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Dragon 4 cvistal, dargent, de

Le samedi 10 février 2024, sera I'occasion de féter le nouvel an chinois qui cette
année célebre le Dragon, dont I’élément est le bois. Ce symbole de pouvoir,
d'autorité, d'ambition et de réussite est trés apprécié en Chine et c’est la seule
représentation dans I'astrologie chinoise qui n’est pas un animal, mais une
créature légendaire. Comme notre horoscope I'astrologie chinoise présente
douze signes, il est basé sur le cycle lunaire. Nous vous proposons de partir a la
chasse au Dragon ....

Dragon d’argent chez Buccellati

La maison Buccellati vient enrichir sa collection en argent massif avec I'arrivée d'un nouvel animal, le
Dragon. Il est disponible des aujourd'hui au sein des boutiques Buccellati.

Le dragon qui est le cinquiéme signe du calendrier chinois, favorise les projets et I’'ambition

©Dragon Buccellati en argent massif gravé, collection BuBu, prix sur demande

Buccellati

239- 241 rue Saint Honoré

75001 Paris

Téléphone lecteur Buccellati: 01 42 60 12 12

https://www.attitude-luxe.com/article/2489

1/7



09/02/2024 18:29

Dragon de cristal, d'argent, de papier ou de fleurs ?...

www.buccellati.com
(http://www.buccellati.com)

Dragon de cristal chez
Lalique

La cristallerie Lalique agrandie sa
collection animaliere d’une
sculpture dragon Tianlong, ou
plutbt de quatre dragons,
puisque cet animal mythique,
embléme de noblesse est
présenté en plusieurs versions :

Cristal rouge ; Cristal incolore, tamponné or ; Cristal incolore, lustré or ; Cristal rose et Cristal incolore.

Symbole de force et de bonne fortune, le dragon est trés important dans la culture chinoise

et participe a de nombreuses festivités.

Ceux né sous le signes du Dragon sont considérés comme des leaders en puissance, qui
apprécient les défis. Travailleurs sans relache, ambitieux, il fait souvent carriéere.

Lalique
11 rue Royale
75008 Paris

www.lalique.com

(http://www.lalique.com)

https://www.attitude-luxe.com/article/2489
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Buccelatti ring Buccelatti bracelet Buccelatti necklace

RINGER

Embracing Luck and Fortune: The resplendence of
red jewelleries in Chinese New Year celebrations

s the vibrant hues of red fill the air, and the streets come alive with the sound
of firecrackers, it can only mean one thing — the Chinese New Year is upon
us. This auspicious occasion, steeped in rich traditions and symbolism, holds
special significance for millions around the world. Among the many customs
associated with this joyous festival is the belief in the power of red jewellery
to bring luck and fortune. In Chinese culture, the colour red holds profound symbolism.
It is believed to embody energy, happiness, and good fortune. Red is associated with the
Chinese zodiac sign of the Dragon, which is highly revered and considered a symbol of
power and prosperity. This vibrant colour is thought to ward off evil spirits and attract
positive energy, making it an integral part of the festive atmosphere.

The deep red hues of rubies, garnets, and red agates are particularly favored, as they
represent vitality and abundance. These gemstones amplify the positive energies of the
wearer and provide a stunning accessory to complement traditional Chinese attire. & =
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Cartier earring

Cartier bracelets David Morris earrings

AMAZING AMETHYSTS

Beautiful colour from the presence of trace elements,
irradiation and iron impurities.

Buccelatti earrings

Buccelatti ring

T}: IGAFENCU.COM
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Jan 20, 2024
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Embellishing dates back
to the goldsmithing
tradition of the Greeks
and Romans, but it
developed significantly
during Byzantine art.
Buccellati revives the
traditions of enamelling
and uses them to create
a new decorative
element full of charm
and elegance. Gold is
covered with a
homogenous layer of
enamel, successively
cooked and fixed to the

Opera Tulle is a
collection by Buccellati
that combines the
tradition of ancient
goldsmithing techniques
with the originality and
beauty of its design. The
collection includes rings,
sauftoirs, flexible
bracelets, pendant and
button earrings, all
featuring the radial tulle
layer, a hallmark of most
precious Buccellati
creations. The logo
element is set with semi-
precious stones,
coloured enamels, or left
unset to exalt the
transparency and
lightness of the tulle

workmanship.



metal surface. The tulle
decoration, one of
Buccellati’s signatures,
enshrines coloured
enamel and stones and

brings an iconic touch.

Truly, it is a collection with a great personality and an
unmistakable style, reflecting the prestige, elegance, and
femininity typical of each Buccellati piece, making the
brand synonymous with style and timeless beauty
worldwide.

OPERA MAXI

Next, in keeping with the Maison’s purest style, Buccellati
designed the Opera Maxi line, which is a magnified version
of the logo element paired with the customary tulle
workmanship.

& .
S "'Fj i

It makes a bold statement without sacrificing discretion or
elegance. A central diamond is an option, as well as
borders with or without diamonds.



OPERA GALILEO

The Galileo pendant,
dedicated to Galileo
Galilei, is a symbol of his
genius and creativity, a
key figure in the scientific
revolution. It creates
movement like stars in
the cosmos, vibrating
and rotating with great
plasticity. The pendant is
composed of concentric
logo elements in
alternating gold colours,
rotating along an axis to
create volume. Available
in two versions with or
without diamonds, the
pendant confirms traits
of great personality and
unmistakable style,
typical characteristics of

the Buccellati Maison.

