
the connection between lovers. He also invented the nail, which
is known as «clou» in French. A few decades later, Cartier paid
tribute to this designer with Juste un clou, a collection of models
that wrap around the finger and wrist like unisex, non-conformist
industrial links.
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Tutti i prodotti sono selezionati in piena autonomia editoriale. Se acquisti uno di questi prodotti potremmo ricevere una
commissione.

di
25 settembre 2023

Courtesy Chopard

Stiamo parlando di quelle creazioni uniche e lussuose che prendono vita
attraverso lavorazioni sapienti, ispirate da culture lontane e tradizioni del...



Sono oltre cinquanta le creazioni ispirate al lavoro del fondatore Mario Buccellati e
oggi reinterpretate dal direttore creativo della Maison Andrea Buccellati. Si chiama
Mosaico ed € la nuova collezione di Alta Gioielleria che ripercorre la storia
celebrando i complessi e coloratissimi motivi geometrici dal gusto raffinato che

hanno reso il marchio simbolo di eleganza in tutto il mondo.

Indossata negli scatti di campagna anche dalla nuova testimonial internazionale,
I'imprenditrice e designer Talita von Fiirstenberg, figlia dei principi Alexandra e
Alexander von Fiirstenberg nonché nipote della designer Diane von Fiirstenberg, la

Mosaico Collection racconta dell'Italia, dello stile barocco e della maestria dei nostri
maestri artigiani. Alcune delle nuove creazioni, infatti, sono realizzate con tecniche
davvero complesse come quella dell'incatenazione, che dona flessibilita e leggerezza

alle sagome.

Talita von Firstenberg indossa la Mosaico Collection negli scatti del fotografo Josh Olins.

Un esempio del savoir-faire della Maison & questo bracciale snodato con sagome

triangolari, romboidali e a forma di ghirlanda in oro bianco e diamanti, contornato



da pavé in oro bianco e diamanti e modellato in oro giallo. Un capolavoro.

Bracciale snodato, collezione Mosaico di Buccellati.

Colori Pop e design rivoluzionario

Gioiosa e allegra: la collezione di Alta Gioielleria More is More di Boucheron ¢ un

omaggio allo stile unico del Gruppo Memphis, collettivo italiano degli anni Ottanta
che ha fatto la storia con le sue linee e colori Pop. Sfere, cubi, forme piatte,
prospettive che si svincolano dalle regole e che si muovono in due dimensioni: un

vero esempio di creativita unita al tecnicismo dei maestri orafi.
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Italian Jewellery Brand BUCCELLATI O... Q

ltalian Jewellery Brand BUCCELLATI Opens Luxury Boutique at MGM
MACAU (https:/www.luxuriousmagazine.com/buccellati-opens-at-
mgm-macau/)

by Editorial Team (https://www.luxuriousmagazine.com/author/luxurious-team/).
Published 25 September 2023 at 11:52

The renowned Italian jewellery brand Buccellati has opened a new
boutique at MGM MACAU. To celebrate the occasion, Buccellati is
hosting an exhibition titled “Timeless Beauty with Century-Old
Craftsmanship”, which will offer a first-hand experience of the
company'’s unique style and craftsmanship.

Baateliate pPaHeWeHsiplrRekirarad aua biGwaBrivasy Reliey (hitpe dapwimluxiousmeagazineriem/ arivagyuxury
HJUOH%%Le, its second in the city, the renowned brand is also hosting the “Timeless Beauty with Century-
Old Craftsmanship”, which includes a live demansggrticn of the conventional Rigato carving technia\ue by
Buccellati artisans.



Italian Jewellery Brand BUCCELLATI O... Q

This exhibition focuses on the brand'’s jewellery craftsmanship rooted in the Renaissance, showcasing the iconic Rigato
technique, one of Buccellati’s traditional carving skills.

The luxurious art décor of MGM, which seamlessly blends Eastern and Western cultural influences, is
serving as the backdrop for the exhibition, highlighting Macau'’s unique diversity and precious cultural
heritage and celebrating craftsmanship and art of living.

Together with Buccellati's century-long tradition of exquisite craftsmanship and dedication to the pursuit
of art, this collaboration creates an enchanting artistic journey that will captivate and mesmerize
guests.

Learn more about our use of cookies and your privacy: Privacy Policy (https:/www.luxuriousmagazine.com/privacy-
policy/)
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Italian Jewellery Brand BUCCELLATI O... Q

Mr. Andrea Buccellati (https://www.buccellati.com/en_gb/) said, “Since its establishment in 1919,
Buccellati has consistently upheld its commitment to delivering prestigious jewellery of exceptional
quality, outstanding creativity, and exquisite craftsmanship.