Buccellati Gafencu @ | jewellery
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A WORRIED NATO
BLOC PLANS FOR
RUSSIAN ASSAULT
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NEW TO BOTANISTS, BUT ...
UNDERGROUND FLOWERING
PALMS WERE WELL KNOWN

PAGE 11 | SCIENCE
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Netanyahu
and a cynical
political plan |

Neighbors

are already
harmed by

Serge Schmemann

OPINION

(Gaza war

LONDON

1t has become clear that Prime Minister | Economic problems

Benjamin Netanyahi of Israel is not the

leader for this critical moment. | accumulate for E\gﬂ:’tr
The devastaton of Gaza is ab intoler- Jﬂrdan El.l'ld Lebanun

ablelevels and getting worse; the [5-
rach government is under intense
pressure fromthe families of hostages:
todo far more to free them before they
perish; the United States and Arab
states, anxious o avoidn regional war,
are trying to mediatean end to the
conflict. But Mr. Metanyahu blocks the
way.

Azamajority ol Israelis and thelr
allies can see, M Netanyahio and his
insiztence on “tetal victory™ over Ha-
mas, with no consideration of the conse-
guences or costs, have become a part of
the problem. He is playing acynical
game using the war toserve his politi-
cal envds, dnd lsraeks, nrost of whom

BY PATRICIA COMEN

In the Red Sea, afttacks by Iranian-
backed Houthi militants on commercial
ships continue to distupt a crucial trade
route and raise shipping costs. The
threat of éscalation there and around
flash points in Lebanon, lrag, Syria,
Yemen and now lran and Puakistan
ratchets up every day.

Yet, despite the stnggering death toll
and wrenching misery of the violence in
the Middle East, the broader sconomic
impact so far has been mostly con
tained. Oil production and prices, a criti-
cal driver of worldwide economic activi-

A ﬁppur: tllzl-;:iﬁnntn ty and inflation, have returned o pre-

- peout AL, Arg Ccrisls levels, International (purisis are

]":"!ﬂ':!ﬁ:! getting tired of it still flying Inta other countries in the

PR e Hehazeven Middle East like Saudi Arabia, the

m_a.lmgecl o managed to alienate United Arab Emirates and Qatar,

"]Iﬂl“'_‘h‘ Israel’s mostimpor- But lor lsrael's next-door neighbors

ﬂ?lmh]"lmm tﬁnrﬂ“}'.DEEF“E PRIV BV WY i T b S TTTLC0 S PTIC WL, T T — E.E'_u"]:ll', Lebanon and Jordan — the
mmportant President Biden's From left. Heriberto Vela, Rosa Visquez Espinoza and César Delgado. The Amazon is home to hundreds of species of stingless bee, but they are In danger of disappearing. | -meonomie damage is already severe.

allies, display of tolal ; An agssessment by the United Nations

support for Israel — Development Program estimated that

and Mr. Metanyaho in just three months, the lsrael-Gaza

— after the atro- war has cost the three countries 3103

cinus sttack by Hamas on Oct, 7. includ-
ing the president’s personal visit 1o the
Jewizsh state, Mr. Nefanyaho has delib-
erately and publicly defied American
advice as contrary to Israel’s “vital
interests.” A particularly contentions
conversation in late December ended
with Mr Biden angrily declaring, “This
conversation is over” [t was amonth
before Mr. Biden phoned again,

The problem isnot necessarily Mr
Metanyahu's hawkish stance, which is
shared by many Israghs enraged by the
barbaric Hamas raid. I1is M. Netanya-
hu's confusion of leadership with polit-
cal survival, with the widespread per-
ception that he opposes any negotiated
settlement and any American advice or
mediationnot because he really be-
lieves they run counter to lsraelis'
interests,; asheclaims, bot beciuse
aAppeanng o standup o "Amernican
pressure” and portraying the Gaza war
a5 afar broader conflict abaul a Pales-
tinian state and Iran serve his political
ends.

That, at least, appears tobewhat a
majority of Israelis believe, eventhose
who might otherwise align with the
prime minister's insistence on trying to
Fully eradicate Hamas. Accordingtos
political poll taken in late December,
only 15 percent of [sraelis wanted him to
siay inoffice after the war ended.
SCHMEMANN, PAGE 10

The New York Times publishes epinion
Jrom g wide range of perspectives in
hopes of promoting constructive debate
about consequential questions,

Saving the stingless bee

BY EATRINA MILLER
AND ROSA CHAVEZ YACTLA

&% a child, Heriberto Vela, an Indige-
nous resident of Lopeto, Pery, watched
hiz father pull nesis of wild stingless
bees from trees in the Amazon forest
Together, the two then extracied honey
from the nests 1o help cure colds and
pther alments.

Stingless bees are native to the Ama-
zom; the more familiar hopey bees that
have spread through the Americas, are
invaders from Africa and Europe, The
most obvious difference between the
two, perhaps, is that stingless bees don’l
sting, Their honey, which i runny
enough to be drunk like a liquid and is
sapd Lo have a citrusy aftértaste, is used
by many Indigenous Peruvians as a nat-
ural medicine.

Mr. Vela's father didn't know how {0
zalvage the bees — they would fly away,
or even die, “We would take the nests
out and lepve them Iving on the ground
in the forest" Mr, Vela said. “Those bees
were lost”

Today, Mr. Vela's methods are more
sophisticated. His family keeps 76 nests
of stingless bees in square wooden
boxes perched on sticks and scattered
arpund his home. Each artificial nest
has multiple drawers, but Mr Vela har-
vists honey from only one, which he
calls the mietera, or honey pot, leaving
the rest for the bees. “They need it to

Beacon of modernism lands in the desert

AR MICHALL FU THE WEW WO TS

The Aluminaire House betng reconstructed in Palm Springs, Calif. First unveiled in
New York In 1931, it has survived severnl moves and a brush with demolition.

Thin Few Towke Tirtins 5301 % Wah =Enire

The native pollinators are taking a lead role
in an effort to conserve the Amazon in Peru

Stingless bees' honey is runny enough (o drink like a Hquid and is said to have a
citrusy afiertaste. It is used by Indigenous Peruvians as a natural medicine.

live,” he explamed. “If 1 take it away
from them, they may flee.”

The Amazon is home o hundreds of
cpecies of stingless bee, but a2 defor-
estation converts the tropical landscape
Into farms and ranches, these and other

PALM SPRINGS, CALIF,

A past_sub;ﬂm curiosity
and ridicule, this metal
house has found a home

BY JOR] FINKEL

The Aluminaire House, one of the earli-
est and edgiest examples of the Interna-
tional Style of modernist architecture in
America, was never meant {o withstand
a harsh desert climate. Originally it was-
n't even designed to be outside.

When the 27-year-old Swiss architect
Albert Frey moved to New York in 1830
and teamed up with an Architectural
Record edior to build this affordable,
modular — some say prefab — metal
house, it was part of a design showcase
inside the Grand Central Palace, a soar-
ing exhibition hall made by the archi-
tects behind Grand Central Termninal
The house, a boxy structure clad in alu-
minum panels that went up within 10

native pollingtors are indanger of disap-
pearing. Pesticides, climate change and
competition with the honey bee, which
i5 better adapied to agricultural areas
than the stingless beg, mtroduces mare
strain.

days, drew big crowds, as well as some
ridicule from the mainstream press,

which naturally helped to establish its |

bona fides as avant-garde architecture,

®Mow, having been disassembied, re-
assembled and relocated three times
over the decades and rescued from dem-
olition alpng the way, the influential
house is being reconstructed in a new —
and the plan is, permanent — site tn Cal-
ifornia. It has been rebuilt by the Palm
Springs Arf Muscum on a revamped
parking 1ot just south of the museum
with a budget of $2.6 million, and a pub-
lic opening is set for March 23, In antici-
pation, an Albert Frey exhibition
opencd at the museum in Janhuary:

This time ¢onstruction, which began
in July, toek considerably more than 10

days. The museum had to prepare the |

site and pour a concrete foundation for

the house. It also added features like |

weatherproofing and air-conditioning
so the house cansurvive the elenents —
and not act like a solar oven.

“It's i meial box in the desert. We
have to keep it from melting in the
ARCHITECTURE, PAGE 2

Mr. Velas family s among the few
who keep stingless bees and live off the
income they provide, César Delgado, an
entomologist af the Peruvian Amazon
Resedarch Institute whe helped M YVela
refine his prachee, wants to widen Lhe
appeal. "Bedkeeping is a very good way
for the forest apd communities to adapt
to climate change,” he said,

Building an economy around sting-
less bees, which pollinate much of the
Amazon's native flora, 15 a creative way
i fight deforestation, said Rosa
Vasquez Espinoza, 3 chemical biologist
and founder of Amazon Research Inter-
nacional. But for the effort (o work, Dre
Vasgquer Espinoza stressed, it must in-
corparate the knowledge and ways of
life of the Indigenous peoples who call
the rainforest home. It must be “a
process that 15 self-sustaming. and
aligned with the culture of the commuini-
ties," she sand.

The Amazon 15 one of the most biodi-
verse regions in the wordd, Bor wide-
spread deforestation threatens the pro-
tection of Indigenous commumities, as
well asthe animals and plants that hve
there, and if reduces the habjtat’s func-
tion &s a major carbon sink amid Earth’s
growing chimale crisis.

“We are losing species that have

never even been documented” said |

Adrian Forsyth, a tropical ecologist who
founded the andes Amazon Fund and 15
BEES, FAGE ¥

biilion, or 2.3 percent of their combined

| gross domestic product. An additional

230,000 people in these countries are
also expected (o fall into poverty.

"Human development could regress
by at least two 1o three years in Egyvpt,
Jordan and Lebanon,” the &malysis
warmed, cifing refugee flows, soANNDE
public debt, and declines in trade and
tourism — a vital soufce of revenoe, for-
gign currency and employmen't.

That conclusion echoed an update last
month by the International Monetary
Fund, whiich said it Wis certain 1o lowetr
itz forecast for the most exposed coun-
fries when it publishes its World Eco-
nomic Cutlook at the end of this month.

The latest economic gut punches
conld not come at-a worse ome tor these
countries said Joshua Landis, director
of the Center for Middle East Studies af
the University of Oklahoma.

Economic activity across the Middle
East and Morth Africa was already fall-
ing, slipping to 2 percent growth in 2023
from 5.6 percent the previons vear Leb-
anen has- been enmeshed in what the
World Bank ' ¢ulls' one of the worlds
worst economic and financial crises in
more than acentury and hall. And Egypt
has been on the brink of insclvency

Since Hamas fighters aftacked Israel
from Gazaon Ocl. T, about 25,000 Pales-
tinians hove been killed by Israel, ac-
cording (o the Gazan health ministry
The strip has suffered widespread de-
stroction  and devaststion, In Israel,
where the Hamas attacks killed about
1200 people, according to officials, and
MIDEAST, PAGE 8
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A Cut Above

Setting the record straight on zircons

There is some confusion between the colorful mined mineral and cubie
zircomia, a synthetic crystal. But jewelers know the difference.

BY TANYA DUKES

What's in a name?

I you could ask the humble z#rcon, the
answer might be mistaken identity and
decades of undeserved obscurity,

In the Victorian era, the peak of popu-
larity for Hreons, a mined mineral, col-
orless ones were régularly used ns dia-
mond alternatives and blue ones were
particularly popular,

“Zircon can come in & wide range of
colors —blue, vellow, brown, green and,
rarely, o purplish-pink color” said Na-
than Renlro, senior manager of colored
stone identification at the Goemological
Institute of America “They &izo have
quite a high luster and a high degree of
dispersion; as the light travels throngh
thie stone, it's divided intoits compoanent
colors, 50 vou see flashes of reds and
blues and greens,” & phenomenon com-
monky referred (o a5 fire

Then, along came cubic Zirconia, an
mexpensive synthetic crystal discov-
ered in the 19305 bot not developed to
the point it could be faceted unril 1369,
By the end of the 1970s, it bypassed zir-
con and becane the most common dia-
e simulant.