By opening the boutique at MGM MACAU and unveiling the Buccellati art appreciation exhibition, we hope
to provide Macau and the whole Greater Bay Area consumers with a first-hand experience of Buccellati’s
unique ltalian style and extraordinary craftsmanship. Additionally, MGM MACAU will serve as an artistic
haven, showcasing the timeless artistry of Buccellati.”

As a captivating fashion landmark in Macau, MGM MACAU is an internationally renowned five-star
resort hotel with a height of 115 meters. With 600 rooms and a wide array of restaurants, bars, and
lounges, the hotel offers a dynamic and fashionable ambience in every aspect.

Its wave-shaped glass fagcade beautifully reflects the azure South China Sea
(https://www.luxuriousmagazine.com/shanghai-leading-asian-smart-city-2023/) and its surging waves.
The choice of MGM MACAU (https://www.luxuriousmagazine.com/mgme-rr1-culinary-masters-macauy/)
as the venue for both Buccellati boutiques in Macau is a testament to the hotel’s embodiment of the
brand'’s refined “art of living” concept. It serves as an ideal platform for showcasing craftsmanship,
quality, creativity, and art appreciation.

“From my childhood memories, Buccellati has always been one of my mother’s favourite jewellery brands.

f;@f{b ’b/r;}a%‘éla}’?:S’EtIS)é?éHSﬁé’é§88f‘£?8 WISt hB MARY BdvasLBelicy [httesy/wwi.lpuriousmagazine,comyprivacy-
si_r1i¥l'c'ance. A
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Italian Jewellery Brand BUCCELLATI O... Q

Buccellati's boutique is located on the first floor of MGM MACAU, adjacent to the luxurious retail
shopping centre, One Central, and the MGM entertainment area. The boutique is divided into multiple
spaces, showcasing exquisite masterpieces and offering guests an extraordinary luxury shopping
experience.

The boutique is divided into multiple spaces, each showcasing exquisite masterpieces. Upon entering,
guests are greeted with a spacious and bright environment adorned with the brand'’s iconic antique
display cases.

Ms. Pansy Ho and Mr. Andrea Buccellati.

In the centre of the interior exhibition hall, a coral-shaped counter showcases the jewellery pieces,
radiating with brilliance. Meticulously designed VIP rooms ensure the utmost privacy for guests.

On the event date, Ms. Pansy Ho made a stunning appearance wearing Buccellati's creations. The
Buccellati Cocktail Collection Pendant Earrings lie in their distinct shape and design. The collection is
deeply influenced by the stylistic evolution of High Jewellery, which embraces the natural brilliance of

gemstones.
Learn more about our use of cookies and your privacy: Privacy Policy (https:/www.luxuriousmagazine.com/privacy-

policy/)
Coupled with this natural presentation is a bold and innovative design concept that creates stron

visuals and emotional resonance. The Buccellat! Uica Collection Brooch used yellow gold, white gold,
baroque pearls and diamonds. The exquisite craftsmanship makes the Buccellati Unica Collection




Italian Jewellery Brand BUCCELLATI O... Q
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brand’s new Mosaico high jewellery collection unveiled during this year’s Paris Haute Couture Week.

The new Mosaico collection draws inspiration from some of the classic designs created by the brand’s
founder, Mr. Mario Buccellati, in the 1920s and is masterfully reinterpreted by Mr. Andrea Buccellati.

The pieces feature innovative and fashionable forms, incorporating the brilliance of diamonds and
coloured gemstones inspired by Byzantine mosaic art, radiating dazzling light in the interplay of light
and shadow. The recurring decorative elements create a harmonious rhythm, while the colour
combinations evoke breathtaking elegance.

The “Timeless Beauty with Century-Old Craftsmanship” art appreciation exhibition by Buccellati is being
held at the Grande Praga in MGM MACAU (https://www.mgm.mo/en/macau/about-us) from September
24 to October 8, and visitors can make reservations through the official platform.

This exhibition focuses on the brand'’s jewellery craftsmanship rooted in the Renaissance, showcasing
the iconic Rigato technique and Tulle craftsmanship. The Rigato technique is one of Buccellati’s
traditional carving skills. Artisans use engraving tools to create parallel lines on the metal surface, giving

.Learn more about our use of cookies and your Rriva y: Privacy Policy (https:/www.luxuriousmagazine.com/privacy-
ibaiggnooth and silky texture reminiscent of ‘satin.
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Italian Jewellery Brand BUCCELLATI O... Q

Read more jewellery industry news and features here (https://www.luxuriousmagazine.com/watches-
jewellery/).

Learn more about our use of cookies and your privacy: Privacy Policy (https:/www.luxuriousmagazine.com/privacy-
policy/)
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While 2013 was a difficult year for Tan Leo, it did
have its high points. One of them came in January that
year from the Italian government, which conferred
her with the Order of the Star of Italy, an honour akin
toa knighthood, for her long-standing commitment
to showcasing the very best of Ttalian fashion and
lifestyle brands in Singapore. The same year, as she
put Alldessedup in mothballs, she launched luxury
concierge service Privato.

The business started serendipitously, to fill the needs
of both luxury brands and consumers that Tan Leo
was perfectly suited to address. “We saw the need fora
concierge shopping service. The customers are the ones
that I've been looking after for years. So many of them
were telling me, “You can't stop. If you do, where are we
going to go? Who's going to teach us, who's going to style
us, who's going to give us tips?” she says. “So that’s how
it started, because all of our regular clients still wanted
my help. You know, 'I want something for my home;
I want something for my daughter’s wedding; I want
something for my engagement. And as the requests
became more and more bespoke, I realised, you can't do

“Id like to help create and
encourage talents that can
g0 West, or even to think
more regionally” - tva tantro

this through a store. This is a shopping service, which, to
me, is brilliant.”

Privato plays two roles and, as Tan Leo explains,
services two very different groups of clients. “So, we
have classic customers who don’t go out to events and
they like to shop very privately,” she says. “And then
we have customers who love to go out to be seen; they
like to be photographed.” She estimates the business is
split 50-50 between managing private concierge-like
requests—and not all of them are limited to purely
shopping—and organising trunk shows, pop-ups, and
small but ultra-luxe events on behalf of the many brands
that still enjoy working through her, because of both
her creative ideas and the customers she can attract.
These partners include Buccellati, Judith Leiber,
Frette and Versace.

Ten years into running Privato, Tan Leo seems to be
ina good place. The business is thriving, despite three
slow years due to the pandemic. She is also healthy, with
an energy that she says her three sons—twins Brandon
and Julien, and youngest Sean—are often envious of. So

ss much soyouwould never guess that she was diagnosed

with breast cancer six years ago. Fortunately, it was
caught early. As Tan Leo tells Tatler, I was lucky. L had an
operation and went for [six weeks of ] chemo ... You know,
I lost my hair. But it was fine—I'd just put on a wig.” Today,
her cancer is in remission.

In addition to running Privato, Tan Leo isa consultant
to the Singapore Fashion Council (SFC). While she had
quietly assisted SFC—formerly known as the Textile
and Fashion Federation (Singapore), or TaFF—for
decades, she started helping them formally in 2020;
at first to help rethink and redesign SFC's retail and
incubation space Design Orchard, and now as an adviser
and advocate, nudging worthy local brands to take
advantage of the resources SFC can provide. Having
championed European brands for more than 40 years,
and her own local start-up, Tan Leo sees part of her life’s
mission as helping more Asian brands, as she putsit,
“torise”. "I'd like to help create and encourage talents
that can go West, or even to think more regionally.
Southeast Asia alone has [almost] 700 million people.
That'’s a significant audience if you can tap into it.”

This mission, she says, extends beyond fashion
and across the creative
industries, and is one of
the reasons why she is
so passionate about the
work and pursuits of her
producer-musician twin
sons Brandon and Julien.
One thing she has tried to
encourage them to consider
isto keep Singapore as
their base, while finding the
right paths to make their
names overseas—as she did
with Alldressedup.

Just as her own parents encouraged her passions,
both Tan Leo and her husband are completely supportive
oftheir tall, talented, artistic sons. Watching the twins
interact—with each other, their parents and the Tatler
Singapore crew—for the Asia’s Most Stylish photo shoot, it
appears that the young men take after their parents in all
the right ways. This is something Tan Leo says has always
been the most important value she has tried to teach
them. “We want to ensure that they see the goodness in
people—and treat everyone with respect. It's important
to be respectful”

Itis no surprise that respect ranks high in Tan Leo’s
world view. Time and again during this conversation with
Tatler, she makes it clear that her life and career has been
built on relationships and, most importantly, on trust.
“Trust and respect are gained through your actions, your
service, your experience and your relationships,” she
says. “It's not like you can just do one thing and get
someone to trust you. It takes time to properly build a
relationship. It's not about money. It's not about business
only. It'sabout helping people. And that’s the foundation
of what I do and stand for”
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