But the public had become confused,
believing that zircon and cubic zirconia
were similar, f nod actually the same
marerial. “People associated the name
mrcon with a cheap imitation,” Mr. Ren-
fro said,

Today, there is evidende that the
record on #ircon is finally being =et
sirilghi. The ranks of independent de-
signers who have responded (oo s
charms are growing, and the gem ap-
peared alongside diamonds and tradi-
tional precious gemstones [ast summer
in the high jewelry collections of major
houses such as Louis Vuitton and Buc-
cellatic

The latter brand, for example, includ-
ed several designs featuring blue zir-
Cong in its 36-piece Mosaico collection.
“These stomez.” Andrea Buccellati, 1ts
co=creative director, wrote in an email,
"have colors and cuts that give us de-
signers free rein to our insplration by
creating mare modern: and innovative
prodicts.”

svend Wenmick, a principal at the
Danish pem dealer Wennick-Lefévre,
sald he was not surprised that prestige
jewelers were now using zircons. "Look-
ing at zircons brings out a passion for
the gemstone because they're 50 beauti-
ful” he said, although he added that, to

Renge Zircons have become increas-

inghy poputar with jewelry dessgners faf
gualifies such as thislr Codar varkely and
the wiay Hghl passas TRrcuEh tham,

maximize their appearance, “the palish-
mg and the cutting are Teally impor-
tant”

And clienizs do give established
brands the labitude to present unfamil-
iar or undervalued gems, Mr. Wennick
sabd, “Their brand value is high™ he
noted, “They don't have to justily the
price of the jewelry by the gem." 5o once
clients have an ppen mind toward the
stones; the jewelry will b sodd, he said.

=Zircons are an unsung hero in the
jewelry world,” according to Ray Grif-
fiths, a designer based in New York
whose work typically features his signa-
ture Crownwork style, an gpenwork pat-
berm aften accented with colored stones.
“The saturation of the color in Zircon —

that's what gives themn just that sénseé of
hixury that 1 just love,"
And Zircom's distinct optical proper-

ties also draw Mr Griffiths: “It's
briehter than diamond becanse of the bi-
refringence of the material” he sad, re-
ferring to s ability to splita single tay
of light intg two. The phencomenon alzo
“softens out the facet edges and gives
the stones a shimmer and a glow rather
than the crispness that diamonds o
most stones have."

Margot McKinney, a fourth-genera-
tipn jeweler who has & namesake atelier
in Brisbane, Australs, and §s sold A
Meiman Marcus and Bergdoof Goodman
in the United States, makes jewels with
Zircons as a focal paint — a cockiail ring

el TTOE RARE B (SA

with a stone weighing more than 52 car-
ats, for instance — and also combines
them with other siones.

She recently completed a necklace
and coordinatme emTings featuring a
collage of stones that nciudes opals,
blue zircons, pistachio green pearls and
tzavorite. "Because it hassuchahigh re
fraciive index, it's very bright,” Ma. Mc-
Kinney said of the zircon. "] think it's s
pérfect foil for the opal.”

LOTS OF CONFUSION

It i= essential for retatlers to make sure
chents understand the particular prop-
ertiey of dreons, sald Paul Schnéider,
owner of the Twist jewelry boutiques-in
Seaftle and Partland, Ore. His boutiques

offer pieces featuring zircon from de-
signers such as Mallary Marks ond
Brent Neale,

“It's really important (o us to tell the
whole story of the plece even if the client
doesnt necessartly care” he said, “It's
part of our ebligation, to inform them,
egpecially with something like a gircon,
because it's really easily confused with
other stones, like fopaz or even sap-
phire. They're so clear, peaple think that
they're not éven real, that they're lab-
Erowm.”

Once upon a time, Katering Perez, a
London-based jewelry influencer, was
among the multitudes confused by the
EEmSsione’s Name,

“At the beginning of my writing ca-
reer, | instantly associated zircon with
cubic rirvonin, but when | did my gem-
ological course, [ learned otherwise™
Ms. Pere said, “The existence of a syn-

“Zircons are an unsung hero in the jewelry
world,” the designer Ray Griffiths said.

thetic with o similar nome doesn't work
in the favor of zircon.”

Now she numbers-among the stong’s
fans, Her jpewelry collection includes g
singleé ovérsized butterfly earring that
does double duty as o pendant, dezigned
by Susanna Gay for Filippo GEG, the
Geneva gem and ' jewelry business
owned by Ms: Gay's brother, Filippa:

Composed of titanlum with pavé-set
diamond accents, the plece has a 12-car-
ot blue zircon at its center, "1 bought the
earring for the ook — not necessary be-
capse 118 A grcon. 1 leve blues and
greens: the frcon was the cherry on
top.” Ms, Perer said, “The sparkle is
Very special”

“It's & hitle more intense than agua-
marine,” she said, “It's got a green un-
dertone that's dilferent than fopaz; it
doezn’t ook like anything else.”

The current moment in the jewelry
trend cycle works fo the advantage of
zircons and their particular color pal-
etle, according to Ming Lampson,
whose namesake company, Ming, in
London, produces 30 b0 40 one-of-a-Kind
pieces ayear. "Mow isa moment for vel-
low gold” Ms. Lampson said. “Yellow
and brown zircons look so geod in it —
they really swi vellow gold”

Her current offerings include g pair of
gold sarrings featuring H-millimeter
bezel-set rircons in a similar golden hie,
ZIRCONS, PACE &ig
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Beadwork regains its appeal

Since antiquity, beads have functioned as trading currencies, love
tokens, talismans and more. Designers are again embracing them.

Continuity

a desigrer in
ksfanbul. Her
jewelry. top and
tar right. 5 unmis-
takably created by
hiand: 1 feel lucky
to come from &
place where
making beautiful
things by hand is
adeep part of fhe
cufture,” she sald.

BY LIBEY BANKS

Withits bows, tiny shells, and glass flow-
ers and hearts, Yona Kohen's beaded
Jewelry requires a shift of aesthetic
gears for those more accustomed to dis-
creel chamn pendants and barely there
huggies.

"My ides was to create these ineredi-
bly intricate and narrative pleces,” Ms.
Kohen, 26, said during a recent phone in-
lerview from her home studio in the
Gokturk district of Istanbul.

And she does that to joyous excess by
stringing together beads and improba-
ble combinations of materials. For ex-
ample, Respiro, a necklace inspired by
the 2002 Emanuele Crialeze-directad
film of the same name, combined minia-
ture conch shells, blue glass heares, Hny
glazs beads strung into bows, mother-
of-pear] ¢rosses, freshwater pearls, Dal-
matian jasper, citrine, ametrine and
black onyx. It shouldn't work, but it
does.

Unlike metal jewelry, which requires
planning to cast or mold it, beads can be
threaded frechand, so creation becomes
“meditative and unconscions,” zhe said,
"1 add and subtract a lot until I feel like
it’s reached itsultimate form.”

Ms. Kohen's jeweiry exemplifies a re-
newed enthusigam for beadwork in con-
temporary jewelry design — from sim-
ple strings of cowrie shells to seemingly
impossible tangles of seed pearls. While
many such pleces are a rejection of the
no-frils minimalismn and stéalth luxury
trepds that have dominated in recent
years, they alse showcase human en-
degvor; This is jewelry that is unmistak-
ably created by hand.

The history of threading beads is a
long one — at deast 40,000 years for the
shells with. threadable holes found in
Bizmoune Cave, close towhat is now Es-
saouira, Morooco, Beads have appeared
in almaost every culture and every peri-
od. They have functioned as trading cur-
rencies, love tokens, talismans and
prayer aids, and have represented loy-
altv, belopging, style, status and power,

Such connections are part of the rea-
son that Ms. Kohen enjovs the tech-
rique. “T have always been drawn to the
jewelry in archaeology museums,” she
said, describing how struck she was in
September during a visit to the National
Archaeological Museum of Naples, in Ii-
aly, when she Tealized how hittle beads
have changed” over the centuries.
“There were Roman glass beads identi-
cal to ones 1 use in my work now,” she
said. “I love that continuity”

Ms. Kohen, who was born in Istanbul,
studied fine art at the Maryland Insti-
tute College of Art in Baltimore, After
her praduation in 2019, she returned
home and began 1o teach herself tradi-
tional Turkish beading techniques. She
introduced her jewelry brand on Insta-
gram in 2021

Her style, she said, is partly influ-
enced by Ottoman prison-work beading,
a term used for pleces made by Turkish
prisoners of war during Workld War 1.
They used strings of tiny glass beads
and Ottoman weaving and crochet tech-
niques (o create bookmarks, jewelry

and shapes such as snakes and lizards, a
process that helped alleviate boredom
bui alse created itéms they could trade
for rations.

The work, which she came acrosd in
the antiques markers and bazaars of 18-
tanbul, 15 “mind-blowingly detailed, so
iritricate they resemble drawings" Ms,
Kohen said. "1 feel lucky to come from a
place where making beautiful things by
hand is a deep part of the culture, and
peopie here share this collective appre-
ciation for it.”

For Ashley Harms, the founder of the
Don't Let Disco jewslry brand in Brook-
Iyn, designing and creating strings of
beads offer an unusual way of combin-
ing spontaneity, playfulmess and cre-
atavity, “The journey of a bead into a

piece of jewelry is more magic, less
logic,” she said “1 don't preplan designs,
I describe it as a dance between dezign
elements and the ‘canvas’ of negative
space — in the end, it just has to feal
soul-right”

Ms. Harris, who previously was direc-
tor ol marketing at Sotheby's New York,
introduced her brand in 2021 Bespoke
glass beads resembling Lego-style
bricks, doughnuts, breasis and other
forms (sketched by Ms. Harris's sister)
are handcrafted in Venice by a foorth-
generation glass maker. *His studio, like

‘many others we collabarate with, solely

relies on his skills” ¢he said, “leading to

A production trme up to six months”
Each of Ms. Harris's pieces is one-of-a

kind, and designs are whimsical An

.

Original Disco bracelet (5175) is strung
with a mix of freshwater pearls, moon-

stones and Deads made of clay, lamp-.

work and pressed glass, while the Lem-
on Sugar Crystal necklace ($1,200),
from the brands. higher end Caviar
Crafts Coflection, used yellow sapphires
and rock crystal

At Completedworks, a jewslry studio
in London, hand-threaded seed pearls
and candy-colored globs -of blo resins
united by knots, ties and weaves have
become recurring creations.

“Our beadwork definitely allows for
expressiveness,” said Anna Jewshury,
the studio’s artistic director and founder,
“because you can compose and arrange
in a freehand way, but it's aiso tme- and
labor-intensive work that can only be
achieved by hand, and requires a huge
amount of patience” A chokerlength
necklace called Cove (6B5 pounds, or
370}, combining barogue pearls with
twisted threads of tiny freshwater
pearls, can take al least a day to make,
she noted.

Jennifer Mulli, founder of the fashion
and -accessories brand Jiamini in
Nairobi, Kenya, and a member of the
Kamba tribe, said that her work high-

lighted what she called the "symbaolic,
nonverbal language” of beadwork that
has long been practiced in her commu-
niky.

For example, Jinmini's latest col-
lection, called Mtwana, combined tradi-
tional Kamba leatherback beadwork
with gold-plated pieces meant to look
like human vertebrae, a recurring motf
in M=, Mulli's work. She said the stvle
was intended to signal “strength and a
constant  remunder  that  whepever

-you're down, all you need to.du is reach

deeper into your axis”

Today, she trains local women in bead-
work, a process that she said took ot
least two years, "It is an art form 1 wit-
nessed my mother, grandmother and
other women in the community actively
take part in,” she said. “For me, it is the
language of beads and the act of embroi-
dering them together that combine to
make the final plece”

Some designers don’t just sell strings
of beads; they invite clients to thread
them, oo,

Carolina Buccl, for example, used cli-
ent creation o5 the starting point five
years ago for her Forte bead collection.
Customers can create strings of stone

.
FRLTTINTS W B0y, T TETe iTHE THE 5wy vy riils

beads in rainbow colors at her stores in
London or Florence, Italy, or by using a
toel on the company's website. Each
bead and detail is customizable, and ldts
arrive ready for clients to thread their
chozen beads onto ther chosen cord.
Prices start at £480 for a bracelet, and
there are optional extras, such as an 18-
karat godd palm tree charm (E9800or a
dlamond-encrusted 18-karat yvellow gald
bead (£1.680).

The jewelry is designid to be con-
Structed and deconstrucied agam and
again. “It's that feeling of being a kid,
and creating armfils of bracelets with
your friends, | wanted to recreate that
feeling of creating connections but with
précious materials,” Ms. Buccl said.
“People come into the store and =it there
lor hours, arrangimg and rearranging in
an almost trancelike state”

Dan't Let Disco holds monthly Bead-
ing Bars ar its Brookiyn studio, allowing
costumers to shape their own necklaces
of bracelets from an assortment of
beads and cords. “Regular attendees
find these sessions a th pause
on Sundays,” Ms. Harris said. *] think it
reflects the simple lusury of human con-
nection.”

FROM THE COVER

Setting the record straight on zircons

ZIRCOME, FROM FAGE 51
“Finding stanes so like the color of gald
was really interesting to me.” she sajd.

Ms. Lampson noted that the once dif-
ficult-to-source stones have become
more available, partially as a response
to demand. “In the past, when | would
lﬂhﬂﬂ!dﬁﬂmﬁrﬁwm,mﬂrwwﬁ

ask, "Why do you want one of those?'
whereas now they're readily showing
me natural Zircons”

A broader appreclation lor colored
gems of every stripe has improved their
reputation, she said. “People are much
mOTe apen o all gemstones than ever

THE SOFT SIDE
Working with stones that aren't widely
known is a point of distinetion in the
work of Min Moross, founder of the
brand The One | Love NYC. “A ot of
emerging designers are rying to evolve
-and create weirder stuff and work with
different stones that haven't been heard
of as much," she said. "Al least, thars
what I'm trying to do”

She compares the recent reversal of
fortune for the zircon to thal of another

right.

“Spinel got a bad rap for & while” Ms.
Moross snid, “until people realized thin
there were several among the Crown
Jewels™ of Britain T .

She works with vintage
slones, recutting and them as
needed, and generally uses zircons for

than precioons

ol opinbon, if needs to be bezal set”
James de Givenchy takes o similar ap-

proach with zircons as creative director

of Taffin, his jewelry house with offices-

In New York and Miam| that offers lim-

gemstones. Inmy person-

“1 use l.hmhl::ﬂﬂ becouse
rings
they’re rings that are often not going to

be uted every day” he said. “I've used

them as pendants because they're very
safe, neckdaces, [ made & bracelet com-
posed of & collection of blue zircons tak-
en from an Art Deco necklace”

A designer who has made his name by
combining precious gems with unex-
pected materials — old mine diamonds
and leather or sapphires and ceramic —
Mr. de Givenchy worked with zdrcons
from the start of his business about 20

planet.

In 2004, a zmircon found in Australia
was determined to be about 4.4 billion
years old, the oldest mineral that has
‘been dated so far

Mr de Givenchy zaid he had noticed a
gradually increasing awareness of the
mmdwuhh,ﬂsp:mtujwehjr

mhwmmﬂhmﬂﬁmm

mwimtmduhrﬂupiﬂwu
Gl said he also had observed a signifi-
mﬂh:ﬂumﬂmmn{m"m
prives bnhltdmmﬂg—mnrhtmthln
the last year" he said, citing bath in-
creased demand and somewhat limited
supply of the stopes, particularly those
of more than 40 carats. “They are mostly

lound in Cambadia and Tanzanm. Onlyva
few people have their hands on frcon”

According to Rebecca Shudman, direc-
tor of sales for Omi Privé. s Los Angeles
company that offers both loose gems
and jewelry, the color, size and clarity of
zircons determine their prices,

“Most of the zircon gemstones being
used for jewelry range from four to sev-
en carats,” she said. “Fine-gem-quality
zircon that is eve-clean, with even color-
ation, retails for $800 1o 5800 per carat.
Once you start looking for stones that
are 20 carats and above, vou will see a
retadl price closer to §1,500 per carar”

IN THE NAME

Although Mr. de Givenchy's clients don't
resist buying zircons — “If you're work-
ing one-on-one with clients, it's easy o
explain. It's never been an issue for me™
— he does see the name as o shortcom-
ing. “It's a horrible name.” he said. “It
would Be a fun thing 1o rename that
SLOnE.”

Indesd, renaming gemstones that
hive less-than-palatable mineral labels
is not that unusual. “Tanzanite was
called bive zoisite,” Mr. Wennick of Wen-
nick-Lefévre said The bright green type
of grossular garnet hos a similar story.
It was called grossular garnel. That
wis very hard 1o say, so it was changed
fo isavorie. Zircon is 8 lovely name, but
1 think it will always be associated with
cubic Hrconia to most people”

George F. Kunz, an influential Ameri-
can mineralogist of the late 19th and

early 20th cenfury and a zircon enthusi- -

ast, advocated changing the stone’s
anme (o “starlite,” to emphasize its fery
qml.inr.s But, obviously, his effort didn'y

Mr Gay bemoaned that sutcome: “If
the name had been changed then, every-
thing could have been differem.”

Mew again

Recenl designs
USiNg Fincons in-
clude, clockwise
from bottom lef,
Ming earmings, &
Ray Griffiths ring
featuring his signia-
fure Crownwork
Hyle, aring by
Margnl Mckinney
with & Eem weigh-
g miofe than 52
carats and Buoce|-
lati earrings. Bot-
fom right, a Nepa-
lese smulet case
with mireons, part of
e collscion of the
Metropolitan Mu-
sapsm ol Art.
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ICON REINVENTION

VAN CLEEF & ARPELS
Dea Eterna Clip

Alotof ink has been spilt over the Dea Eterna clip from the Le Grand Tour eollection

by Van Cleef & Arpels. 1t's the hidden-in-plain-sight elements of the jewel-encrusted
accessory that require close inspection, and they have rightfully piqued the curiosity

of several jewellery collectors and editors. First, there's the colour, contours, and
complexity of the accessory; then, there’s the history behind the clip, and the figurine in
the centre, inspired by Hebe, the Grecian goddess of youth and the daughter of Zeus and
Hera. In legend, Hebe brought to Olympus cups of ambrosia from the Fountain of Youth.
She has inspired artists of note for centuries, so why not jewellers of note?

Van Cleef & Arpels launched Le Grand Tour in Rome to honour the great artistic
voyages of young nobility across the European continent and “[celebrate] a tradition that
has always fascinated us,” says Nicolas Bos, president and CEO of Van Cleef & Arpels.
“At the beginning of the 20th century, when Van Cleef & Arpels was founded, curiosity
for other cultures; periods, and forms of art was a way to fuel one’s imagination and
give rise to innovative ereations. We took inspiration from antique jewellery—Roman,
Etruscan, Medieval, or Renaissance—[and married] it with our own heritage, style, and
craftsmanship” to ereate, yet again, a remarkable collection.

EARRINGS

BUCCELLATI
Ramage Earrings

For its timeless clegance, we've
cherry-picked the drop earrings
from the Ramage collection,
studded with round diamonds
that sit on 18-carat white gold.
Handmade and hand-engraved in
Milan, and designed by Gianmaria
Buccellati, the earrings have been
crafted with the traforo technique,
Delicate lines form simple vet
intricate alternations of leaves
and negative space, creating the
illusory effect of falling foliage,
framed within an engraved border
of shimmering vellow gold or
white gold, a familiar trope in
Buccellati jewellery, which often
uses distinctive two-tone gold
design. Set with diamonds, the
branches and vines may exudea
sun-kissed summer vibe, but these
earrings are clearly for all seasons.
Many rare pieces from the Italian
house can be found in auctions as
their value have only risen. Don't
see this just as an ephemeral
accessory, but a solid investment
for years to come.

Best of the Best
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Buccellati festeggia I'anno del dragone
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Bucce-lati festeggia I'anno del dragone

Pubblicat ‘orni fa il 5 Febbraio 2024
By Redaz.

Il 10 febbraio iniziera in Cina e in molti paesi asiatici, ’Anno del Dragone:
cominceranno giorni di grandi festeggiamenti che comprendono feste, ricchi pranzi e
spettacolari fuochi di artificio, culminando nella Festa delle Lanterne, prevista per il
25 Febbraio, a chiusura del periodo festivo.

Per questa ricorrenza, e come ormai tradizione da molti anni, Buccellati ha creato un
Drago che si presenta energico, pieno di vitalita, ma anche idealista e romantico, con
un forte senso di sé. Il Drago in argento di Buccellati esprime il potere, la nobilta,
I'onore, la fortuna ed il successo. Secondo la Teoria Cinese dei Cinque Elementi, poi,
ogni segno ¢ associato a un elemento (metallo, acqua, legno, fuoco o terra): il

Drago del 2024 ¢ di Legno, ereditando caratteristiche tra cui onesta, affidabilita,
indulgenza e collegato agli alberi ad alto fusto e alla foresta. Ecco perché il 2024 viene
chiamato anche Anno del Drago Verde, colore che simboleggia la rinascita e la nuova
vita. Tutti ottimi auspici.

Il nuovo Drago di Buccellati € sinuoso e sorridente, ritratto mentre gioca con una
palla, simbolo di fortuna e ricchezza. Le sue scaglie creano giochi di luce lungo la
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Il piccolo Drago di Buccellati ¢ ideale come dono inusuale o come regalo inedito per
tutti coloro che nasceranno in questo anno, con I'augurio di acquisire le
caratteristiche caratteriali tipiche che gli vengono attribuite: fiducia, generosita e
ambizione. Fino a quando, il 29 gennaio 2025, comincera I’Anno del Serpente.

buccellati.com
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ESTILO /| MODA

AS MELHORES PRENDAS PARA O DIA DOS
NAMORADOS

Ideias de luxo para surpreender as pessoas mais especiais da sua vida.

05 DE FEVEREIRO DE 2024 | Ana Campos



S de 20 / Pulseira Blossoms emt prata com Qiamantes, €2760, Buccellati jewellery na Boutique dos Relgios.
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Blogs: All That Glitters / Designers / Silver

Buccellati’s New Designs
Are Winter Weekend Ready

share f © ¥ DO @

1} By Amy Elliott | February 08, 2024

Not a jewel in sight. Instead, Buccellati gives us “jewelry” for the table and bar, all of it conjuring
images of a winter weekend in the heart of the Italian Alps.

The inspiration for Cervino—cutlery, serving utensils, and accessories—is Monte Cervino, Italy’s
third highest peak. The mountain, with its perfect pyramid shape, is perhaps better known by
another moniker, the Matterhorn, and more commonly associated with the Zermatt ski resort in
Switzerland. You can actually travel between the two countries by gondola—the journey takes a
mere 90 minutes.

The pieces that comprise Cervino are made in sterling silver and deciduous staghorn—that is, deer
antlers that were shed naturally in the wild and then harvested for decorative use. No two handles,

as seen in the trio below, display the exact same colors, curvatures, or mottling.

|

A 38-piece Cervino cutlery set costs 516,000 and comes housed in the most

elegant cylindrical sueded box with staghorn handles.

Cervino salad serving fork, $750, and serving spoon, 5710

Together these materials tell a story of Alpine culinary traditions—think venison ragout, the silkiest
polenta heaped with fontina, local salumi. And truffles for days. Hence the truffle knife (pictured at
top), which also comes in a boxed set with a brush and slicer (pictured below).

Cervino truffle set, 52,150

To me, these entertaining pieces whisper of a winter gathering at a sprawling chalet, perhaps one
with a palatial mudroom strewn with Brunello Cuccinelli boots and a rainbow of Rossignols.
Everything smells faintly of sweat, firewood, juniper, and snow-dusted fox fur. Everyone has a

smidge of sunburn.

That tall guy—Maurizio? Fabrizio?—just asked you something in Italian you don’t understand. Your
goggles are pushed up above your forehead like a diadem. You say to him, “Scusa? “He smiles at

you, then walks off in his base layers and socks. You are in a Susan Minot novel. Your legs are jelly.

You wear a creamy mohair sweater and diamond huggies to dinner. There is a formal dining room
with soaring ceilings hung with Piattelli chandeliers; golden pears, ruby red grapes, and chestnuts
spill out of silver epergnes on the long wooden table.

A fire roars behind you as the hosts’ dogs lounge at your feet. The wine is a fine Barolo (“the wine

of kings and the king of wines”).

Cervino bar set, 53,600

Cervino glacette, 57,400

You think briefly about pocketing one of the wine stoppers before you head home. Must be the vino.

Or the altitude. Or the way Fabrizio is looking at you.

I’m sorry to say this is not the getaway | have planned for the long Presidents’ Day weekend. But if

it's yours? Please take me with you! Or just bring me a silver-and-staghorn souvenir. That works too.

Top: RSVP yes to Buccellati’s Cervino collection to re-create the vibe of a ski weekend in the Italian
Alps. The truffle knife, $459, is joined here by a shot of the famed Monte Cervino, namesake of the
collection, as well as a Perfect Moment ski suit and Celine goggles (photos: Net-a-Porter)—and that
is indeed an Italian greyhound (photos: Unsplash).
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Forging Ahead

In a political climate where diversity and inclusion initiatives are increasingly under attack, the Fifteen Percent Pledge
is one of the fashion and beauty industry’s most visible equity advocacy organizations. Founder Aurora James
and chairman Emma Grede size up the progress and pivots the nonprofit "has made as they prepare to host its third

annual fundraising gala in Los Angeles for the first time this weekend. For more, see pages 6 and 7.
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Buccellati Names New CEO

Nicolas Luchsinger will be appointed to the role effective April 2, succeeding Gianluca Brozzetti, who will
take on the title of executive vice president.

By LUISA ZARGANI :+: FEBRUARY 6, 2024, 12:51PM

A Buccellati ring. cOURTESY IMAGE

f  MILAN— Buccellati on Tuesday revealed a C-suite change.

¥ Nicolas Luchsinger will take on the role of chief executive officer of

@ Buccellati, effective April 2.

L He will succeed Gianluca Brozzetti, who will remain board director in
+ Buccellati Holding Italia SpA, with the title of executive vice president.

Luchsinger is currently president Asia-Pacific at Van Cleef & Arpels.
Over the past 17 years, he has held managerial roles ranging from retail
director to heritage director at the brand, which like Buccellati is
controlled by Compagnie Financiere Richemont. Previously, he worked
for almost 10 years at Christie’s.

“In his new role, Gianluca will facilitate a complete handover of the
business to Nicolas, retaining a direct responsibility in the project of
manufacturing expansion and consolidation,” said Buccellati in a
statement. “Gianluca will also keep the maison’s representative role in
the industry associations and in the partnership with Scuola Orafa
Ambrosiana,” which trains the next generation of goldsmiths.

Brozzetti joined Buccellati in September 2014, successfully leading the
Italian brand through two transitions, working with two previous
owners — Clessidra and China's Gangtai Group Corp. Ltd., which
acquired the brand from the private equity fund in 2017 and sold it

to Richemont two years later.

Buccellati acknowledged Brozzetti played “a crucial role” in developing
and expanding the brand globally. Previously, he was CEO of Roberto
Cavalli, which he had joined in 2009. Before that, he was CEO of Finnish
yacht builder Nautor’s Swan. He has also had senior roles at Asprey,
Bulgari, Gucci Group and Louis Vuitton, and is an alumnus of McKinsey
& Co, and Procter & Gamble Co.

Known for its intricately hand-engraved and drilled pieces, oftentimes
combining yellow and white gold, and its silverware, the Milan-based
brand was founded by Mario Buccellati in 1919.
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